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ABSTRACT ' ^ 

Th^ purpose' of this guide is to provide assistance 
for home ^conomic^ .teachers in gaining insight in vorking vith nildly 
dis'abled students as individuals and as sembers of a mainstreaiaed 
class* Preceding th^ fodr najor parts of this dccuaent are 
descriptions of the folloving related eleaents: characteristics' of 

-eighth and ninth grade students and provisions for their needs 
(including typical nild nentally and/cr phjsically disabled 
learners) ; adult skills for living; group learning centers* and group 
learning center teaching aodules. The objectives, generalizatiojis, 
and basic concepts of the learning center teaching module presented 
in this document are outlined in part 1. Tvo «ajor plans for, 
developing a learning center teaching module on the topic of consumer 
education ^r;e pr^sentea* in part 2. (The plans are' designed to be 
included in either a' foods or clothing unit appropriate for an eighth 
oi^ ninth, gra^de mainstreaaed class.) Each plan includes an overviev of 
the use of* learning centers, directions for usin^ learning centers, a 
guide for learning center activities, and tips for classroom ) ^ 
management. Part 3 contains the student materials needed- for group 
learning centers, and part ^ contains the materials needed by the 
teacher. (A related document, CE 016 746, reports the research and 

"development of this guide.) (BM) * 
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FOREWORD 



The gponp learniijg center teaching modules and sup- 
porting material^ presented here are based oji a" study, 
•'Procedures for Teaching Skills for Living, in Classes 
Where Mildly Handic^ped Pupils are Integrated with l^on^t 
handicapped Pupils," conducted by the Home Economics Edu- 
cation Department at *Iowa State University. The study was^ 
funded byj'the Career Education Division, Jowa Department 
of Publid Instruction. The research, bases for these ma- 
terials* and the procedures followed in their development 
may be obtained from the final report of this project ' * 
available from tha Career Education Df vis ion, .i;owa Departr 
ment of public Instruction. . 
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DISCRIMINATION PROmBITED 
. Title VI of the Civil Rights Act of X^Q^^ states: "No per- 
son in the United States shall-, 'on the, ground of race, - 
color, or national origin, be excluded from participation 
in, be denied the benefits' of, or b6 subjected to discrim- ' 
ination under any program or activity receiving Federal 
financial assistance." Title 'iX- of the Education Amend- 
ments of 1972, Public Law 92-3ia, states; "No person in 
the United States shall, on the basis of sex, be excluded 
from participation in^ be denied the benefits of, or be 
. -subjected to discrimination under any education program or 
_ activity receiving Federal financial assistance." There- 
fore,, career education projects supported under Sections 
^ A02 and if06 of the Education Amendments 'of 197^, like every 
program or activity receiving 'financial assistance from the 
U.S. Department of Health, Education, and. Welfare, 'must be 
operated in compliance with these laws. . 

DISCLAIlffiR 

The, material in this publ'iqation was prepared pursuant 'to 
a grant or contract from tj^ Office of Ediication, U.S. De- 
partment of Health, Education, knd Welfare, ^owever, 
points of view or opinions expressed do not necessarily 
represent policies or posit iojis of the 'Office of Education. 
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INTRODUCTION 

Home economics educatoji's are qoncerned, as is the trend 
in all/educ^tipn today, in the development of the student as 
a total person.', Emphasis is being placed on the inqjortance 
of social experiences within the classroom which contribute 
to the growth and development of the whole child. Because 
'many disabled children have been isolated 'in separate class- 
rooms, they have had limited opportunities to develop the 
social skills necessary to func^tion in our coD^lex society, 

^ Due to recent federal legislation increasing numbers 
of disabled students are tteing integrated into regular . " 
classrooms. This movement' to include physically and/ or ^ 
mentally disabled students in regular classes is referred 
to as mainstreaming or integration. The definition of main^- 
streaming accepted for the development of materials in this 
guide was,: - . . 

Mainstreaming consists of providing a meaning- . 
ful ^earning environment lin a least restrictive 
setting for^ students of a range of potentials 
and limitations, including those with disabil- 
ities that nuriures growth as individuals and 
group members. I * , 

Home economics classes are often mainstreamed, \J!hile 
the teachers are willing to work with disabled students, 
many have had little experiepie withr or Ifnowledge of ex- 
ceptional children as a groiip^ 

The purpose ,9f this guide is to provide assistance for 
home economics teachers in gaining insight in working with 
mildly disabled students as/ individuals and as members of a 
mainstreamed class. / 

An illustration of one teaching/learning strategy, 
based oji group learning centers, is developed for use in a 
mainstreamed home economias classroom. When integrating 
students of varying abililiies within a common^ classroom. 



group learning centers provide a.se1;ting for social exper- 
.iences w^ich gromote t^e acquisition of social skills, 
^ough the planned activities" included in th6''Qenter.s., nro- 
vi^ions can be made to meet the educational needs of : all 
students—the typical, the mildly mentally digZled and/or 
the mildly physically disabled. The use of learning Centers 
facilitates providing meaningful Oaands on activities : in a 
nonlaboratory setting. 

The group Teaming center teaching mcJdule presented in 
this guide is appropriate for an 8th or 9th .grade main- 
streamed class which includes girls and/or boys. The topic 
of consumer education— the consumer has the right to know- 
is used for the focus of the module \^ich Is designed to be 
included in either 'a foods or clgthing unit. The teaching 
modtile -can provide guidance for the home economics teacher 
in developing group learning centers in other subject mat- 
ter areas; ' . 

The fir St. half .Of this guide is organi25^,d to' present 
pertinent background Information on the 'characteristTcs of • 
8th and 9th grade students— the typical, the mildly phys- 
ically disabled 'and the mildly mentally disabled. A brief 
discussion is .included of skills for living and those 
competencies, which c^n be acquired by adolescents. In con- 
^lusion thie use of group learning centers is more fully 
examined. , «; ■• . - 

The ^second half of the guide is devoted to . the group 
learning center teaching module, which includes two separate 
plans- for 'the use of learning cen'ters. Included in the 
teaching mod'uie are teacher directions for implementing each 
plan and. a complete listing of student materials necessary 
to set up the learijing centers-. Many of these materials are 
provided for duplication-, others are, fully described to 
facilitate their cotlection. ^ " . , 



- ' ' CHARACTERISTICS OF .LEARN^RS ' ' 

e 1 * • ■ # • 

A mains treamed home economics class i? composed of 
students' fr6m three different groups: the 'typical, the. 
mildly mentally' disabled and/ or the mildly physically .dis- 
abled^ The teacher, working with thesd threje' , groups within 
a common classroom, is likely' to be more successful if 'she* 
has a ^clear picture of each;group, keeping ill fiiind that 
there. are as mai^ or more similarities between' groups as 
there are differences. The cljaracteristic's of these three 
jgroups and the characteristics common between gr9ups are 
■projrided Jselow; • , . 

Following the listings of characteristics are the pro- 
visions made in the learning center activities designed for 
this guide to meet the needs of the three grqups in a main- 
streamed class # ^ ' 

; Characteristics of 8th,. 9th Grade Students*' 

A* . Characteristics Found in All Groups of 8th aM 9th 

Grade Students - ^ 

Certain characteristics are generally true ^ 
of 8th and 9th graderg as a group. 'Indi- * 
vi dually, they may shdw wide variations in 
relation to ^ny one characteristic. 

Conforms' to peer, standards and behavior. 

Emulates behavior of older ot prestigious mpi^ls. 

^/ Is easily influenced or swayed 'by ideas, beliefs, and 
tastes of others. / * . 

Tends to be intolerant and critical of self and others, 
exaggerates imperfections. * 

^ ^ Tests Ms/her control, and influence over others, some- 
times .crueliy. . \ ' • . * ^ . 

^Enjoys group activity and, friendships, tending to form 
somewhat exclusive groups. 
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'Jf sensitive to "criticism, rec-efciipii, inadegua-. 

cies,^and failure: unsixfe of Rims^lf/hSif ' 

; Is ' establishing' own identity" and independences 

Displays behaviors that are erratic and 'imt 
tends to go to extremes.- 

spend much time "daydreaming." 

Is cpmpetitive and highly motivated, by ta^i^lblfe reward 
and/or -praise.- . ^ . . . -^^^^-^ 

•Is concerned about sexuality and reproductionfand his/ 
her own masculinity or femininity. ' , ' 

•May worry about concerns over which he/she has little 
' or no control. ' * ' ' . 

A:^.ternates between" extremes of ' eriergy and fatigue. 

Tends to have poor posture and clAsy, -awkward move- 
ments. . \- ' , 

May 'voice a wide variety of'- physical complaints. 

May be careless and negligent about nutrition, rest, 
and h6alth -practices. . « • ' ' 

Is active, noisy, aria boisterous. ' 

Is subject to wide mood variations 'and' lacks emotional 
control; 

♦ » 

Is highly self conscious and feels himself /herself to 
be "on display." . • - 

May be preodcupied with his/her own appearance and - 
dress. ) " , ... • 

Needs td^-feel included. • , ^' ^ 

Engages in incidental learning. 

. Places high priority upon status and approval from ~^ 
peens. . ^ "* 

gharacteristics- Found in the Typical Student 

There weiPe "no" c^racteristics found only in 
' * the typical' student > vdaich were not shared by 
. the physically, and/or mentally diifebled stu- ' 

dent.- ■ . .. . 

Character istics Found in Students with Mental 
disabilities > . 

' 'As wa6 .true 'for 8th and 9th grade students as 



. ' . r 
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lis, 8th and 9tK grade nrentally dis- ^ < 
lents/exhibit wide* variations^from 
L,du:al to .individual. "However , -the fol~ 
i<?3liaracteristics are more likely to be " ' 
. > ^fpund ijn'fhe 'mentally disabled- as a group 
than in the, general population. 

:Has learip.-ng curve , similar but. mucfh slower than the 
iiorjoal 'child.. ° * 

Lags behind classmates 1-1/2 to 3 ydars in basic 
skills. ^ 

JDevelops "at 1/2 -3/4 the r^te of the average child. 

Performs .better ih oral than written testing^ situations. 

Is limited in generali25ing ability. , ^ 

T^i'ansfers concrete learnings with -help. 

Re tains, knowledge that has. been Overlearned. . ■ 

Possesses limited powers of- se]^f -evaluation. 

Lindted ability to use power of concentration for long 
periods of time. , ' , ^ 

Is primarily concerned with the "here and now." 

• Lacks inner nfotivation; is outer motivated. 

Is limited in judgement and decision making ability. 

Does not find repetitious or monotonous tasks dls- ' 
tasteful. ' * * ^ ' 

D. Characteristics Found in Students with Physical Pis -- 
- abilities 

' Wide individual variations ,are found in the 
phygically disabled. As a group, however, ,/ 
they are 'likely to exhibit the following 
char ac t er i s t ijc s . 

Has personal appearance that may indicate some physical 
limitation.- 

Feels rejected by peers when judged by physical ap- . 
pearance. > ; 

May or may not accept o^m disability, and possible ^ 
appearance, as permanent. 

May be overly rejecting or overly idemanding of help 
from others. ' i 
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???4JJfi°iP-*y.i^.®^*^^lishing ones self as an adult; 
difficult to attain society's "signs of maturity": • 
. . »marriage-parenthood 

. . . economic independence ' - " . - 

. . . independent livi^ig . • . . 

May bastronger or weaker physically than he/she 'ap- ^ 
pears-' to be. » • - • 

Commonalities Among T ypical and Physically Disabled 
Stiidents — ; ^ 

Is developing a sense of social consciousness: may 
■ strongly espouse a 'cause', • 

May be very persistent in learniiig skills. , . ' 

Can conceptualize and reason abstrab'tly and can use 
abstract rules and generalizations to solve problem§^. 

Is capable ,of considering various "^^s of solving a 
problein, can examine the probable cbrisequences of pos- 
sible alternatives, and can take responsibility for the 
outcomes of oi^W decisions. 

Delights in personal discovery o-f truths and incon- 
sistencies. 

May be -acutely sensitive to in;justice and to right or 
wrong, ^ . . 

Tends to view' right or wrong as absolutes. 

•Is within the' "normal" range of intellectual ability. 

Commonalities Amon g Tvuical'and Mildly Mentally Dis- 
abled Students ' [ * — — ^ 

May not be physically as s^i*rong as he/she may appear to . 

Normal physical appearance with wide variations. 

CQPrngnalities Among Mildly Me-nta lly DisahLpr^ aV^rl 
Physically Disabled Students • - * 

May lag behind normal children in mbtor development " 
(both gross and fjfne). • ■ 

Has low tolerance fgr frustration. • 

,May withdraw from activity in classroom, or may exhibit 
aggr^sive behayiol*. . 

Lacks self-cionfidence. , " ' - ' 
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May t)e lagging in sociaX develqpmeritr 

May become passive - 3^e si stive by refusing to partic- 
ipate activ.ely within the*^class5;;'and then, may engage - 
in sjorreptitious disruptive behavior. ^ • . 

Can become an pbtirusive behavior .problem who^^e acting 
out, hyperactivity .and extreme distractibl'lity disa^upt 
the activities of the r^st of the class-. 

^ May* have a poor self image/ 




^ . ^ ' i ' Provisions fpivNeeds 

The characteristics found * iii the/three groups o;f 
learners — typical, mildly mentally and/or physicdlly dis- 
a'bled studeiits — were used aar^a guide in developing learning 
center activities which would meet the needs of and be mean- 
ingful to/ each of the threa types of students working to- 
gether ii^gjjatQrogeneous groups within'* the same classroom. 
Considering the similaj?ities and differences of the chs^r- 
acterisrbics among these thre^*" groups of students, activities 
were designed which would: ' ' . * - 

/I) encourage tutorial help^from peers. 

provide ways to involve 'teacher aids and resource 
teachers*.' ? 

3) involve actual "hands-on" objects to give emphasis 
to concrete rather than 'abstract experiences'. 

k) furnisl:^ "hands-on** objects comi^nly found in the 
. student ^s home environment. \ " 

5) use a wide variety of short meaningful activities 
calling for direct participation to accommodate 
short attention span and need^for short term goals. 
Present iiew concepts in .morQ than one way to con- 
tribute to^great^- retention. . /' 

6) * reinforce concepts from 'learning center to {learning 

center* to encourage "overlearning" of concepts. 

' 7) provide visuals^ a variety; of posters with brief 

information and large bold' print, and illustrations 
from* mgazine'Sh^d ' iiewspapers. * 
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8) 

16) 
11) 



provid-e items tests" v^icli include visuals and ' 
illustrations; .require simple marking of answers. ^ 

use case studies to relate 'activities in classroom 
to^eyeryday- experiences. " .• 

■ cfsiSs^^ iaiticipatiori by all in making group de-' 



furnish tapes, for low-level readers or nonr'eaders, 
or for those'with visual disabilities. ' 

12) encourage decision-making through dptional" 
activities (Plan/l), and offer opportunity to ' 
choose accoj'ding to individual abilities and in- 
,terests. 

13) include group. and individual activity sheets call- 
ing for responses by checking" rather than>writing. 

H) place- emphasis upon oral and visual activity rather 
than reading or writing. 

15) _ use materials highly structured' and -accompanied by 
-» brief and concise yet specific direction^. 
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SKILLS FOR LIVING " • 

Skills for living needed by adult's to function as,ef-» 
fective individuals, family members,, and members' of '-society 
gtev out of a study of general .education and special educa- 
tion goals. -A comparison of the two types of goals re- 
vealed that t|ie needs of the disabled were similar to those 
of all individuals. During adoles.cence competencies can br 
achieved which lead to the development of these skills for 
living as the adolescent matures. The subject matter <of " 
home economics provides many .opportunities for the ado- 
les.cent student to participate' in activities which con-, • 
tribute .to the acquisition 'of tfiese competencies. . ' 

The adult skills for living are presented bolbw with, 
the corresponding competencies for adolescents listed at 
the side. An asterisk indicates the conQ)ete^i-es to which 
the activities illuVtrated in the* learning center teaching, 
module in this guide contribute. 

■ r i' 

I • - 

Skills for Livii^- 
Adulthood \ ' ' ' ^arly Adolescence 

1. Maintain a s-^te of phys- a. Apply principles of nutri- 
ical and psychological ' tion in tKe, selection of 
well being • • ' food, consumed 

' „ ■ b. Follow sanitary prbcedupes 

c safety practices in ' ' 

. . the environment. 

; , c. Accept responsibility for 

' ^ . 'establishing regular rou- 

tine's that contribute to 
'• ' "a healthy body 

d. :^e aware of health services 
available to a teen-ager 

2. Identify personal values* a. Clarify personal values to 
and philosophy. . guid? behavior and make. ■ 

choices 

. )dV Identify short and long " 
' - • term* goals 
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Skills (continued) 



' 3. 



Develop qne's own poten- 
-tial 



if. 



Respect and get along 
with people with whom 
one works, and lives 



Use knowledge and acquire 
attitudes basic to a sat- 
isfying f^ly life 



6. 
7. 



8. 



Comniuiiicate ideas, ver- 
bally and .nonvejrbally 

Select and participate' in 
leisure time activities 
that provide self-satis- 
faction 

Appreciate .culture and 
beauty in various f orm| 



9. E^n a living 



*a. Accept self, as a worthy 
' individual . 
b. Accipt oue's own .feminin- 
ity or masculinity 
.c. Recogiiize one',s strengths' 

and weaknesses*'" 
d. Develop an awareness of 
"the significance of con- • 
■^inyous self -improvement 

a. Be aware of' the interde-' 
pendence of youth and par- 
ents or guardians 

b. Cpmprehend qualities, needed 
for living effectively -with 
family memti^s and others 

a. Comprehend what contrib- 
utes to a satisfying ^family 

b. Realize th6re are common^ ; 
alities among families and 
yet eacsh family is unique 



10. 



MaCnage one's money and 
other resources 



« 

*a. GTommunicate ideas, ver- 
bally and nonverbally 

a. Explore and become involved 
in a variety of leisure • 
time activities 
/ 

a. 'Be willing 'to take advan- 
tage of ppportunities to 
y explore beauty and. culture 
in a variety of forms 

a. H Exp;kbre the 'satisfactions 

of^earning money 

b. Comprehend the reciprocalv ' 
responsibilities of the ^ • , 
eiiiployer ' and employee ' 

c. Explore, possible directions 
of career choice 

*a. Be aware of personal, re - 
• sources -in addition to 
money , - . 

b. Develop skills in. 3?elati'on 
to management of*' money, 
time aiid energy 
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Sibils (continued) 



11.* US6' siails of critical 
> ^ .thinking in examiiiing 
arid using information 
' and in pr'obl em- solving 



12. Adjust to changes in 
^ personal ^ife. family- 
life, and society 



13. Adjust to forces of 
nature and understand 
the physical environ- 
ment ' > 



I^. Accept civic responsi- 
bility as a partici|)at- 
ing member of ,the com- 
munity, state ,\and 
. nation 



*a.- Identify alternative solu'-- 
ti'ons. to problems and rec- 
ognize possible outcomes 
of each solutioh ' ' 

b.. Accept the consequences of 
'their decisions ' ' 

*c. Decide ^en Information 
i-s reliable ' ■ * 

a. Recognize that change is 
part. of life 
*b.^ Realize that continuing 
' education throughout the ' 
life time is a way' of 
coping. with change ' ^ 

a. Realize that man is sub- 
' ject to the forces of ' 

nature 

-b. Realize the ' limitations of 
resources in our physical 
environment and' personal ' 
obligation .for . conserva- 
tio:^i. • ■ ■ •'>. 

Accept the necessity fbr 
laws and law enforcement 

b. 'Use community facilities 
with care 

c. Accept the responsibility 
for being^-a contributing ■ 
member or school and/or 
comimmity activities 
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; GROUP LEARNING CENTERS < ' ' , ' 

The definition of home economics learning centers' 
v^ch guided the development" of *t1ie teaching module for 
learni'ng centers is:' ' . * 

Home economics* learning centers are teaching/ 
learning environments established either .with- 
in or outside ^e classroom for the purpose of 
assisting small groups of leaimers, working 
either individually or as a group, to achieve 
- one or more specified educational objectives. , - 
Each ceiitep c^)ntains the necessary- instruc- • 
tional aids to be used in the accomplishments 
of the objectiyets). 

Group^ learning centers, used within the home economics 

» 

classroom, facilitate Instruction for students of a range- 
of intellectual abilities -in a mainstr'eamed class' situation 
because they: , ' ' j - 

1. Encourage all students' to develop social skills 
through small group interaction. ^ 

2. Encourage involvement of all student s.SMentally 

. disabled students -are much more* likely to partie- 
' ipate actively in small groups than in large^ 
groups. • , ' . 

3. ^ .Provide opportui^ty for individualized instruction 
. ' to meet the educational needs and goals of all .stu 

dents through group rather than independent study. 
, Reinforcement or enrichment activities can be of- 
fered a:s needed. , , 

\. Free the teacher during the class period give 
,» personalized help to student's as needed as the 
learning centei:' -activities are self -directed 

' Provide opportunity 'for tutorial- help as Heeded, 
either by peers, resource teachers, or para .pro- 
fessionals..' ^ J ^ IF 

6. Encourage the teacher 'to provide meaaaingful "hands' 
on" activities for areas that may be' primarily 
academic in nature. 
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Help the nondisabled btudeht, gain grealler appre- 
.ciation for the disabled individual ask person 
with needs ahd differiiig abilities J aslbhey work 
"closely "together to accomplish a common objective. 

-Contribute to the acquis itic^^^^^^* for living 
coinpetencies-rconmmnicating ^^^^^v^bally and 



nojiverbally. respecting and'get?%g along with 
people with^^om one works and livesf and accept- 
■ ing oneself as A worthy individual. ' ' ■ 

. , A 'mod^I of the functioning o^ this instructional 
strategy is below: ^ , 




Fl^e 1. Model of learning center (functionin g ) 



* \ The total group activity is directed by the teacher 
f^orj introductidni 'group activities are coii5)leted in the 
lescming centeiis.to achieve one 02j more educational objec- 
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tives, and the total class (lead "by the teacher, or groups) 
summarizes and formulates generalizations. 
, Because, grouping' students is an* integral part of the 
I'earning center strategy, selective, criteria -Were estab- 
lished to guide 'the teacher iii dividing a mainstre'amed . 
class into learning .center groups. Thes6 criteria Vere% 

1. group size - minimum 3 students ' * 

.maximum 5 students 

2. academic ability - heterogen§ously grouped 

' ^' clastL^es^^*"^'^"'^-" "^^^^^^ preferences among" 

:^ ■ ■ 
)- . - . 
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GROUP LEAI^NG CENTER TEACHING MODULES 

CONSUMER^ EDUCATION i- -The consumer h&s the right ta know" 

Provisions^ are made to include the module 
'as part of either a food^or clothing unit 



Part 1 - Ob;|ectives, Generalizations, ^Concepts 

These materials are the same for both plans 

Part 2'- Plan 1 — Plan 2 

Each contains: Overview of the plan 

»^ Directions for using learning 

• I ' • centers 

. ' , Guide for lefiirning center activJ/ 

■ ities ■ . 

• . ' . Tips for classroom management 

* 

P^rt 3*^Studeixt materials for^roup learning centers 
Organized by objectivers 

Part ^ - Materials for the teacher 
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TEACHING 'MODULE - PART h ' ■« 

- Objectives and Generalizations' 

Theme: The consumer has the right to know 
Obieetives an.d GenerAlig.ations : 

Objective A: The student will be' better able to identify 
source^s of consumer information. 

% 

Possible- generalizations : ^ ^ ^ ^ 

1) Labels i hang-tags, user pampHletfs , and packaging 
•of produpts usually, provide consviraer information, 

2) Current consumer information may be fourid in 
articles and advertisements in magazines and 
newspapers, 

3) Government agencies, business and professional 
groups, and private nonprofit organizations are 
all possible sources of consumer information. 

Objective R: The student will be better able to analyze 
consumer information for completeness and 
reliability. • ' 

Possible generalizations: 

1) Reliable** consumer information is true and un- 
biased. ^ 

' ' ' 

. 2) "^Sources of consumer information vary in the^com- 
pleteness of, information they provide. - 

3) Because manufacturers want to sell their 

product(s), their advertising may be biased, 

Objective C: The student will be' better able to recognize 
that federal lat7S tegulate product labeling 
so that consumer k^ows what he/she is buying, 

Possible,, generalizations : 

Clothing 

1) Labels on fabrics andj^arments are required by 
law to inelude percent of each fiber used in 
order of predominance.. 

2) Law requires -that care instructions be attached 
to all garments and given with all fabrics . 
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Food ^ ^ > ^ • 

1) Labels on food are required by law to clearly 

• name the product, give :the weight, amount of ' 

. . contents, manufacturers name ^^address, and 
list all ingredients for mo^t^^s. . 

• .2) Law requires specific nutrj,|;ion information to 
be given on labels of ,foodS?that have been for- 
tified, or for which specidl nutritional claims " 
. are made -by the manufacturer. 

3) Mea| and poultry products must have 'a federal 
inspection symbol. 

Objecti^^D: The* student will be hetter able to identify " 
how advertising appeals to consumers to sell 
■ produbts. . ^-^>- \ 

Possible generalizations: ■ ' . 

'D Advertising may primarily present facts about the' 
product. ■ ^ 

2) Advertisements appeal tc consimers by picturine 
, . . products attractively. ' . . • ^ 

. 3) Advertising may use emotional appeals -to sell - 
products. * ' ^ , , 

. ■"^ Concepts to be Acquired , ' 

Concepts taken from the generalizations associated \4th 
each objective have been grouped into three categories. . 
In both plans -the 'teacher concepts are specifically those 
the teacher neejis to introduce or have introduced to the ^ ' 
class as a whole -before the students go into the learning 
centers-. Any of these concepts may Ije omitted if the cl^ss 
has acquired them previously and the teacher, thinks that it 
is not necessary to repeat them.' A suggested description of 
the teacher -concepts appears on pages l87-l38. 

. Activities- are provided in the learning vsenters for the 
■student concepts, to ^courage the' students to internalize ' 
i;h9:</feoncepts . . • ♦ / ' 



Reinforced concepts are those recurring from one ob- 
jective to another. / . ,> ' ; . ' ' 



Objective A: 



Teacher aoncepts; Student Concepts: Reinfoicced Concepts: 

hang-tags sources of consumer 

labels Unformatign 
user pamphlets ^ hang-tags 
packagiiig of products labels 
articles-magazines, advertising * 
newspapers 



consumer 

consumer informa-/ 
mation 

current consilmer . 

information 
sources of, con- 
{ sumer information 
user pamphlet 



k 



Objective B: ^ ' 

Teacher Concepts: 

' — ^T" 

reliable 

true J unbiased 

biased ' 



Objective C: 
Taacher Concepts: 
labels 

federal lavs 
percentage, 
consiamer 
poultry- 
fortified foods 
special nutrition- 
^aL claims 
ingredient i 
.me^t& poultry prod. 



advertisements- 
magazines, news- 
papers 
sources of bdfisum- 
er information: 
government agen- 
cies 

business-profes- 
sional groups 

private nonprofit 
organizations 



Student Concepts: 

reliable consumer 
information — 
true & unbiased 

biased advertis- 
ing 

t)roduct advertis- 
' ir^ 



Student Concepts: 

Clothing: . 
fiber content ^ Qonsumer 
- care instructors 
Foods: ^ / ' 
nutrition lab01 " 
Information 
federal inspection 
symbol •(meat.& 
poultry) 



Reinforced Conceptip: 

advertising 
sources of consumer % 
information 



Reinforced Concepts: 
labels 
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Objective D: 

Teacher Concepts: 

emotional appeals, 
SLcturingattrac- 



iration date 



Student^' Concepts i 

emotronal appeals 
factual advertise- 
ments 
picturing attrac- 
tively 



Reinforced Conceptig; 

consumer 

advertising 

factual 

advertisements . 



TEACHING MODUIE - PART 2 ^ ' 

/ 

Pian 1 ' . 

pvei-yiew of use of Ip arning GantPTx; 

/ There are four learning centers in the classroom. Each 
, learning center is devoted to group activities associated 
with the accomplishment of one of the four module objec4i;i5es 
A group is assigned to each learning center. After complet- 
ing the activities in one center, each group rotates to the 
next^ center,. and continues this rotation 'until all students 
ha3j;e-the opportunity to work on all objectives. XThe mem- 
bership of the groups ^es not change.) 



TOTAL 
CLASS 
ACTIVITY 




TOTAL CLASS 
SUMMARIZATION 
FORMULATION OF 
GENERALIZATIONS 



Figure 2. Plan .f floV chart 



• A total class activity precedes the learning c'enter 
activity for introduction and follows at the end for sum- 
^marization. All materials necessary to complete all of the 
activities in a learning center are contained in that cen- 
ter. • " • 
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Directions f^r uslng^ learaing centers 

• During the tqijal" group activity -at the Jjeginning of ' 
the module the teacl^ needs to:' " 

1) introduce to the class the way they will function 
in group learning centers. (Suggested information 

' ^ appears 186. . , 

2) divide tl^e class into, groups following these cri- 
teria: '-J- ■ , 

a) ^group size - minimum 3 students 

^ , ' maximumi 5 students 

b) » academic'' ability -'h§te;pogeneously grouped 

c) social compatibility'- student preferences. 

^ among classmates \^ 

3) pr.esent^ sho^t introduction to — 

a) , arouse interest in consumer information 

b) introduce' teacher concepts briefl;ir 

(Tapes* of the teacher concepts for each 
objective may be placed in the corres- 
' ^ poHdiiig learning center',, if any group 

' ; needs to clarify a concept during the ^ 

. • rotation among centets, the tape could 
.be played.) - / - 

k) assign ,e&ch group to a specific center to begin 

the group activities. ; 

After the-'group^-^egin to "^uncj^ion as a group in the 
learning centers, Ijecause the activities are self -directed, 
the teacher ^.s free to offer assistance to any group or in- 
dividual as needed, ^^n addition the groups are to be ro*^ 
tated whfen the activities are coBipleted by the groups in 
each denter. When rotation occurs the, teacher will need 



For classes contaihing more tharf 20 students, duplicate 
lear^ng centers Cor) develop ano^ther .objective. 

ERIC - . : • 



to replace the consumable ipaterials, i.e., the student di^ 
^e<5ttons-i)acket, worksheets and poster ■boards .-which have 
been used and handed in by the nrevious erout) in each 
center. ; The ite.ms which need to ,be replaced in the learn- 
ing centers, upon rotation are m^ked in the Ifst of ma- 
terials needed; in the centers in the "Teacher Guide for 
Learning Center Activities" provided for each objective.^ 
At the conclusion of tlie rotation period, when each 
group has con^iletea the activities 'in each learning centeT, 
all groups come together again for total class activity. 
The teaclier' again assumes leadership and guides the class 
in formulation' of 'generali25ations and/or summari25ation, A 
formal evaluation device could be administered at this time 
if the teacher desires. - (An evaluation device for each 
area, food and clothing, is' included on pages 189-197.) 

Guide f or . Iea37ning center activities 

On the :^llowing pages are presented a "Teacher Guide 
for Leairniiig Center Activities" for each objective of the 
module. - , 

In the first column is a complete list of materials 
needed for each, learning center. Items listed, followed by 
a page reference are provided in the section "Student. Ma- 
terials" and can be duplicated by the 'teacher for use in 
the learning ^centers. ^ A description is given of each of 
the remaining items which the teacher will need to collect. 
Some of these, items are specifically designated for foods 
or clothing? ^he advertisements, publications, labels, etc. 

can be selected by the teacher to contribute to either area 
chosen. ^ ^ • 

Column two contains a brief description of the student 
activities to be accomplished ill each learning center and 
enables the teacher'^bS^becone^uickly acquainted with these 



activ^reies?*^ More complete and, detailed directions, for the 
aat^ties ^e provided for thq students "in the group di- 
redtions packets placed in eacjircenter.- ' (See Teaching ' 
Moflule Part 3.) • - ' 



'TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES "~ 
PLAN 1 

OBJECTIVE A (food or clothing) The student will be better 
able to identify sources of consumer information. #■ 



Materials Needed in 
' Learning Center 



Student Activities - 
Lea-pninfy Center 



Learning Center A 



+ 1 copy Group Directions and 
Activities A (pp. 58-59) 

A selection (at least 2 per 
student) of varied sources 
of consumer information 
(either, food or clothing) 
including: hang-tags,' la-.- 
bels, packaging, user 
pamphlets, newspaper and 
.magazine ads, articles 
froitf newspapers and mag-", 
azines ' 

^ +1 copy per student Activity 
Sheet A (food, p. 68) 
(clothing/ p. 69).. 

+ 1 copy Case Study B -foods 
(p. 70) or — \ 

+ 1 copy Case Study B -clo- 
thing .(p. 71) 

Poster - "Whej*e to get « 
Printed .Consumer Inf orma- 
tion« (p. 7lf)' " - 



The students will locate and 
follow Group Directions 
packet, and*., 

1. Each t^ke^e Activity ^ 
Sheet A and select two' 
sources of inf orinatioh — 
fill in sheet A accord-, 
'.ing to directions.' 

'2. As a group read Case Study 
Sheet 'B (one person read^ 
aloud). Following direc* 
^tions on ^eet B, witH 
each member of group con- 
tributing 'tvom thg infor- 
mation CQllected on sheet 
A, fill out chart' on B. ♦ 
Hand in -worksheet. - 

3» Study^- poster on Sources 
of consumer ijafo^mation. 

ExaMne co]^imer Wblica- 
tions'ito see who publishes 
them. . 

Complete Activity Sheet / 
"C" with group. ^ 

6. Choose a consumer publi- 
cation to 'order. 



need to be replaced as groups 
rotate 
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TEACiHER GUIDE FOR LEARNING CENTER ' ACTIVITIES 
PLAN 1 - ' . 

OBJECTIVE A (continued) 

Materials Needed in 



Learning Center 



Student Activities 
Learning Center 



Selection of consxamer* pub-r 
lication's from a variety, 
of sources (see sugges- 
tions of sources , p, 79) 

+1 copy Activity Sheet C • 
(P. 78) 

Poster **Writing . f or Inforffla- 
tion^^ (p. 74) ^ 

(Copies of sheets^ usedL on 
postet available on pp. 
75-77) 

NOTE: Teacher please write in 
name a^d address of repre- 
sentative from your school ^s 
district. * 



+Stationery and envelopes 
(for return also) 

* 

Letter writing suopiies 
red pencil 

small coins for change' 

cellophane tape 
+stamps (for return enve- 
.lopes also) 

Teacher decide whether* stu- 
dents or school will"" 
supply postage. [ 



Write a letter to pub- 
lisher or to ^ congress- 
man to get chosen publi- 
cation, using poster as 
a guide. 



Jiarid in All Materials 



■ftieed to be replaced' as groups 
rotate - / 
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TEACHER GUIDE FOR LEARNING CENTER* ACTIVITIES ° ' 
■PLAN 1 * - . ..j-ixiiu 

OBJECTIVE B (food or clothing) The ^student will h'e better 
able to ^alyze co;isiuner infonn^tioh for completeness 
and reliability. , > 



Materials Needed- in 
Lea-PTiin > Center 



Student -Activities - 
Learning genter 



Learning Center B 



+1 copy Group Directions and 
Axjtivities B Cpp. 82-91) 

1 per student booklet , 
"What Kind of Informa- 
tion (pp. 109-llif) 

Tape and tape cassette con- 
. taining material in book- 
let above 

Envelope A - containing 8 
numbered items: a, mixture 
of biased and unbiased la- 
bels, ads, booklets,* hang- 
tags, etcij and a small 
envelope containing an- > 
swer key ^ 

Poster "How Much Informa- 
tion" (food p. 115) * ' 
(clothing p. 13[^). 



FOODS i - , 

*1 spaghetti ad (p. 116) 
*1 apple juice ad (p. 117) 
2 strainers 
2 bowls 
+ • Z Jaf s spaghetti sauce — 
Hunts if 
Ragu 

t *or any current ads avail- 
able that make a claim or 
comparison that" can be " , 
tested in classroom. 



The students will locate aifii 
follow Group pirections * 
packet and... ' , 

1. 'All students .will .read the 

booklet for background jii- 
formsttion needed, to 'cG(m— - 
plete the other activities, 
and/or listen to tape. ^ 

2. As a group, student's will 
determine which items are 
biased 'and vfiiich are uh- . 
biased. They will answer 
the questions on their 
group activity^ sheet. 

3. As a group, students will 
study the poster. Then 
they will sort an envelope 
of items -into 3 packets*- 
mucli, some, little inforr- 
mat^on. 

FOOD , 

k. As a groiip, students will 
try the test as shown in 
the spaghetti adS. After 
they have cleaned up. they 
will answer the^ questions 
on the group' activity 
sheet. 

CLOTHING 

h. As Si group, .students will 
•test the paper towels for 
absorbency. After they 
hstve cleaned up they will 
answer the- questions on 
■ the group activity sheet. 



+need to be replaced as groups 
rotate - 



mCHER .GUIDE FOR LEABNING CENTER ACTIVITIES 
PLAN 1 ■ ; ' . wxxwxj-j^o 

objective' B '(continued) ' ' 



Materials Needed in 
Learning - Center 



Student Activiti'es 
Learning Center 



CLOTHING: ' . - . ■ 

1 copy Bounty ad (pV 11.8) 
+ - \ brands of paper towSSis 

. * (2 sheets each) ^ 
• Bounty &Hy-Vee, Gala, Gen- 
eration or any -3 avail- ' 
' aKLe 

k coffee cups * 
.1 set measuring • spoons 

•+ Popster bokrd • 
magic- makers 
' ■ scissors 

tape or paste *- 
magazines and newspapers 

2 illustrations ' of hiased T7 
ad, 

+ FOOD: 1 with biased scEipt 
(p. 120) 
1 without script 
(p. 119) 
+ CLOTHING: 

1 with biased- script 

(p. 122) 
1 without seript 
(p. 121) 

+ Crossword puzzles (p. 123) 

4% '" ' 



+ need to be replaced as groups 
rotate 



, Optional . 

?. Students may, choose 'to do 
any of the optipnal activ.- 
itle"s--as they have time. - 
Students (individually or 

> as a group) will find ex- 
^nrples of unbiased and 
biased consumer 'informa- 
tion. Some may be -brought 
from home-. ♦ They may make 
a small; poster showing 
biased and unbiased 'in- 
formation. J 

Optiohal 
6. Students (individually or 
as a group) will decide 
. on an "item or product "they 
might like to buy. Then 
they will look^ for infor- 
mation about t'he, item. 
They will keep track of 
the numbers of" sources 
they used to find out 
about the i^oduct. 

Optional ^ . 
^. Students will' analyze TV 
ad and try to decide vhy 
it "is biased. Then they 
will rewrite it so it. is 
unbiased. They might like 
to act it out ±f there is 
a CLUiet comer . 

Optional 

8. Students individually will 
try to coii5)lete' cross- 
word puzzles. 

9. Students will spendJbhe 
last 10 min. summarizing 
what they have learned. 



Hand in All Materials 
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lEACHER^ GUIDE FOk -LB^ARNING CENTER ACTIVITIES 
PLAN 1 * A. 

OBJEGTIVP^ C (clotHing) The student will be better altle to 
^^^ognize that federal laws regulate product labei- 
Ing 'SO the consumer knows what he/she is "buying. 



Materials Needed in 
Learning Center 



Student Activities 
^ £eamifl]g Ceni 



The studeirts will locat^e and 
f ollbw Group' Directions 
jacket and* • • 

1. Read one of the<^o ref-^ 
erence booklets, provided 
^ in the learning G^nter ' - ^ 
*^and/or listen to tape of J 
; lower reading- level 
booklet, ^ 

2* Use information oh fab- 
'ric bolt ends to complete 
«^ activities with g^bup* 

3»"&^. Use sets of numbered 
- care labels to complete 
activities with^group, 
.answering questions and 
'filling in correct num- ^ . 
^^bers, 

5» 'Examine sample garments 
.^to find permanently at- 
tached care labels* ' 
Select 2 garments to 'use 
' iin cheejW^_ individual, 
' ' sheets B%Care Labels in 

'Garments • \ 

*i * 

6 . LCow^lle* information from 
[individual check sheets 
"B" on Group Tally Sheet 
C • * • 



Learning Center C (clothing) 



+ l*copy Group Directions and 
Activities C (clothing) 
(pp. 126-128) 

3 booklets -Fabric Labeling 
Laws (pj>. 1^9-1^2) 

3 bookJ.ets - Look the Label 
Cooperative Extension. Ser- 
vice^ Pm 733 ' ^ 

tape an d tape cassette of ma- 
terial in Fabric Labeling 
Laws above 

a selection of fabric bolt\ 
ends - one marked^ with red 



+ envelope marked A contain- ' 
ing one of each care la- 
^ bels (p. 157) 

cellophane tape 

one 'example of each care la? 
bel (p. 15V) individually 
mounted on numbered cards 



0 



need to be, replaceji as groups 
■totatf 
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TEACHER GUIDE FOR LEARNING CENTER- ACTIVITIES 
PLAN 1 

OBJECTIVE C ( clothing) (continued) 



Materials Needed in 
Lea-mi T>p Center 



Student Activities - 
Learning Center 



selection of sample garments 
vriLth sewn-in care labels 
(NOTE: provide garments with 
a variety of care labels 

■ recommending distinctly dif- 
ferent types of care and 
laundry methods; Pin a let- 
ter 'on each -garment for 
identification. Locate 

- .this Learning Center vhere 
garments can best be dis- 
played..) . ' 

+1 per student: B-Care La- 
bels in Garments (p. 153) 

+ 1 per group t Group Tally 
Sheet C Xp.l^) with di- 
rections Cp.l5^) 

1 *Tiber Rummy" card game 
(pp. 155-156) 

pencil and paper for scor- . 
ing 



7. Using information on 

• Group Tally C, answer 
• questions as a group. 

8. Play card game with 
^ group. 



Hand- in All Materials 



TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES 

PLAN 1 ■ ■ 1 

OBJECTIVE C (food) The- student will b^^tter. able to rec- 
ognize that federal laws regulate product laheling so 
the- consumer knows what h^she is byyii^. 



Learning Center. C (foods)' 



•*-l copy Group Directions and 
Activities C (foods) 
(pp. 136-139) 



The students will locate and 
follow Group Directions 
packet and. . . ' 

li . Examine poster on infor- 
matio^j law required on . 
' food labels 



■1-need to be replaced as groups \ 
rotate ' * 
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TEACHER GdlDE FOR LEARNING CENTER ACTIVITIES 
PLAN 1 ' 

OBJECTIVE C (food.) .(continuedy 



Mater.ials Needed in 
Lealrning Center 



Student Activities - 
Leaiming Centers 



Poster '"lEjformation Required 
on Food [Labels^" (p. 158) 

Envelope njarked #1 contain- 
, ing foodi labels (one per 
student)] 

Sack marked #2 containing 
food cpr^tainers (one per 
student)' such as milk, 'sour 
cream, pop,' bags which 
contained chips, .etc. 

1 per student -booklet on 
meat inspection (p.161-1'62) 

Tape and tape cassette of 
material in booklet above 

Labels marked "7" from soup 
containing meat 

3. Labels marked "8" from soup 
without meat ; 

(enough for one per sin- 
derjj 

Labels'^'marked "9" hang-tags 
which you find attached to 
fresh chicken (on wing) 

. 3 booklets -Nutrition La- 
. bels (p. 1^9-160) 

3 booklets -Nutrition La- 
bels on Food, Cooperative 
•Extension Serivce, ISU, ; 
Pm 597 

tape and tape cassette of 
material in booklet Nu- 
trition Labels above 



2. Find the four required., 
things on labels dra\3n 
from envelope #1 and* 
sack ' . 

3* Share required informa- 
tion found on labels witl^ 
group. 

h. List other information ^ 
found on labels; c 

Read booklet on meat in- 
spection, and/or play 
accompanying tape. 

6. Compare labels marked 

"7*^ and "8", and' answer ^ 
• questions* , ■ 

7. Examine labels marked 
^^9" and answer qtiestions* 

8. Read one of the booklets 
on nutrition labeling, 
and/or listen to accom- 
panying tape.; 

9* Use boxes marked #1 and 
#2 to compare nutritional- 
information and answer 
questions, and dry meas- 
.•uring pups to visualize 
size of servings. . 

10. Use boxes -marked ^#3 and 
labels marked #f to com- 
pare nutritional informa- 
tion and answer^questlons. 
Dried beans or ?ice will 
be measured onto plate 
to show standard servings. 



-f need, to be replaced as groups 
rotate 
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TEACHER GUIDE FOR LEARNING CfeNTtR ACTIVITIES 
PLAN 1 

OBJECTIVE C (food) (Continued) 



Materials Weeded in 
Learning Center 



5>tudent Activities 
Learning Center 



1 per student t Kraft Maca- 
roni & Cheese dinner* boxes 
marked 0^3 and lab^s from 
canned main dish with nu- 

• t^rition label marked #4 

1 per student: boxes, cf plod- 
ding marked #1 and gelatin 
• marked #2 ^ 

1 set dry measuring cups and 
• 1 Xipud^d measuring cup 

2( plates 

sma^ll bag dry rice or mac- 
aroni, or beans * 




tEACHEft GUIDE FOR LEARNING CfiNTER ACTIVITIES 
PLAN 1 ' , ' 

OBJECTIVE D (food or clothing) The student will be better 
able to identify how advertising anneals to -consumers' 
to sell Droducts, 



Learning Center D ' 

+1 copy Groun Directions and 
Activities D (pp. 164-169) 

1 each* advertising defini- 
tion cards to "stand in' 
centey (pp. 180-182) ^ 

*1 setX3-4) factual ads; ^ 
marked #1 j^see * foat- " ' 
note on next page) 

1 Emotional Advertising 
Sheet #2 (p. 184) 



The' student S.Will locate and 
follow Group Directions 
.packet , and. 

1 . Read ^3ef inition cards , 

2; Look at factual ads #1 
and name kinds of facts 
they find on activiTiy 
sheet . 

3. Check as a group activ- 
ity sheet #3, ^ 

4. Look at' emotfonal adver- 
' tising page #2 and name 

each picture. 



+need to be replaced as, 
^groups rotate , 
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TEACHER GUIDE FOR LEARNING 
PLAN 1 

OBJECTIVE/ D (continued^ 



CENTER ACTIVITIES 



Materials Neede,d.*i|:n ' 
Xeai'ning Centeri^ 



Student Activities - 
Learning Center 



'^X set ads inarked #3 (3 - one 
liaving emotional appeal, 
lettered A, B, C) 

2 sheets inarked X and 0 
(each sheet 8 xll with a 
picture of a product 
pasted on it), 

*1 set (3) attractive appeal 
ads inarked #2s, 

1 set (3) adsmarked #9 
(each should include a 
"cents -off" coupon) 

+ 1 "Let's Ask Others" sheet 
for each member of group 
' (p. 183) 
Colored markers 



♦The ads used for this ob,- 
j active' should be selected to 
• illustrate the definitions on 
, the Advertising Definition 
Cards used in each center. 
All ads are cut from maga- 
zines cHid newspapers to il-* 
lustrate .focus .-of unit - 
' fobd or clothing. 



5. Look at' the ads marked #3 
and discuss and answer 
the questions in the group 
activity sheet. 

6. Using sheets" marked X ajid 
• 0, design two advertise- 
ments on these sheets for 
the products pictured — 
one.-vi^th emotional appeal, 
the other factual. 

7.. Place ads a^ked #7 face 
down on the table. Read . 
throughJiJheckshpet. " Turn' 
over ads one at a time 
with each member of group 
telling first thing no- . 
ticed on the ad. 'Mark all 
answers on the checksheet 
(one member of grouj^). 

"8. Discuss and briefly an- 
swer questions that fol- 
low in Ifke -group act3.vity * 
sheet. - " ' 

9. Look at ads marked #9. 
Read and answer questions 
on group activity sheet. 

lO; Each student take a copy 
of "Let's, Ask Others" and 
obtain resjionses over- 
hight. ' . ' 

11. Summarize "Let 1^ Ask 

Others" on sheet attached 
to group -activity packet. . 



Hand In All Materials 



+ neM to be replaced as groups 
rotate 
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Tips jCo ^ classroom Tnanagement ' . ' " • 

1. F^ce all materials needed for each learning center in 
a toox .or plastic <dishpan-, clearly labeling the^hox and 
each. Item with the letter of the corres5)onding learn- 
■ ing. center. .Place a box in each center. 

2.. Ask one member of each group to see that all materials 
^e returned to, the box at the end of each period. (As 
the groups rotate, the same illustrative materials will 
■ be used^ f our times.) * ' t " 

3. Ask one member of each group to act as group leadeif ' to 
see that the group^ worksheets are filled out 'and all 
fljembers axe encouraged to participate. As the groups 
rotate, also rotate leadership roles so all students 
,have an opportunity to acquire leadership skills. 

*f.- Duplicate the paper supplies for each objective .(di- 
rections, worksheets) on separate colors* for easier 
' - identification: for example— Objective A on yellow, 
, 'Objective B on green., etc. 

As the groups rotate have fresh <;onsuma)Dle supf>lies » 
ready to^ restock each leaminig ceifter. Thasar arfe in- 
dicated, with -a "+"a)n the i'Teacher .Guide" . • 

6. Providing a t^pe^.in each learning center of the teach- 
• er concepts associated with the, specific objective of 

the center will reduce the number of questions from 
the- students as they rotate. 

7. Resource^ teac^iers 'or older students are frequently 
'Willing to tape the„material in the booklets. 

8. The- formal evaluation de\mce 'may be read to a .foor or 
. nonreader said the responses marked for him/her. 

9. Individual activities, 'fo? example the letter writing- 
in Objective 'A, may be completed- in the resource room. 



. 33 



TEACHING MODULE KpART 2 



Plan 2 



mc 



Overylev of use of learning centeg-s- 



with tl^at ob- 
to each center. 



There are fbur learning centers in the classroom. All 
learning centers are devoted to yae same objective; each 
center contains specific activities dirgpted towa|<a the de- 
^lopment of one generalization assocj 
jectivei A group of students is ^ssigiS 
As the activities are completed in '.all learning centersy - 
, the groups report (teach-back) ±o the total class a num- 
mary of the activities in each learning center. Not all 
students have the opportunity to work on all generaliza- 
tions -directly, but have, the opportunity to conclude the 
generalizations as^3*^® students from each center report 
(teach -back) to the total class. ,This process is repeated 
for each objective contained' in the module. 



GROUP 
SHARING 




TOTAL 
•CLASS 



TOTAL t!LASS 



FORMULATION OF 
OENERALIZATIONS 



1 -. 



SUWMARIZATXPU- 



• Figure 3. Plan '2 flow ch^t 



1^ 



-A .total class activity precedes the learning center 
activities fo^ introduction and follows at the , conclusion 
for summarization and formulation of generalizations. All 
materials necessary to CQmpletft the - activitica in a.le am^ 
^in^ center are contained in that 'center. ^ - 

Directio ns for using learning centers ; . ' 

•During the total group activity at ^e ijeginning of 
the unit the teacher needs to: 

1) introduce tor the class the way they will function 
, in group learning centers. (Suggested information 
' appears .p. l86.). I 

*2) divide the class into groups following these cri- 
teria: , * ' • 

a) " group size - minimum 3 students , 

maximum 5 students • 

b) academic .ability - heterogeneously grouped 

c) social "compatibility - student preferences 
among classmates . . ^ 

• 3) present a short introduction to — ■ . 

a) arouse interest in consumer information. 

b) introduce teacher concepts associated w3,th ^ 
Objective -A. . . 

assign each group to a specific center to begin 
±he activities in 'that center. 

After thQ students begin to function as a group in the 
learning centers, because the activities are self -directed, 
the teacher is fr.ee tp of f er assistance 'to any group or in- 
dividual as needed, men the four groups have completed the 
activities in the individual learning centers, ill groups 
corae together for total class activity as all groups report 



♦For -classes containing more than 20 students, duplicate 
one learning center (or) develop another generalization for 
each objective. 



Cieach-back)^ a summary of the acrbivities in their learriing ' 
centers. The teacher, may guide the class in summarization 
B.% the conclusion of the four group "reports. 

1?his process is repeate^^for each mnh^iia nh joAtive; ' 
the teacher introduces to the tbtal class the . teacher con- 
cepts for an o-bjectiye, "groups cbmplete' the activities as- 
sociated with;a specific genera^zatidn -related to the oh- ' 
jective-in th#> learning centersir the tptal class partici- 
paitgs in listeMng to .and giving, reports , • the teacher , 
guides a. summarization. ' • ^ ' ° , , 

When- the activities have been coii5)leted for all, four 
modtile objectives, .a %6tal class activity is guided 'by the'^ 
. teacher for forinulatid^ of generalizations and summariza- 
tion; A formal evaluati^ device. may be administered at ' - 
this time' if .the teacher desire?.. (An evaluation .device 
for each area, food and olothing^, is included on pages 

189-197.) ^ ' -, : • ' ■ . ' • . < 

Guide for learni-ng denter^ activities " ""^ , 

On the following pages are presented a "Teacher Guide 
for Leaming~^ter-^ptiv^ti6«" foi?' each objective in the ' 
module. , > ; *' ' - 

In the first coliam is a complete li&t of materials 

needed, for each learning center. Items Jested followed by 

• a page Reference are provide\iii the section "Student Ma- * 

teriaq.s'^ and can Be d^plicate^by the -.teacher tor^use in 

learriing centers'.^ A description is -given of each qf the 

remaining items v^ich the teacher, will need vto collect". 

Some of these Atemjfare specifically designated for foods 

or clothing; the advertisements, publications, labels, etc., 

can be selected by the teacher to' contribute to either area 
cnosen. 



Column two contains a bri^^ description of. the stu- 
dent activi^ties to" "be accomplished in^each learning center 
and enables the teacher to become quickly acquainted with 
the s e actiTri-tjies. — More complete and detailed di3>ections — 
for the activities are. provided for the ''students in the 
group direction- packets placed in each center. (See 
"Teaching Module, Part 3.) " - 

TEACHER SUIDE FOR LEARNING CENTER ACTIVITIES 
. PLAN 2 . ' , 

OBJECTIVE A. (food or clothing) The student will be better 
. able to Identify sour'fees of consumer information. 



Materials Needed In 
Learning Centfer 



Student Activities - 
Learning Center 



Learning Center 1-A 



1 copy Group Directions and 
Activities 1-A (pp. 60-62) 

a' selection (at least 2/stu- 
.' dent) of sources of con- 
sumer information (either 
food/clothing) including s 
hang-tags', labels, pack- •/ 
aging, user pamphlets, 
n^spaper and magazine 
a'ds, articles from news- 
. papers and magazines 

1 copy/student Activity 
Sheet A (food p. 68) « 
(clothing p. 69) ' - 

1 copy Case Study 3 - Foods 

or 

1 copy Case Studr B - Clo- 
thing (p. 71) f/ 1 

♦ , 

A copy "Sources of Consumer 
Information - C" for each 
student (p. ,72) 



The students will locate and 
follow Group Directions 
packet and. . . * 

1. Each take one Activity 
Sheet A and" select 2 
sources of Information — 
fill in Sheet A according 
to directions. 

2. As a group read case study 
- Sheet *B - one person read 
aloud. Following direc- 
tions on Sheet B, with. each 
member of group contribut- 
ing from the information 
collected on sheet A, fill 
out ch|rt on B. 

3. As a group look at the 
chart on sheet B and answer 
the question in the Group 
Activi-ty Sheet. One stu- 
dent write in the ansx-mrs . 



37 t 



TEACHEE GUIDE FOR EBARNING CENTER ACTilriTIES 
PLAN.2 

OBJECTIVE A (food or clothing) - (continued) 



liaterials' Needed in 
LearniBg Center 



Student Activities 
Learrrtrip: Center 



Eacli taJce one copy of 
sheets marked C. Read 
through sheet to be sure 
they understand the direc- 
tions. Each will take the 
sheet and use "before class 
tomorrow to take a poll on 
^.consumer information. 

^. Summarize responses from 
Sheet C using the summary 
sheet D in the Groxxg Ac- 
tivity Sheet. 



6. 

J 



Plan a report for the 
total class folloVing in- 
K,structioiis in the Group 
/Activity .Sheet.' 



sfand in All Materials 



Learning Center 2-A 

< 

1 copy Group Directions and 
Activities 2-A (pp. 63-6^) 

a magazine ^ ^ > 

a newspaper ^ 

♦Activity Sheet A -1 copy p. 73 

♦Activity Sheet B -1 cop7p.73 

scissors* 

2 poster hoards 
magic markers 
paste or .tape 

♦Activity Sheets A&B may 
need to have items ^e.written. 
to suit specific magazine or 
newspaper 



The stiidents will locate and 
follow Group Directions 
packet and.. . 

1. Using magazines and^news- 
, papers, fill out Activity 

Sheets A ah& B, working 
. in small groups within 
the learning center. 

2. Working as a total group, 
discuss and 1)riefly an- 
swer questions on Group 
Activity Sheet. One mem- 
^r write in answers. 

3» Mount exanrples found in#l 
on poster hoard and lahel 
thpse (one-newspaper: one- 
magazine). 
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TEACHER GUIDE FOR EBARNING CENTER ACTIVITIES 
PLAN 2 ' • , 

OBJECTIVE A (food or clnthiWf>} (continued) 



Materials Bfeeded in 
Learning Center 



Student' Activities - 
Learning Genter 



2-A 




^. Plan a report for the total 
class including the infor-v 
mation from §2. and. illus- 
trating with the posters. 

Hand in All Materials 



Learning Center 3-A 
/ ^ 

1 copy Group Directions and^ 
Activities 3-A (pp.6lf-65) 

poster -"Where to Get Printed 
Consumer Information" 
(p. 7h) 

Selection of consumer publi- 
cations from a variety of 
^ources (see suggestions 
of sources p. 79) 

1 copy Activity Sheet C 
(p. 78) 

available bulletin board 
space in classroom 

Materials for preparing bul- 
. letin board, pins, yam, 
' etc.** . - 



The students will locate and 
follow Group Directions 
packet and. . . 

1. ~^Study poster. 

2. 'Ezamine consumer publica- 
tions to see who publishes 
each. 

Complete Activity Sheet 
C with group. 

3. Plan and make a bulletin 
board with group. 

Assist the group .in in- ' 
structing classmates 
about v^iere to get printed 
consjamer information usi^jg 
bulletin board made by 
group. 

Hand in All Materials 



Le^jming Genter ^-A 



1 copy Group Directions and 
Activities h-k. (pp. 6^7) 

Poster - "Whereto Get* Printed 
Consumer Information 

(P- 7^) . 

Selection of consumer pub- 
lications (see sugges- 
tions of sources p. '79) 



The students will locate and 
follow Group Directions 
packet and. ... 

1. Study poster. 

2. Examine*selection of con- 
sumer publications and 
lists of publications to 
choose one he/she would 
like to have. 



47 



« 



39 



TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES 
PLAN 2 

OBJECTIVE, A (food or clothliig> (continued) 



Materials Needed in 
Learning Center 



^-A ■ V ■ 

Poster «"Writijig for Informa- 
tion" (p; 7h) 

Copies of sheets used on pos- 
ter available on 

CPP.' 7^-77) 

NOTE: Teacher please write in 
name and address from your 
school's congressional dis- 
trict. 

'Stationery and envelopes (for 
return also) 

Other' letter writing supplies 
red perfcils 
small coins for change 
ceia^ophane tape 
staii?)s (for retuim envel-_ 
opes, aliso) 

Teacher decide Aether stu- 
dents or school will sup- - 
p^y postage 



Student Activities 
Learninp: Center 



Write a letter to publisher 
or to congressman to g'et 
the- publication he/she se- 
lected using- poster. "Writ- 
ing for Information" a^ a 
guide. 

Instruct classmates about 
how to get printed con- 
sumer information by mail, 
using poster. ' 



Hand in All Materials 



TEACHER GDIDE FOR LEARNING CENTER ACTIVITIES 

PLAN 2 ■ • 

OBJECTIVE B (food or clothing) The student will be better 

able to analyze consumer information for completenes's 

and reliability. 



Learning Cehter 1-B 



1 copy Group Directions and 
Activities 1-B (pp. 92-9^) 

1 per student -booklet, "What 
Kind of Information" 
(pp. 109-iiif) 



The students will locate and 
follow Group Directions 
packet .and. . . 

!• All students will read the ' 
booklet and/or listen to 
the tape for background in-« 
formation ineeded to conr- 
plete the other activities. 



ERIC 
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mCHBR GUIDE FOR LEARNING CENTER ACJIVITIES 
PLAN 2 

OBJECTIVE B (continued) 



Materials Needed in 
Leaimlng Center 



1-^B - . 

Tape and tape cassette con- 
taining material in "booklet 
above 

Envelope A - containing 8 num- 
bered items: a mixture of 
biased and unbiased labels, 
ads, booklets^ hang-tags, 
etc* — and a small envelope 
containirig answer key 

magazines and newspapers 

paste or .tape 

posterboard 

magic markers 



Learning Center 2-B 



1 copy Group Directions and 
Activities 2-E (pp. 9lf-98) 

1 pel* student - booklet , "What 

Kind of Information" - 
. (pp. 109-1.1^) • 

Tape and tape cassette con- 
; taining material in book- 
let above . • • 

Poster -"How Much informa- 
tion" (food p. 11^) • 
(clothing p. 11^) 



Student Activities 
Learning Center 



2. As a group, using envelope 
A, students- will deteinnfne 
which items are biased and 
which are unbiased. They 
will answer the questions 
on their group activity 
sheet. , — - 

3. Group will make summary 
statements concerning vdiat 
they have learned, f 

^. As a group ' student^will 
find examples of biased 
and unbiased. consiHtter in- 
formation. ■ They will make 
a poster to use as a basis 
for presenting their in-' 
formation to the rest of 
the class. / 

Hand in All Materials 



The students will locate and 
follow Group Directions 
packet and. , . 

1. All students will read the 
booklet and/ or listen' to 
the tape for background In- 
f£>fmation needed to com- 

. plete the other activities. 

2. A6 a group, students will- 
study the poster. Then 
they will sort an envelope 

' of itejns into 3 packets- 
much, some, little infoirma- 
tion. ' ■ . 



is 



GUIDE P,OR LEARNING CENTER ACTIVITIES 
OBJECTIVE B (contlmied) 



Materials Needed in 
Learning Center 



Student Activities 
Learning Center 



Envelope B containing i^-^Q)- 
items: labels, hang-tags, 
ads. packaging to illus- 
trate varying 'amounts of 
information 

Magazines and newspapers 



3v Students- (individually or 

• 'a'si a group) will decide on 
axL item or product 'they ^ 
might likq. to buy. Thten 

, they will, look for informa 

• tion aTjoiit the item. They 

keep track of the • num- 
ber o'f sources they used 
to find out about the 
product. 

As' a group, the students 
will summarize what they 
, have learned. . ■ 

5. A§ a group, students will 
-use -one item from activity 
#3 to plan a way to teach 
^^at they have 'learned to 
the rest of, the class, 
and/or use the poster. 

Hand in All Materials • 



Learning Center 3-B (foods) 



1 copy Group Directions and 
Activities 3/iB-Foods 
(pp. 98-101) 

1 per student -booklet "What 
Kind of Information" 
(pp. 109-11^) . 

Tape and tape cassette con- 
taining material in book- 
let above 



The students will locate and 
follow Group Directions 
packet and. . . 

1. All students will read the 
booklet and/or listen to 
tKe "tape for background in- 
formation needed to com- 
plete the other activities. 

.2. 4s a group, students will 
try the t^st as shown in 
the spaghetti ad. After ' 
they have cleaned up. they - 
will answer the questions 

the group activity 
sheet. 



h2 , 



^^ER GUIDE FOR LEARNING CENTER ACTIVITIES 
OBJECTIVE B (continued) 



Materials, Needed ii 
Learning ' Center 



•3-B (foods) 

*1 sp.aghetti "ad (^)^. ll6) 
2 strainers ' . 
2 bowls • 

2 rubber scrapers 
2 ;jars spaghetti sajace 
^- Hunts J- Ragu 
*1 apple jui-ce ad (p. 117). 

Magazines and newspapers 

Labels, hang-tags, .etc. 

1 copy per student -Infor;na- 

tion Sheet -foods. 
... Cp. ,107)" 

*or any current advertise- 
ments available making a 
claim or comparison that can 
be tested in classroom. 



Learning Center 3-B 
(clothing) 

1 copy Group Directions and 

Activities 3-B-clothing 
_ (p. 102-105) 

1 per studeift -booklet "What 
Kind of Information" * 
(pp. 109-A^) * 

Tape and tape cassette con- 
taining material in book-- 
let above 

1 copy Bounty Ad (p-. II8) 

•k- brands*" of paper towels (2 
sheets each) Bounty &Hy- 
Vee, Generation, Gala or 
any 3 available. 



Student Activities - 
LeamingiCenter 



3- As- a group, students, will 
■ analyze the apple juice ad 
and answer questions on . 
the group 'activity sheet. 

h. Individually, students will 
look for 2 e^aii5)les of con- 
-sumer information. They " 
will look for statements of 
facts and decide if they 
can ;judge the statements 
to be true. 

5. Students win summarize 
vh&t they ha-\fe learned. 

6. As a group, students will 
plan a way to teach what 
they have learned to the 
rest of the class. 

Hand in All Materials 



She students will Iffcate and 
follow Group Directions 
packet and. . . - ' 

1. All students will read-the 
booklet and/ or listen to 
the tape for background in- 
formation needed to com- 
plete the activities. , 

2. As a group, students will 
test the paper towels for 
absorbency. After they , 
have cleaned up, they will 
teswer the "questions 0131 the 

i group activity sheet,. ' 



^ACHER GUIDE FOR LEARNING CENTER ACTIVITIES 
PLAN 2 

OBJECTIVE B (continued) 



Materials Needed in 
Learning Center 



J-ii Ulothing) 

^ coffee cups » 

measuring spoons 

1 copy per student -Informa- 
tion Sheet— clothing 
(p. 107) 

Magazines , newspapers , ' labels, 
hang -tags, etc. 



Learning Center ^-B 



1 copy Group Directions and 
Activities if-B '(p. 105-106) 

1 per' student -bookle't "What 
Kind of Information" 
(p. .109-llif) • > . 

Tape and tape casff§tte con- 
^tainirig material in book- 
let above 

Illustrations TV ad (one 
with script, one without) 
food (pp. 119-120) . 
clothing (pp. 121-122) 

* 

Props from department or 
hoilte ■ 



Student Activities 
Learning Center 



3. Individually, students will 
lodk for 2 examples of con- 
. sumer^ information. They 
will look for statements 
of facts and decide if they 

' can judge the statements to 
be true. 

h. Students will summarize 
v^at they have learned. 

5. As a group, students will 
plan a way to teach vdiat 
. they have learned to the * 
rest of the class. 

Hand in All Materials 



The.* students will locate and 
follow Group Directions 
-packet and. . . 

1. All students will read the 
booklet and/or listen to- 
the tape for background 
information needed to com- 
plete the other activities. 

2. As Br group, students will 
determine lih^ the ad is 
biased. , They will rewrite 
the ad so it is unbiased. 

3. As a group, the students 
^dll summarise what they 
have learned. 

h. As a group, the students will 
present the biased and un- 
biased skits to the class and 
explain what they have 
learned about biased and 
unbiased advertisings' • ' 

:and in All Materials 



•OEACHER GUIDE FOR TKARNING CENTER ACTIVITIES 
PLAN 2 . ^ 



Materials Neefied in 
Learning Center 


Student Activities - 
Learning Center 


All Leaiming Centers: 

Cfossword^-Puzzle (p. 123)- 
. if timd permits 


< 



TEACHER GUIDE FOR, LEARNING CENTER ACTIVITIES 
PLAN 2 

OBJECTIVE C (clothing) ' , . 



Materials, Needed in 
Learning Center . 



Stude9t Activities - 
'Leamii^ Center 



Learning Center 1-C 
(clothing)^ 

1 copy Group Directions*and 
Activities 1-C (clothing 
pp. 129-130) 

3 booklets -Fabric Labeling 
Laws (pp. •Ilf9-152) 

3 booklets -Look to the Label 
Cooperative Extension Ser- 
vicey ISU .Pm, 733 

tape and tape cassette of ma- 
terial in Fabric Labeling 
Laws above 

a selection of fabric bolt 
ends — one marked red X 

envelope marked A contalTiV)g 
one each care labels 
(p. 157) ^ . 

cellophane tape 

poster sheet and 'markers 



The students will locate and 
follow Group Directions ' 
packet and*.. ^ 



Read one of the boQklets 
and/or listen to t^pe. 

Examine bolt ends and use 
information found to com- 
plete activities in packet 
with group.' 

Make poster showing kinds 
of information found on 
bolts and ^at is required 
by law. Prepare report 
for class. 



\ 



Hand in All Materl^als 



* ^ 
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES 
FLAN 2 

OBJECTIVE C (continued> 



Materials Needed in 
Learning Center 



Leaning Center 2-C • 
(clothing) 

1 copy Group Directions' and 
Activities 2-C (clothing 
PP.I3O-I3I) ■ • 

3 booklets -Fabric Labeling 
Law^ (pp..llf9-l52) • . ■ 

3 booklets -Look tq the Label 
Cooperative Extension ^Ser-^' 
-vice ISlJ Pm 733 

tape and tape casse^tte of 

material in Fabric Label- 
* ing Laws above 

Selection of sample garments 
>^h sewn-in care labels 
(NOTE? provide garments 
with a variety of care la- 
bels calling for distinctly 
different types of care and 
laundering methods. Attach 
a letter to each. garment 
for identification.)' 

1- per ' students B-;Care Labels 
in- Garments (p. 1^3) / - 

1 per group : . Group Tally ■ 
Sheet C (p.l^^f). with 
directions (p. 15^) 



Leraming Center 3-C 
(clothing) ' _. 

1 c6py Group Directions* and 
Activities 3-C (clothing 
.P. 132) 

3 booklets -Fabric Labeling 
Jiaws'(^p. Iif9-152) 



/Student Activities 
Learning Center 



The students will locate and 
follow Group Directions 
packet and. ... 

1. Re%d one of the reference 
booklets and/or listen to 
tape. 

2. Examine sample garments. . 
Select two to use in check 
dng Individual Sheets B - 
Care Labels in Garments. 

3. Tally arid rank information 
' from Sheets (B) into Group 

Sheet (C). ' . 

Use results on Tall-y Sheet 
•(C) 5 discus's results and 
answer questions , ' 

5. Mark." each student on sheet 
. B as- directed. 

6. Participate with group in 
showing classmates where 

" care labels are found on 
various garments and the 
different kinds of" care 
recommendations they 
nfLght give. 



Hand in All Materials 



!Etie students will locate and 
follow Group Directions . . 
packet and. . . 

Ij. Read one of, the-. booklets 
^d/or listen to tape. 

2. Play card game "Fiber- 
Rummy" with group . 



(pj^ACHER GUIDE FOR LEARNING CENTER ACTIVITIES^. 
OBJECTIVE C (•continued) 



Malierials Needed in 
Learning -Ceii^er 



:>^||^ab.el 
isJ^^Ber- 



clotbing-y 

3 -booklets -Look to' 
•Cooperative Extens 
.vice ISU Pji 733 

.tape and tape' cassefte of -hi^- 
terial. in booklet Fabrics 
■ Labelia^gKS n'"' 

card gamipflaber- Riumn^r" ' 
,(pp. 1^5-1?6) . 

ikrge paper sheets and^^girkers 
^ ^ 



Learning Qenter '^-C 
(clothing) ' 



1 copy Group "Directions and 

Activities ^--C (clothing 
• pp. 133-13?), , ' ■ _ 

3 boolflets -fabric 'Labeling 
Laws .(pp.'lif9-i52) . 

3 booklets swLook to the Label 
Cooperative -Extension Ser- 
vice ISU Pm-733 A ' 

tape. and tape cassette of ina- 
• terial in booklet Fabric* 
Labeling Laws above 

one example of each care la-y 
bel (p.l?7) individual]^ / 
mounted on numbered cards 

envelope A - containing one 
care label (p. 1^7) for 
each member of ^lass. 



Student Activities - 
Learning Center 



3. Begin making enlarged fiber 
. blend labels- to use to • 
teach classmates. . . ' ^ 

Show class percentages of 
fibers commonly found iji 
fibers. =- \^ ' ■ - 



Hajid^inlll Materi^als 



The-.students will l(Dcate and. 
follow Group Directions ' 
packet and. . . 

1. Read one of the booklets 
and/or listen to tape.' 

2. &3. Use ,SBts of numbered 
caPQ labels to complete . 

' activities wi*^ group, 
answering questions and 
filling in correct numbers. 

^. Plan ailid direcV^ame for 
= entire clafes* 



Hand in All. Materials 



»CHER GUIDE FOR LEARNING dSNTER ACTIVITIES 
PLAN. 2 ' ■= . 

PBJICTIVE C (food) The student will be better 
ognize that the federal laws regulate pn 
» • soothe consumer knows ;^at he/she is bu; 



able to jpeci* 
rbdu&t' labeling 



Materials Needed in 
Learning Center 



Student Activities - 
Learning Cdnter 



Learning Center 1-C (food) 



r copy Group' Directions and 
Activities 1-C (food pp. 
139-llfO) 

Poster. "Information "Required 
on Food Labels" .(p. 1^8) 

Envelope marked #L contain- 
' - ing food labels (one per 
studentO ^ * . ' . • 

gack marked #2 containing 
food' containers (one per 
student) such -as jnilk, 
"^ags \fhiQh 
etc. ' 



ore inf orma- 
s on food 



• yogurt, -pop^agi 
contained/chips, 



r • 



The students- will locate and 
follow Group Directions 
pacjket and... . 

1. Study' poster 
' tion l^w require 
s labels. 

2. Each* student kind the 
* required things on labels 

drawn J'rom, envelope #1 
and sack #2. - / 

3' Share infdrmaiiion found * 
on labels witA group.' 

k. List witji grotip other in- 
formation fouiid on labels. 

• Plan a'^t'- for class 
dramatizing why it is 
worthwhile ,to take>' 'the 
time to exaMne food la- 
bels, while "shdpping. 

Hand in^All Materials 



Learniiig Center 2-C (food) 



^1 copy Group" Directions and. 
•Activities 2-C (food pp. 
^I^l-llf3) ^' 

3 booklets --Nutrititm Labels 
(p. 1?9-160)' . . 

3 booklet^ ^ Nutrition Labels 
on* Food, Cooperative Ex-r- 
tension Seirvice, ISUi* Pm 
597 * ' - * . 



The students Willi locate and 
follow -Group Directions 
packet and. . . | , 

1. Read one of th^ two book- ' 
lets on nutrition labeling 
and/or listen io tape. 

" ' i 

2. Use boxes marked #1 and #2 
to compare nutritional in- 
formation and answer que's- 
tipns-' and' dry jmeasuring 
eups to visualize size of 
servings. , 



TEACHER GUIDE >bR LEARNING CENTER ACTIVITIES 
PLAN 2 

OBJECTIVE C (food) f continued) . 



Materials Needed in 
Learning Center 



Student Activities 
LeaiTilng Center 



■ 2rC_(food) _ _J ^ _ . 

tape and tape cassette of. • 
material in Nutrition La- 
bels above " 

1 pffer student boxes of pud-^ 
ding marked #1-, and boxes 
of gelatin marked #2 

1 set dry measuring cups 

1 per student: Kraft Maca- 
roni & Cheese dinner boxes 

. marked #3. and labels from 
canned main di^h with nu- 
trition label marked #^ 

1 liquid measuring cup. 

2 plates ' • / 

small bag dried rice or fbaca-* 
roni' or b eans ^ 



3. Usfe boxes m^ked #3 and 
, ...libeas marked #"+ to com- 
pajfe nutritional informa- 
tion and answer questions. 
Dried foods will be meas- 
ured onto plate to show 
"« standard servings.^ 

hi Using two liookl^ts plan a, 
report to share with class- 
mates information on nu-' 
tritional labeling. 

Show plan to teacher. 



Hand in All Materials 



Learning Center 3-C (food) 



1 copy Group Directions and 
Activities 3-C (food pp. 
1^3-1^5) 

^3 booklets -Nutrition La- 
. bels (p. I5^i.l60) 

'3 booklets -Nutrition Labels 
on Food Cooparatiye^Ei^en- 
sion Service, ISU, Pm ^97 

tape and Cassette of mater- 
.. ial'in booklet Nutrition 
Labels -above 

' -1 per student boxes of pud- 
- ding marked #1 and boxes 
^^^latin marked #2 

1 set dry measuring cups 



The students will locate and 
follow Group Directions 
packet and*. . / 

1. .Read OTie of two'booklets on 
nufeiT^rtion labeling and/or 
lifsten to tape. 

2. TJJe boxes marked and ^ 
to compare nutritional in-\ 
formation and answer quesr* 
tions .and dry jneasuring ' 
cups to visualize si25e of ^ 
servings. 

3. Use , boxes marked #2 aftd - 
labels marked #f to com- - 
pare nutritional informa- 
tion and answer questions.' 
Dried foods will be measa 
ured ontojDlates to show 
s t andar d * ^rerving s . 
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riDE FOR lEARNING CENTER ^ACTIVITIES 



TEACHER 

OBJECTIVE C (food) (continued) 



Materials Needed^ in 
Learning Center 



'Student Activities - 

Laa-min ff Center 



"1 per student: Kraft' Macaroni 
oc Cheese Dinner- boxes ; * 
marteed #3 and J^abel's, from 
canned mai^ dish with nu- 
tritioij^ label marked .• 

1 liquid Measuring ,cup 

2 plate's _ 

small bag~dried rice, qt mac- * 
aroni ,or beans * ' ' 



Tfse thp J)ooklets and la- 
b^s and boxes, plan a re- 
port to help rest of class 
become familiar with nu- 
trition labels. 



Hand in All mterials 



Learning Center ^-G.iC£Q>pd)' 



1 copy Group Directions- 'aad 
Activities ^-C (food pp. ' 

1 "per student -booklet on • 

meat inspection (pp. ; 
, 161-;L62) ^ ^, 

tape and tape cassette' of ma- 
terial :^n booklet above" 

labels marked "7" from soup 
with meat 

labels marked "o^' from soup 
; without meat ■ > ^ 

labels (enough for one per 

student) iharked "9'! -haiig- 
tags vrtiich' you find atr ' 
tached to fr§sh chicken 
(on wing-) or reproduction 
of one 

Poster paper' and n^ker's 

or / 
overhead projector supplies 



The students will locate and 
follow. Group. Directions , . 
packet and... ' • 

1. Read the booklet and/or/ 
listen to tape. 

2. , CoDiplete Activity Sheets 
"D»' and "C" with group 
(in packet). 

3. Make enlarged drawings of 
TJ.S? inspection circle and 
.grade shields' to show, 
' classmates." - . . - 

h. Plan with group, how' to 
teach class ^at they 
- l^amed about' nieat in-, 
spection? . • . ' 



Hand in All Materials 
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TEACHER GUIDE FOR- LEARNING CENTER ACTIVITIES ' " 

PLAN 24 ' . 

OBJECTIVE D (food or ^clothing) The student will be better " 
able to identify how advertising appeals to consumers 
' to, sell products* , • . - 

~ Materials Needed in 



'Lea: 




Center 



Student Activities - 
Lemming Center 



Learning - Center \l-D 



''I copy Group Directions and 
Activities 1-D (pp.* 169-172) 

1 each Advertising, Definition 
Cards to# stand in center 
' . (pp. 180-182) 

*1 set a<is marked H2 (^^^ds 
* including examples of each 
- emotional, attractive, 
factual - numbered on Dot- 
tom) • • • 

1 set (3) ads marked #9 (each 
should include; a "cents- ' 
. off" coupon) 

1 "Lets* Ask Others^ shee.t for 
each 'member of group Cp* 
183) . ^ ^ . 

NOTE:" Teach6r will* need, to 
help one member of group . 
call supermarket manag6r — 

^ questions; contained" in - . 
Group DirjBcti6ns (may be 
aft^r.schdol). . - - 



The students ^11 locate' and 
follow Group Directions 
packet and* • ^ * 

1* He&d the definition cards. 

2. Look at the! set of ads 
marked #2 and decide if ; 
each is mostly factual, 

• ^ emotional, attractive. ^ 
Teacher check answ^r6., / 

3» Discuss questions on Ac- 
tivity Sheet. Answer 
briefly, using ads marked; 
' #9. . 

h. Bef breccias s ne2± day each 
' student take poll on sheet, 
"Let^s Ask Others". 

5*. Choose /^ne student 'to phone 
supei^narket to inquire 
about use of coupons. 

6* Sijimnarize replies to ques-- 
tioimaire. Plan sumfnary > 
for total class. 



Hand*^ in* All Materials 



♦The.ads used for this dlfc^ 
jective shotiLd.JJe selectaP 
to illustrate the definitions 
on the Advertising ITefinition 
'Cards used in?^ach center. 
All ads £^ cut from maga- 
zines Bii(^ newspaper to illus- 
trate food or clothing*. 
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TEACHES GUIDE FOR LEARNING CENTER ACTIVITIES 
PLAN 2 ■ » . , 

OBJECTIVE D (continued) 



StudenT Activities - 
T.fta-pTti pg. Center 



Materials Needed in 
LeaminE Center ■ 



Learning Center 2-D 



1 copy Group Directions and 
Activities 2-D- (pp.l73-17if) 

3 Advertising Definition 
"-Card^ ^actual . fa. i8l) 

*1 set CS-^) factual ads • 
marked #1 

1 poster board"' 
colored markers " ' ' 
magazines and x^ew^papers 
scissors " 



♦The- ads- used for this ob-^ 
jective should, be selecjted to 
illustrate the- definitions on 
the Advertising Definition 
Cards- used in- each center ^ 
All ads are cut from maga- - 
zines and newspaper, to il- 
lustrate foo4' or clothing.' 



The^ students will locate and 
follow Group Directions 
packet and. . . 

1. Read definition cards - 
factual.- 

2. Look at packet of ads, #1 
' name kinds of facts— rill 

•in check sheet in activity 
packet . 

3. Read aloud directions and 

. fill out cheek-sheel? #3 in 
activity packet. Answer 
questions at bottom of ^ 
page. . " 

^. 5«opk at magazines and news- 
papers to' select 2 factual 
a,ds. vMark A and B.. An- 
^er questions on the Group 
Acti^ty Sheet. 

^. Plan and prepare a factual 
poster to advertise a 
school club bake sale* 

6f JPrepare a report to give . , 
' to the total class* 



Hand^in All Materials 



Learning Center 3-D 



1 copy Group' Direct i-ons and 
Activities 3-D (ppJ.7^-177) 

3 Advertising Definition 
• Cards -attractive ' 
(p. 18C)1 



The students will locate and 
follow Group Directions 
packet and. ... \^ 

1. Read definition cards - 
^tractive 
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TEACHER <}UIDE FOR LEARNING 
PLAN 2 ' 

OBJECTIVE D' (continued) 



CENTER ACTIVITIES 



Materials Needed in 
Learning Center 



Student Activities - 
Leairningt Center , 



.3-D 

*1 set (3) attsractive appeal 
,ads, marked, #1' 

2 ads marked A and B (one 
black and ^ite, one with 
attractive colors) 

magazines 

scissors ■ 

' . • / 



2. 



Re^d through activity sheet 
#1 (out. loud) Place ads 
face down on table, turn 
over one at a time, each 
member telling first thing 
noticed. M^k immediate 
impression oh Activity- 
Sheet #1. Continuer until - 
all pictures are tumed'*up. 



Sf Read^ di,sc|iss, briefly, an- 



swer questiohs on direction 
sheet. 

Look at ads A and B, 'dis- 
cuss and answer questions 
,in direction sheet. . One 
member write brief answers 



*The a^s used for ,this ob- 
jective should be selected. to 
illustrate the definitions 9n 
,;the Advertisi^ Definition 
Cards used in each center! 
All ads are cut from- maga-S* 
zines and newspaper to3l- 
lustrate food or clothing. 



Look through magazines to 
find two attractive ads. 
Plan report for I'est of 
. class. This vdll include 

having all class members 
r respond to pictures as in 

ac-Divity #2, marking re.- 
. sponses on blackboard. 

Hand in All l&terials 



Learning Center ^-D. 



1 copy Group Directions and 
Activities ^-D (pp. 177-179^) 

3 Advertising Definition 
Cards - emotional (p. l82) 

1 Emotional Advertising 
Sheet #2' (p. .iS^f) ■ 



The students will locate and 
j^ollow Group Directions 
packet and. . . J 

1. Read the definition cards 
- emotional. 

2. GQjnp3:e4je sheet ifO., fill 
blanks. 

3. Ldok at the set of ads 
{f2) and answer questions 
in the direction sheet. 



^ 
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^"ACHER GUIDE FOR LEARNING CENTER ACTIVITIES 
OBJEGTI-VE D (continued) 



^Materials Needed in 
LeainiBg (Tenter 



VD 

*l-:set marked #3 lettered 
A, B.'G (3 -one having 
emotional ,appeal)^ 

2 sheets marked X and 0 (each 
sheet 8x11 with a picture 
of a product", pasted on it) 

magazines 

scissors I. 

JThe ads used for tHis'ob- * 
jective should be selected to 
illustrate the definitions on 
the Advertising Definition 
Cards used in each center* 
Jill ads are cut from news- 
papers and magazines to il- 
lustrate food or clothing. 



Student Activities 
Learning Center 



k. Using pictures on ^eets 
marked X and 0, the group 
will create* two advertise- 
ments on the sheets for 

^ the product pictured, one 
with emotionaT appeal , 
the other factual • 

5* Find examples of a(is using 
* ' emotional appeals pictured 
on sheet ^ , • , . 

6. Plan- a report for the rest 
of.J;he class. 



Hand in All Materials 



'ERIC 



5^ 



Tips for classroom management 

1. Place all laaterials needed for each l-e^rning center in 
a small box or plastic dishpan cleayJLy marking the box^ 
and each Item vith the Tetter and/or number of the cor*- 

responding leabning center. Place eaxjh box in ^ learn- 
ing center. • * ' * ^ 
' \ 

2. Resource teachers or older students are frequenlSLy will- 
ing to tape materials from the booklets.* 

3* The formal evaluation device may be read to a poor^^or 
nonre^deii ^d the response recorded for higher. 

h. Individual activities, for example letter witing in 
Objective jnky b e completed in the resource roqm. 

5* For activity 5, learning center 1-D/a phone calijby 
. t^e teacher to the supermai^et manager a day precedi^ng • 
the student call, gives the manager a ^chance to pl^e- 
pare aDpropriate answers , 

6. During the introduction to^the modiile the teacher might 
find Xt helpful to decide with the olasg^ criteria for 
ev^aluatin^ group reports (te^ch-back) . 



\ 
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TEACHING MODULE - PART, 3 
Student Materials for Group. Learning Centers^ 
Organized by ob;)ectives..' 

Ea^ a separate color for easier identification. 

Directions for Use \ 

Group Directions and Activities Packets - 

. €ut apart on dotted lines ^ ^ 

Assemble by 

Pl^ number — upper left comer 
Learning center letter and/or number— upper right 

.comer 

Page niimber — lower i4?ght comer- 
Staple into half sheet packets 

Booklets - 

Cut on dotted lines 
Fold on solid line 

Assemble following page numbers ^ - 

Staple as needed " . , ^ 

Posters - 

pictures are provided as an example 

Activity Sheets - . 

Use as provided (or) 

Cut apart on dottpd lines 

other Materials - 

Follow directions given- on^ individual .pages* 



4 
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OBJECTIVE A 





ERIC 
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LEARNING CENTER A 
PLAN 1 



GROUP DIRECTIONS AND ACTIVITIES 



MEMBERS: 



ACTIVITY #1: IN THE CEJJTER OP' XOUR TABLE ARE EXAMPLES OF 
DIFFERENT KINDS OF SOURCES OF CONSUMER, INFORMATION, EACH 
STUDENT TAKE ONE COPY OF ACTIVITY SHEET A, CHOOSE 2 SOURCES. 
OF INFORMATION FROM THOSE IN YOUR CENte. EACH STUDENT FOL- 
LOW THfc DIRECTIONS ON 'TOP OF ACTIVITY^^T A AND FILL OUT 
, ONE SHEET. - w 



A 

ACTIVITY #2: AFTER ALL MEMBERS OF YOUR GROUP HAVE FIN- 
ISHED SHEET A,' HAVE ,ONE MEMBER OF YOUR GROUP READ ALOUD 
THE CASE STUDY ON SHEET B. FOLLOW' THE DIRECTIONS ON SHEET 
B; and complete the activity as a GROUP. HAND- IN ALL COM- ' 
PLETED WORKSHEETS TO BE ClffiCKED BY YOUR TEACHEr'. 



'0 



ERIC 



'I 



ACTIVITY #3s • .WITH YOT]R GROUP READ THE POSTER IK YOUR: 
LEARNING CENTER WHICH SHOWS SOURCES OF PRINTEI> CONSUMER 
INFORMATION.; 



ACTIVITY in YOUR LEARNING CENTER YOU WILL FIND A 

COLLECTION OF CONSUMER PAMPHLETS, LEAFLETS, AND* OTHER 
PUBLICATIONS PROM VARIOUS SOURCES. AS YOU LOOK AT THESE 
WITH YOUR GROUP, CHECK TO SEE WHO OFFERS EACH PUBLICATION. 



THEN COMPLETE ACTIVITY SHEET "C" 
TO YOUR- TEACHER TO BE CHECKED. 



AS A GROUP. • HAND IT IlJ 



ACTIVITY #5s FROM T^ COLLECTION OF PUBLICATIONS IN YOUR 
LEARNING CENTER, CHOOSE ONE YOU WOULD 'LIKE TO HAVE TO KEEP 
OR TO GIVE TO SOMEONE YOU KNOljT.* EACH 'DO Olffi OF THE FOL- ' 
LOWING: " ' • ^ 

- ■ \ 

A. WRITE A LETTER DIRECTLY TO THE COMPANY OR ORGAN- 
IZATIQN ASKING FOR A COPY. 

\^ B, WRITE A LETTER TO ONE OF YOUR CONGRESSMEN ASKING 
« HIM TO SEND YOU A COPY IF- PUBLISHED BY THE U.S. 
-GOVERNMENT. 

# 

USE THE POSTER IN YOUIi LEARNING CENTER, "WRITING FOR 11^^ 
FORMATION", TO HELP YOU IN WRITING YOUR LETTER. SHOW YOUJl ' 
LETTER TO YOUR TEACHER TO BE CHECKED BEFORE IT IS MAILED.. 

Notice whether you must pay a charg'e for the publication 
before making your choice. 



■ • -■ ■ ■ ■ ■•' ' ■ - i 

*' * ^ ♦ 
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2 * • : ■ LEARNING CENTER A-1 

PLAN 2 

^ ' GB" jp DIRECTION&\^ ACTIVITIES 

MEMBERS: ' J ' 



ACTIVITY #1: THE CENTER; OF 'YOUR' TABLE ARE EXAMPLES OF 
DIFFERENT YJ^l OF SOURCES OF CONSUMER INFORMATION. EACH 
STUDENT TAi^ ONE COPY OF ACTIVITY SHEET A. CHOOSE 2 

so\]RCES OF Information from those in your center.! each 

STUDENT. FOLLOW THE DIRECTIONS ON TOP OF A^CTIVITY SHEET A 
AND FILL OUT ONE SHEET. 





. . A-a 



ACTIVITY f 2: AFTER ALL MEMBERS OF YOUR GROUP HAVE FINISHED 
SHEET A, HAVE ONE MEMBER OF "YOUR GROUP JffiAD ALOUD THE CASE 
STUDY ON SHEET b'. FOLLOW THE DIRECTIONS ON SHEET B, AND 
..COMPLETE TEE ACTIVITY AS A GROUP. 



68 



' ACimTY #3: AS A GROjlP LOOK AT THE CHARt' Olt SHEET B ktSy 
- ANSWER, THE .FOLLOWING QUESTIONS. " W GROUP MJMgf^ WRITE ' 
DOWN YOim 'ANSWERS. I ^ 

1. FOR^YOm CASE STUDY M:T SOURCE (S) OF INFOR^TI 
GAVE THE'MC^T INFORMA^IpN? ^ 




TO^GIIT ALL THE INFORMATION NEEDED, WOULD' yCu NEED TO 
USE MORE .aSANc "ONE SOURCE? • . > Y ES NO 

WHY- OR WHXJfOT?' ' . . 



— — ^ — — — — — — « , 

. .' . . . ^ . - A-l 



' ACTIViyy #lf: .6m member READ ALOUD:' IN YOUR- CENTER 'TH^RE 
ARE SPSTS .IpKED "C". ■ EACH MEMBER OF 2DUR GROUP TAKE ONE 
COPt: BEFOI® CLASS TOMOI^OW,. EACH PERSOV ASK THREE PEOpLE 
(ADULTS .AND^ FRIENDS) WHAT SOURCES OF TNFORMAtION THEY USE 

""Before, MkiNG a purchase. ' record .answers onv,sheet c. ' read 

OlffiOUGH sheet Q'lft)W: l'0 BE..SUI* YOtj' UNDERSTAND^ sow 3;0 "USE 
];T. if YOlT NEED HELPj ASK YOUR ' TEACHER., BE .sjjRlE TO TAKE • 
THIS SHEET WITfi m WHEN YOU'^IEAVE buss ^TODA^ ■ ' 



• ACTIVITY #5: YOim -GROUP WILL mVE 10 MINDTES AT 'hIE 
BEGINNING OF. CLASS TOMOEROV TO SWIMARIZE THE ANSWERS YOU 

\ RECEIVED ON YOUR SteTS (C).<- USE TBE FORM (D) ON_^^XT 
PAGE. THEN PLANT A" REPORT TO SHAIffl WITH YOT]R CLASSMAOES. 
INCLITOE: . ^ " / 

' 1. ' WHAT ARE DIFFERENT SOURCES' OF CONSUMER IN^-ORMATION ' ' 
(SHOW AN EXAMPLE OP EACH). - ' 



/ 



2. THE SUMMARY YOU MADE ON FORM D. - ' ' 



HAND IN ALL OF YOUR PAPERS TO YOU^^ACHER APm/YOUR 



REPORT. 

SUMMARY 




NUMBER OF PEOPLE WHO USED: 
LABELS 

'hangtags . ~ 

PACKAGINa 



4 

'USER PAMPHLETS 



'•NEWSPAPER ADS . , 

, l^AGi^INE ADS • ^ VjW" ♦ , 
OTHER SOURCES USED; * - 



. . 63 / , 
#. 

LEARNING CENTER A-2 
- . , PLAN 2 , 

CfllOUP DIRECTIONS AND ACTIVIipiES . " ^ 



MEMBERS:, 
i 



ACTJVITY #1:" IN YOUR LEARNING .CEl^R THERE^ JsTnEWSPAP^R 
AND A MAGAZINE. IF YOUR- LEA^1IG» CENTER HAS if ' OR MORE* MEM- 
BERS,' DIVIDE INTO TWO G(ROUPS. " ONE GROUP WILL USE - THE ' NEWS - 
PAPflR, ONE GROUP THE -J^GAZilffi. ; iE YQUR JJEARNING CENTER HAS 

^3 OR LESS- MEMBERS, WORK AS ONE 'GROUP, FIRST' WITH THE NEWS- 
PAPER, THEN WITH the! MAGAZINE; TF YOU ARE WORKING WITH THE, 
MAGAZINE,. YgUR GROUP .kLL USE SHEET A, IF YOU AfifuSING THE 

, NEWSPAPER, SHEET B, AFTER YOU HAVE FINISHED FOLLOWING THE* 
DIRECTIONS' ON THESE SHEETS, YOU' WILL WORKsJlLL 'TOGETHER^ 
AGAIN ON ACTIVITY jp. ' . f 

' ^ ^ ; . " ~ " ~ ~ ~ ~ ~ - T' 

ACTIVITY^2: AS A TOTAL GROUP USING, ACTIVITY SHEET^ AND 
A AND YOpR EXAMPLES, DISCUSS AND BRIEFLY ANSWER THE -FOLLOW-. 
"tm QUESTIONS. HAVE ONE MEMBER WRITE YOUR ANSWERS. 

1. pO.BOTH' OF THESE SOpRQES.GIVE CONSUMER INFORMATION? 

~ ^ mODUC^^^ ^^^"^^^) i«>RMATI^N 'aBqA WHERE~ TO 3UY A 

^SmNG?^^^ GENERAL INFORMATION AfiOUT FOOD QR 
h. .WHEN WOULD THE MAGAZINE B"E MOST HELPFUL? ■ ' 

5.- WHEN, WOUII) THE N51WSPAPER MOST HELPFUL?' - ^' 



c 

ACTIVITY '#3: USING ' SOME OP THE E;XAMPIES HAVE CUT OUT,' 
MOUNT THESE ON TWO POSTERS TO SHOW THE KINDS OF CONSUMER ' 
INFORMATION YDU FIND IN MAGAZINES- AND NEWSPAPERS. USE 
MAEKERS TO LABEL TOUR EXAMPLES . PLAN A -REPORT AND HOW TOF 
WILL PRESENT. IT FOR THE REST OF YOUR CLASS. USE YOUR 
'^POSTERS To ILLUSTRATE,. INCLUDE THE FOLLOWING: 

1. EXPLAIN. DIFFERENT KINDS OF COIfSUMER INFORMATION YOU 
FIND IN MAGAZINES. AND NEWSPAPERS. 

2. 'DISCUSS THE QUESTXOl^s' k>U ANSWERED IN #2— GIVING YOUR. 
ANSWERS. ■ •■ : . 

YDU WILL HAVE ^-7 MINUTES FO^ "pUR REPORT. - ■ 

TURN rIN YOUR WORKSHEETS TO YOUR TEACHER-i . -.' • 



/ \ ■ LEARNING. CENTER A-3 

■ ■ PLAN 2 ' ' 

GROUP DIR^Tl'ONg AND ACTIVITIES " 

'liEMBERS: 



-f 



;ACTIVITY #1: WITH- YOUR GROUP, I^EAD" THE, POSTER JN YOUR, 
.-LEARkNG CENTER WHICH SHOWS SOURCES OF PRINTED CONSUMER 
INFO^TION. . ,"• 



% 



ACTIVITY #2: ' IN YOUR LEARtoNG CENTER_YOU WILL FIND -A' COL- 
LECTION 13F CONSUMER PAMPHLETS, LEAFLETS, AND OTHER ' PUBLIcft;^ 
TIONSmOM VARIOUS SOURCES. . AS YOU LOOK AT THESE WITH YOUR 
GROUP^, CHECK TO SEE WHO OFFERS EACH FDBUCATIOlT. THEN COM- 
PLETE" ACTIVITY SHEET cN^'S A GROUP. • . , • '\ ',• 



.2 '■• ■• 

ACTIVITY #3; WITH ITOUR-C^OUP MAKE A BULLETIN BOARD TO SHOW 
-iOqR GLASSMA.TESS - ' ^ > • 

2* ™ ^^^^ MATERIALS THESE SOURCES'- 

IN. THE CENTER OP A BULEETIN -BOARD IN YOUR CUSSROOM, MOUNT 
THE POST^ ?ei#STUIiIEI) ON SODRGES' OF PRINTED CONSUMER IN- 
FORMATION. SELECT -SOME OF THE' MOST INTERESTINS. AND READABLE 
PAMPHLETS AND -BOOKLETS FROM THE COLLECTION "iN WdENTER-& 
PLACE EACH ON THE BULLETIN BOARD BESIDe' ITS PICTORED SOURCE. 
USE PIECES OF YARN. (OR, SOMETHING SIMILAR) TO CONNECT ■ea:cH. 
P^PHLET to its SOURCE. . jMe a title for MR board AND . ■ 
MAKE SUBTITLES NAMING THE GROUp !PHAT PUBLl^ EACH BOOK^ ' " 
JET. , . ♦ . . ' 



2 



^ , ' ■ , . ' / ■ • •A-3 

ACTIVITY m-i PLAN A REPORT FOR YOUR -CLASS TO EXPLAIN- - 
DIFFERENT ^SOURCES OF INFORMATION, AND THE. TYPES' OF INFOR- 
MATION ANt) 'printed materials THESE SOURCES OPTOR. " - 
USE^ YDUR.BULL S- jiN DOARD' TO ILLUSTRA T E Y QU K R E PORT. ^ ~ 



. LEAEMING CENTER A-^ 

>y ^ . . 



PLAN 2 

, ■ • 6R0TJP DIEECTIONS AND ACTITOIES 

MEMBERS: '• 



■AC%LV1'^':^1'. . WITH YOUR GROUP STTElY THE POSTER IN YOUR 
LEARNING CENTER WHICH SHOWS SOURCES' OF PRINTED CQNSlflffiR' 
Il^ORMATION. ' 



ACTIVITY .-#2: LOOK AT THE PUBLICATIONS AND THE LISTS OF 
PUBLICATIONS FRS^ VARIOUS. S013RCES IN YOUR LEARNING CENT ER 
NOTICE WHICH MATERIALS ARE PifeE, AND WHICH ARE AVAILABLE 
,FOR A CHARGE. • ; • . " • 



A 

■A- . . / 



t . ■ . . 

ACTI.VITY #3: EACH GROUP MEMBER CHOOSE A PDBLfcATrON' YOU 
WOULD LIKE TO HAVE' TO KEEP OR TO'GlVf TO SOMEONE YOU KNOW. 
.THEN DO gm OF THE FOLLOWING: ^ ^ ' " ' ^ 

1. WRITE A LETTER DlifflCTLY*TO THE COMPANY OR ORGANIZATION 
ASI^ING FOR A COPY. , . j 

2; WRig A LETTER^TO ONE OF YOUR CONCffiESSMEN ASKING HIM- 
^. TO SEND lOU A COPY IF: A U.-S. GOVERNMENT PUBLICATION. 

USE"THE POSTER JN YOUR LEARNING CENTER, "WRITING" FOR-'lNFOR- 

MATION" TO HELP YOU IN- l^RITING YOUR LETTER. /^OW YOUR 

LETTER TO YOUR TEACHER TO BE CHECKED BEFORE' IT- IS ' MAILED, ' 
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A-if 



ACTIVXTY #if: PLAN HOW YDU WILL TEACH YOUR CLASSMATES HOW 
■ THEY .CAN GET PRINTED CONSUMER MATERIALS BY MA^L. YOIT 
WILL HAVE 7 MINUTES LATERE IN' THE CLASS PHIIOD IK WHICH 
50 REPORT T0_ THE CLASS. USE THE POSTER TO HELP YOU 'PRE- 
PARE YOUR REPORT. THEN HAVE EACH MEMBER OF. TOUR GROUP ■ 
SHOW THE CLASS WHAT HE ORD^D (IP YDU HAVE A SAMPLE f 
COPY) AND TELL WHERE HE/SHE WROTE TO GET IT. 



ERIC: 



■ 'NAME . 

ACTIVITY 'teET A -'FOOD , 

4 

KINDS OF SOURCES OF INFORMATION YOU CHOSE: 

~ J ' 

•IN THE TWO COLLW BELOW CHECK (X) THE INFORMATION THAT YOU' 
FIND ON EACH- OF YOUR SOURCES. , ^ ' 

* 

SOURCE 1 SQUgCE 2 

PRODUCT NAME 
JFRODUCT VARIETY^OR STYLE__ 
COOKING INSTRUCTIONS 
INGREDIENTS' • ^ ' 

WEIGHT OR VOLUME 
SERVING IDE^AS— 

PICTURE OF -PRODUCT ^ 
EXPIRATION DATE ■ \. 
NUTRITION INFORMATLON ' ■ " ' 



PRICE- . ' . * _ V 

WHERE- TO BUY ■ ^ 

- SIZE'^ F. S E RV I NGS - ^ — - — ^ 

NUMBER OF SERVINGS ' - * . 

NAME .OF MAITOFACTURER " . 

"address of MANUFACTURER^ ^ ■ \ 

OTHER INFORMATIONS LIST BELQW, " 



t . , KAM E / ■ ■ 

ACTIVITY SHEET A - CLOTJHING 
.KINDS *0P qOTJRCES OF IHFO^MATION YOTJ CHOSE t 

1- . . .. ■ ■ : : ■.' , ■ - , ' - 

-^—^ — '■ : ' . , 

IN THE TWO COLUMNS BELOW CHECK -{X-) THE INFORMATION HIAT YQV 
FINt)'ONEACH OF YOtJR SOURCES. 

' t J 

■ . * ' '• ... SOURCE -j- ' SOURCE 2 

PRODUCT .NAME . .* ' ^ 

j™i.CMTMT_J3EJLABBic ^- ..' ' — 



CARE INSTRUCTIONS r- 

INSTRUCTIONS Fm USE OR WEARING ■ 

WEIGHT OF -FABRIC. ' . . 

PICTURE OF PRODUCT ■ • 

SPECIAL FEAlTURES OR FABRIC FINISH 

PRICE ' fr^ ' 

WHERE TO BUY' . 
'COLOR " . . ^ ' 

SIZE . ■ . ' 

NAME OF, MANUFACTURER ■ ~" 

ADDRESS OF MANUFACTI5?ER 
* CITHER INFORMATION: LIST BELOW . 
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GROUP MEMBERS: 



ACTIYITY SHEET B - FOOD 
■ CASE STTDY: " , . . , 

BILL' HAS DECIDED TO GIVE A VICTORY PARTY FOR THE FOOTBALL 
TEAM. AUD WANTS TO SERVE HAMBURGERS AUD POTATO CHIPS. HE 
WANTS TO SPEND WISELY AND STIJ^L SERVE GOOD FOOD. WHERE 
CAN BILL TIND INFORMATION TO HELP HIM BUY HAMBURGERS AND 
CHIPS? 

DOWN THE LEFT SIDE. OF THIS SHEET 'ARE ilSTED SOME TYPES OF 
INj;ORMATION THAT -WOULD HELP BILL. ACROSS THE "TOP OF THE 
SHEET ARE JLISTED SOUR(SlS OP INFORMATION. HAVE ONE-MEMBER 
OP YOUR GROUP CKECK (X) THE KINDS OF INFORMATION EACH GROUP 
MEMBER FOUND ON THE SOURCES USED FOR' ACTIVITY A. (TWO 
GROUP MEMBERS MAY HAVE USED THE" SAME Kllto OF SOURCES.) 



CQ 



I 

CiJ CQ 
SO 



CQ 
EH 

CQ < 
{3 0. 



M 



ICO 



Ml 



a, 

£3 



PRODUCT NAME^ - -^--^ - - 
PRODUCT VARIETY' OR STYLE- 
COOKING INSTRUCTIONTS 

INGREDIENTS 

WEIGHT OR VOLUME- 

SERVING IDEAS 

PICTURE OF PRODUCT 

EXpRATION DATE 

NUTRITION INFORMATION - - 

PRICE r 

WHERE TO BUY ' - 

SIZE OF SERVINGS 

NUMBER OF SERVINGS 

NAME OF MANUFACTURER- -*- 
ADDRESS OF MANUFACTURER - 
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9R0UP MEMBERS: 



1 



^ ACTIVITY ^HfiET B - CLOTHING 
CASE STUDY: ' . ' . 

JANE WANTS TO BUY A NEt/ PAIR OP JEANS WITH MONEY SHE RE- 
CEIVED FOR HER BIRTHDAY. SHE HOPES TO FIND A PAIR SHE LIKES 
THAT ARE EASY .TO TAKE CARE OP, AND WILL WEAR A LONG TIME. 
WHERE CAN SHE GET INFORMATION TO HELP HER GET A GOOD BUY ' 
'ON JEANS? 7 • 

DOWN THE 'left SIDE OF THIS SHEET ARE LISTED SOME TYPES OF 
INFORMATION THAT" WOULD HELP JANE CHOOSE A PAIR OF - JEANS. 
ACROSS THE [pOP OF THE SHEET ARE LISTED SOURCES OF INFORMA- • 
TION. HAVE' ONE MEMBER OF YOUR GROUP CHECK (X) THE KINDS OF 
INFORMATION EACH GROUP MEMBER FOUND' ON THE SOURCES IJSED FOR 
ACTIVITY A. (TWO GROUP MEMBERS MAY HAVE USED THE SAME KIND ' 
OF SOURCES.) 



PRODUCT NAME ' ■ - 

FIBER CONTENT OF FABRIC 

CARE INSTRUCTIONS 

INSTRUCTIONS FOR USE OR WEARING 

WEIGHT OF FABRIC - 

PICTURE OF PRODUCT - - ' 

SPECfcAL FEATURES OR FABRIC 

FINI'SH --■ --- 

PRICE- -■ ■ 

WHERE TO BUY 

COLQR-. '- -' 

SIZE 

NAME OF MAKUFACTU"RER * - 

ADDRESS OF MANUFACTURER 



LABELS 


HANG- 
TAGS 


USER 

PAMPHLETS 


MAGAZINE 
ADS 


MAGAZINE 
ARTICLES 


NEWSPAPER 
ADS . . 


PACKAGINGS 






























































* 






































-f-^ — 
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. ' • , • NAME 

SOURCE'S OF CONSUMER INFORMATION - C 

A. READ JILOUD THE SOURCES LIFTED THEN ASK--* 

,.. "WHAT SOURCE OF INFOiMATION WOULD YDU USE TO OBTAIN 
. ^^'INFORMATION , BEFORE DECIDING TO BUY A PRODUCT?" . 



SOURCES 


PERSONS ASKED' 






NO. 1 . NO. 2 :■■ ' NO. 3 




LABELS 




V 


HANGTAGS 






PACKAGING -r ' ' • ■ 


USER PAMPHLETS 


NEW^APER ADS , ■ 


^ i . t . "'^ ^ 




MAGAzftiE ADS ^ 






AltTiCLKS IN - ' r ■■ — ■ 

MAGAZINES OR 

NEWSPAPERS ' . • 



DID- THE PEOPLE W TALKED TO SUGGEST OTHER SOURCES OF XN- 
FOKIATION? LIST THEM BELOW. 



,*Each person may want to list more than one sourpe. 
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. * ' ' . ACTIVITY SHEET A- - MAGAZINE - 

DIRECTIONS: AS A GROUP LOOX THROUGH THE MAGAZIME AND SEE 
IF YOU CAN FIND AN EXAMPLE, OF EACH Op THE FOLLOWING'.* 
CUT IT OUT AND MARK THE NUMBER ON THE EXAMPLE. 



1. 
2. 

3. 
h, 

5.. 

6, 



A.NEW PRODUCT (S) --ARTICLE OB ADVERTISElffiNT 

AN- AD WITH A COUPON 

AN ARTICLE ABOUT FOOD OR CLOTHIlfG 

AN AD SHOWING NEW CLOTHING STYLES. 

A NEW RECIPE 

TWO EXAMPLES OF ADS OR ARTICLES THAT GIVE HETPFTTt' 
CONSUMER INFORMATION YOU MIGHT USeV HELPFUL 



*YOU MAY NOT FIND ALL OF THESE. 



ACTIVITY SHEET B 1 -JJEWSPAPER 

DIRECTIONS: -AS A GROUP' LOOK THROUGH THE NEWSPAPER /nd SEE 
IF YOU CAN FIND AN EXAMPLE OF EACH- OF THE FOLLOWINi^.* CUT 
It OUT AND MARK THE NUMBER ON THE EXAMPLE. 



1. 
2. 

3.' 
h. 

5^ 
6. 



IF YOU WANTED TO BUY SOME PISH— WHERE COULD YOU ^0? 
A FABRIC SALE 

A. RESTAURANT HAVING A SPECIAL SALE 
ENTERTAINMENT AVAILABLE 

AN INFORMATIVE ARTICLE ABOUT POOD OR C£OTHING 

TWO EXAMPLES OF- ADS OR ARTICLES THAT CrlW ttpt d^Vtt? nnw 
SUMER INFORMATION YOU tOGHT USE. " ^^'^^P^L CON- 



*Y0!7 MAY NOT FIND ALL OF THESE. 
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POSTEE .- WHERE TO GET PRINTED CONSUMER INFORMATION 



WHERE to GET tONSUMEli 
PUBLICATIONS ' 1 



"Governments 
Age^des-Fedent 



' Bctention Stfvic«« • 
Iowa SU te Untvtf» ity 



Govermjjent 
Agencies- SUtt, 
County* or Local 




Trade Astodatfons^ 
and Busineit 
< 4nd Professtonat >3s! 
Organoafidhs^ 




POSTER . WEIITING' FOR INFORMATION 



, , 




8 



^- • . ■• ' GHECK iroilR lETTEE : • 

■ - ■ . ■^s^ ■ •. 

■ 

: BE SVRE,:2DU HAVE: -. , ' ' ? * •' ' ^ ' 

' ' ^ \ ^ 9^ WANT THE MATERIAL. 

' . - B) /STATED^ CLEARLY. AUD COMPLETELr-.WHICH ' PUBLICATION - 
\ ' " iS^oi^- ^NGiUDED m ORDEIl NTJMBER jF THERE ' 

. , .C) EXPRESSED THANKS FOR THE SERVICE koVlDfiD. 

. , • ..Vd) ENCLOSED t i' ' ' — ' ' . - 

^ ; . 1).-^ ^^SSF? IS .REQUIRED -{WRAP , OR 'TAPE ^ 

, : ''^"2) A SEp -ADDRESSED AND. STAMPED li TURN* ENVELOPE. 
.E)\.' ADDRESSES AN ENVELOPE IN WfiiGH, TO MAIL .YOUR 
- . r > LETTER AND' WRITTEN "HAND CANCEL" IN' LARGE PRINT « 
ON TUB ENVELOPE IF YOU HAVE ^ENCLOSED COINS. 



o 



•9 



" NAMES AND ADMESSEDrOF, YDUR' CONGRESSMEN 
SEmTOR/RlCH^^iEMRK ' ' . V ' • 




I^NME. OFFICE ^BILDING - ' ; "j. . 
WASH^GTON,'rD.i^. 20^10. ,■■ , • 



SENATOR JO^S|ULyER' , . .^t' ' ' '* 

SENATEv OFFICE -b'UILDING . ' , ' .-c-'^ 

■ WAaiiteoN, D.c. ^.20510 ' ,■ ^ - 



'.REPRESENTATIVE FOR^YOUR DISTRICT:' 
• ^ : — • " 



HOUSE OFFICE .BUILDING * * ' 



..^^ / ' washingt(5n^ d.^c .^^i^i' 



* » . . - . • ■ 
SAMPLE LEWR DIRECO;;!? T^ri PITRT.f.cmrRR " 




(YDTJR SCHOOL) 



(COMPANY NAME) 



m.' CITY) . (pATE) , (ZIP) 
'APRIL 1977. 



4 



(CITY. STATE. ZIP CODE)" '*> / . 



GENTI£MEK: 



g AM LEARNING ABOUT SOURCES. OP' CONSUMER INFORMATION 



IN M^jlOMEMAKING CLASS. . I WOULB "LIKE TO HAVE A COPY OF 

YOURyOKLET. ■ ' " (TItLE) ^ 

ORDEii^NUMBER ^ - ^ Vff^CH YDU ^OFFER 'FREE 'OF * 

•s' CHARGE, (OR WHICH YOU OFFER- FOR A CHARGE OP ■ ' / 

. ./ ,1 AM'ENCLO^Iljfi^A SELP-ADK^IsSED STAMPED RETURN ' .' 
ENVELOPE', AND ^0^m COIN. ' J'- v ' . ■ 

I WILL BE LOGKIJIG POtlWAiU) TO REljEIVING 'THIS BpOKLET/ 
TO -tow TO MY CLASS.;. . ^ ' 



■\ > % 



'^^ SINCERELY, " ' ' ^. - 



*YOUR NAME 



* Ik 



i 



4 i 

- SAMPLE* lETTER !I?0' A loNGREksm 



, (YDUR- SCHOOL) 



' ( YOUR CITY) -J siATK ). (ZlP) 
■ , APRIL- " .I977 . 



J ' ■ ' ' ' ' 



, .U.S.-.REPBESENJEATIVE CNAME) 

, HOUSE •X)FFICE^UILDING'. • ■ • 

..• WA*SHINGTON, D,C. 20515 
■'• / . . ■ 

. DEAR. REPRESEllTATIVE 



YOUR NAl^E ' 



ERIC 



' • ' AT'' 



~ I Afi LEARWINC?*ABOUT" SOURCES OF CONSUMER JMFORMATION \ 

. *^ t^m HOMEMAKING' CLASS. I WOULD LIKE Ttt GET A COPY OF ' 
4---- (TITLE OF' PAMPHljlT.) • . ORDER -NUMBER . " 

• ' __±_^, WHICH IS AVAILAB^, .FREE ' OF CHARGE^ - ' 

• . (OR .which' IS AVAILABLE FOR 0 ^wm CHAtiE ' . 

• .OF-SOIffiCEj. \^ . C0ULD'''-WT PT,F.A.qR.ffaVF. T^.q ' ( 

P'UBLICATIOXSB^ TO ME? ^ - . " ' ' . s ' 

*^ . " .1 ^J^NCLOSlNG ^'^LF-ADDR^SSED STAMPE^ RETURN ' 
. 4_>EySLC^|PyND ' (2 ?1N COIN. ' ".• " ^ .\ 



: -^^^ YOU VERy MUCH FOR .YOUR- HELP,- ■ ' ^ \. ^ 



<^INCERELY, ' ' ■ 



\ 



■ ^ '■ •'■ A(3tIVITY sheet ^'C" ■\ - ^ 

COLUMN I LrSTg riPEs 'oF SOlRCfes OF pjjfNTED CONSDMERs^-- 
?!5J^^^niIS>^^'^^^^^^^°^^^'0^J^Eji) m A PARTIC'ULAR^OM-- 
fi^^^SSSF^^ ^^^^ OF JACH TIPE OF SOURCE AMD WRIIPE 
^^.T^Sn^lSSE^^^^ FpR'Jl^LDMF ir.. YOtiR GROUP MAY 

mm TO CjOOfeE A SECTARY TO WRITE YOZJR" ANSWERS IN COW \ 



ColUBm I-rTvpe of Source 

•Extension "Service .of' Iowa 
State University «and U.S. 
Department of Agriculture 



U.S. Government 



7 



State., County, Local. 
Govenment 



i^iVkte Businesses* or 
Companies 



A Trade As-sociation a 
Business or Professional 
Organization - - . 



Nonprofit ftpoduct Testing 
Orgajai nations ^ ■ 



Column' Jl— Publication You 
Found From This Source 



1. '^ .- 

• (title of piiblicatidih) ; 

2. - ■ •» 

(title of publication;^.. 

1. 



'"Uitle ^ publication) ■ 



(. govemfflenlHl&partment 
■ producing itD 

1. - " . ' 

Xtitie'.of publica1:ion) 




governjient department 
producing* it) 



1. 



i. 



1^; 



C title of publication) ' TT* \ 
(.company n^e and .address) - 

' i 

t title of publicationi ' 7 

. ' i^i, . [ 

iname of assodiJ^t^on or or-, 
gahization producing it) . 



(name-'of publication) 

Cname af ^bl3,shing .organi- 
zation) ^ " 



ACTIVITY SHEET '"C" ■ ' ' « ' - 

'\ FOR TEACHERS - ON .THI-S SHEET. YOU WILL FIMD •SPBGIFIG EX- 
AMPIES OF SOURCES, 0^. PRINTED CONSUMER INFORMATION. • FOR'' - ' 
OBJECTIVE A YOU VTELL NEED TO PROVIDE ONS EXAMPLE (:0k • ' 
MORE) FROM EACH SOURCE . ^ ■ - . 

TYPE , OF SOURCE : . ' • \ 

Extension, Service Iowa' Stat/ University and U.s\ "Dep^art- 
,^ent of Agriculture ' • ' . 

(or Agricultural Re se^ch- Stations) " , ' 
U.S. Government ■ ■ • ■ ■ / , ' . 

(Dept. i^f H.iJ.W. , Children's Bureau f>ub3xcati6ns, 
Federal Tradf^ Cdnimission, Office 'of Economic Oppor-^ 
tufiity. Food and Drug Administration, Office of ^ 
. .Public ktfaXrs^ . • • 

. State.-, Cbimty, -or Local Government * 

(State or County Health Department, Dept. of, Social 
Services, Mental Health Clinics), ' 

. . . ' 'l • , ^ 

'Private Businesses or- Companies ' ' 

(J.C. Penney Co., Sears Ro'febuckj Scholastic Magazine*. «i 
publiqations (particularly Co -Ed paperbacks) , Prd'ctor 
&' Gamble, Power ConipSiny that serves your area,' 1. ' * ' 
Household Fi-n^ce Corp. ^ =-May tag Go. (Newton), Avon 
- QQ') any pattern companies, oi* manufacturers of sewing 
f\ notions 'or fabrics, yV^eusen Shirt Co'., Sperry <S: - 
Hutchinson Co.) ■ • ■ ' ' »' 



A Trade Association or -'a Business* or Professi'onal Organi- 
zation , , ' . T- . 



(Amigflcan Medical As-ipc.* -aat Association, E^etter ' 
" Business Bureau, Ins.' Info. Instittatej Affier. Dairy 
Assoo. , American Dental Assoc. . Ihternational 
Fa^Jrifl^are Institute. National Assoc. of Home Builders, 
ILGWUj^atWal Ijistitute of Real Estate Brokers, * 
•;. NationaiKiJoo^ware Manufacturers A^soc.) 

Nonprofit Product Testing' "Organizations ' . ' 

(Caisumer's IJnion,' In^bl. of Consumer's Report's, 
. Consumer's. Research^ Inc.-, Publisher of,.Cohsume-i<' 
Bulletin) • ' - ' 

^ ■■>.■ ■ ' 1- / ■ ; • • 



» , ' . I^ARNING • CENTER B 

^ ' -^-.^ . . ■ ■ PLAN ^ ^ , 

GROtJP DIRECTIONS^AHD ACTIVITIES 



ItEMBERS: 



3. 



ACTIViry #1: . IN YOTB LEARNING CENTER IDU WILL FIND'- A 
• BOOKLET "WHAT KIND OF INPqBjiATION?>' ' THE^ INFORMATION IN 
THE BOOKLET WILL HELP YOU DO THE REST OF THE ACTIVITIES. 
YOnRgCEACHER HAS A TAPE WHICH'^ SOME" OF YOU MAY PSE AS YbU 
FQLLOW ALONG IN YOUR; BOOKLET. WHEN EAqH MEMBER OF TOUR 
^oi^^ F.pHSHE® REil)rNG"YDU"l|iAY GO ON" TO ACTIVITY ^7 



. ■■B\ 

ACTIVITY #2: ' • ' 



A. AS A GROUP J £,00K ^T THE COLLECTION (3F C0NSI3MER' INF€RHA- 
, : TION IN ENVELOPE A. DISCUSS, EACH JTEM wItH YOUR .GI^OUP' 

AND DECIDE WHICH ONES CONTAIN BIASED IN^'ORMATION.AND 
WHICH ONES- CONTAIN UNBIASED- INFORMATION..- • WRITE THEIR 
• • NUMBERS .IN !CHE CORRECJ^ COLUMN. ' ; ■ ; 

• ^ BIASEDs f n Ulffil'ASED • 

B. m thI envelope you b^dhd a SMALip,- envE'Lope marked • 

^ I'pf NOt'opEN lETl"' YOUR G^QUP M&Y.OF^IN'it NOW AND 

CkECr'lfe'TJR ANSWERS . IF^ YOU, DISAGREE! WITH THE ANSWER ' 
. ^Y," REVIEW THE INFORMATION. IN THE BOOKLET. IF YOU 
-. STpL DISA&i^, C^JjK'WITH YOUR TEACHER. 



1 , . ■ . ' . : B 

C. BELOVf JiEE 2 LISTS Of POSSIBLE PLACES, OR SOURCES^- •, 
- \mm CONSUMERS GET INFORMATION— ONE IS MARECED BIASED 
• AND ONE IS MARKED UNBIASED. . U^ THE* SAME IT^iMS IN ' 
ENyELO'PES A'. IN THE ' BIASED COLUM PUT -SiN X BY THE" 
SOURCES IN '^UR ENVEjLOPE WHICH' CONTAINED SOME. BIASfiD 
INEOkliJiATIONk IN' THE UNBIASED COLUMN PUT AN 0 BY THE- 
SOURCES WHICH CONTAINED UNBIASED INFORMATION. NOTE :' 
SOME-SOURCES MAY BE MARKED JN MORE THAN ONE COLUMN.-' 



BIASED- ^ . 
_LABELS 

_ADVERTjiSl!RJ^ ' ■ - ^ 
^PACKAGING ' OR BOXES 
_PAMPaLET^ OR BOOKLETS 
_HANGT4GS - ' / • 



• J3NBIASED - i X 

LABELS ■ . 

__APVERTIBI1IG 

__PACKAGING OR BOXES 
__PAliFHLETS OR BOOKLETS 
fiAHGTAGS ' 



> 



B 



ACTIVITY #3: , " ' . , • ^ 

A. AS A GROIJP^ STUDY THE POSTER CONTAINli^G LABELS, HANG- 
TAGS, i^JVERTISING AND/OR PACKAGING IN YOUfl LEfARNtNa , 
• -CENTER.^. NDTICE THAT, SOME ITEMS GIVE YOIJ. l^CH" I-NFORMA- ' 

TION.AND SOME GIVE YOU. VERr _ LITTLE INFORMATION.^ SOME 
■ --INfOlmTION IS HELPFUL TO ^^JJONSUM^ AND, SOME' IS .NOT. 
'/ 1. .WHICH. ITEM CONTAINS. THE MOST INFORMATION? 1_A_JB__1C 
. 2. WELCH' ffelM CONTAINS THE„ LEAST INFORMAT.iON?__A__B__C 
■ , 3» WHICfi ITEM" ATTRACTEfi' YOUR" ATTENTION FIRST? »A B ' C 



. - . • ' %' ' ' . ' B 

p. • AS I QBOUP, LOOK m- ITEMS IN ENVELoril' B J ' SORT ' • 

THEM ACCOifflm TO^QW MUCT USEm. INFOmilON TBEY* 
QIVE.A CDNSOMER-MUCHrsdME, VERY imiE. PUT THE 
^ ITEMS IN im •CORRECT POCKETS AT, THE BOTTOM OF THE 
. DISPLAY. . ■ > ' • - • . 

■ 1. ^ WHAT, SOURCES CONTAIBED', MTCH^R SoSE TNFDRMA'PTnMo 

. ' L ABELS ' . * 

A DVERTlSTWf? * ' ' : 



^A^CHNOjQBJSS^S ' ■ ' ■ 
.PAMPHLETS OR 500ELETS . ' ^ 

_HANGTAGS . . ' * * " ~ . { 



5 

B 



2. 



IgAT SOURCES CONTAIHED VERY UTTLE INFORMATION? 

SS.S THEY WERE IN^O^ ' 

-Jc»WVEIiOPE} . ^^^—4 . 

' i ;abrls ' ' "' . • ' • . ^ / 

__AI)VERTiSINa ' ' ^ 



.PACKAGING. OR 'BOJES ' 
_PAMPHl£TS OR BOOKLETS 



_1HANGTAGS' 



ACTXVITy #f: -FOOD . ' 

f. AS A. GROUP, LOOK. AT THE* AJ).yERTi^IfG ON SPAGHETTI 

SAUCES^ ^ADVERTISEMENTS OFTEN SAY THAT THEIR PROpUCTS 
. ' ARB .«BESr^ IN SOME WAY, ^ AND MAY 'OFEJER SOME TYPE OF 
. PROOF. ADVERTISING IS REQUIRED BY LAW TO. BE TRUE. 
IS HUNTS SPAGHETTI SAUGE REALLY THICS^ THAN RAGU 
SPApaETTI SAUCIl? TRY THE SAME TEST ANDTSEE.i' , ' 
' • DIRECnONS; - ^31^ TEACHER WILL HAVE THE FOLLOWING _ 
SOT>PLIES READY FOR YOUR <}ROUP: . ^ , 
a/STRAIHBRS ' • ,. ' ' 

, 2 BOWLS ■ ' ■ . , ♦ ■ ^ » ' 

^ ' 2 RUBBER SCRAPERS ' ' : . 
2 JARS OF- SPAGHETTI SAUCE 



1, 



B-f 



OPEN BOTH' JARS OF SPAGHETTI , SAUCE i HAVE 2 MEMBERS OF YOUR 
.GRQUP POUR THE* SPAGHETTI SAUCE INTO THE STRAINERS. NOTtCE 
WHICH SAUCE RlII^S THOUGH THE STRAINER FIRST. NOTE ; REMEM- 
BER WHICH BRAND .OF^ SAUCJl YOU .POUR INTO WHICH STRAINER l^- 
WORK IN^THEtfKITCHEN IF POSSIBLE. . ^ 

AFJER YOU HAVE NOTICED M&ICH SAUCE RUNS THROUGH THE STRAINER 
FIRST.. PUT THE SPAGHETTI .SAto ^CK INTO THE ' PROPER JARS AND 
^ PUT THEM INTO THE REFRIG&ATOR.'- CLEAN UP ANY MESB ACCORD-- 
-^^ING TO YOUR USUAL .CLASS'' ROUTINE . ^CHBCK WITH YOlfe TEACHER 

• IF NECESSARY.) ^ .'. 

. TDBlfiTHE PAGE AND"^^^0 ON WITH PART B. 



7 



r 



♦ 

- B. ANSiER THE'FQLLOWING QUESTI.ONS: , ' ^ 
• 1. WAS OMB^SAtJCE THICKER mN iffi OTHER? • ' " 
^YES ^NO _CAN»T TELL.* ^ . - 

2. |F XOUR ANSWER WAS IffiS^; ^EICH ONE WAS THICKER?- = 
- - -HDNTS ' . R AGU. . - ■ 

3. -WA« THE -INFORMATION ^N THE AD TRUE?' * " 

'/ — NO __CAN'-T TELL. ■ 

^* J-,?JE^^ ^ ™ INFORMATION YQU WOULD WANT TD 
^. MM A CHOICE OF WHICH SPAGHETTI SAU^;^ 15^^° 

7 V NO DON'T KiroWr ■ ' 

. ^* , * ' . , 



C. 'AS A- GROUP, LOOK AT THE AD FOR APPLE JUICE. THEN i- 
ANSWER THE FOLLOWING QUESTIONS:^ ' ... 

' ^' iS^?c^S S ^^TISER SAY WHICH MAKES YDU THINK ' 
IT IS THE BEST APPLE JUICE iPO BUY? NAME 2 THINGSV • 

W y 

.•2. IS mig AD TRUE? /__YES ._^N0 ■ CAW'T TEEL; 
"IKS-S!*^"® "'^ ME AD IS TEDE^. SUGGEST _ 
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f\ B-f ' *'^^ 



1 . . • ' : . • . ^ B-c - • 

ACTIVITY #+: CLOT^NG ... . " , 

k, AS A GROUP,, LOOK AT' THE COPY ,05! THE ^QUNTY PAPER TOWEL 
PACKAGES/, THIS (tS A TYPE OF ADVERTISING— NOT IN A MAG^-^ 
ZINE OR 'ON TV BUf ON A ^ftBEL OR PACKAGE.' HEW BOtJN^EY ' , 
CLAIMS TO BE "EXTRA .ABSORBENT". NEW BOTJNTY IS 30jg MORE-* 
"' ABSORBENT.- (MORE ABSORBENT BEAN WH^T? OLD BOUNTY, OR ^ 
OTHER PAPER TOWELS?) THE MmiFACTURER WOULD LIKE US TO 
.THINK THAT NEW BOUNTY IS THE BEST PAPfeR^TOWEL TO BUY. . 
lET'S SEE IF IT IS M^^^OSRBENT .THAN OTHER PAPER TOWELS. 
WORK m THE KITCHEN ^POSSIBLE. \ 
DIRECTIONS : .IN YOUR PACKET YOU WILL FIND h SAMPLES OF 
PAPER TOWELS? BOUNTJ, (teEE,^CALA, AND GENERATION OR. 
3 THE' TEACHER PROVIDES) .(2 SHEETS OF EACH)^. YpUR 
, SEAC5ER WILL HAVE READY FOR YOU: 
. ' If COFFEE CUPS ^ ■ 1 SET MEJASURING SPOONS .4 ' 7^. 

1 . .'. * . • B-c 

LOOSELY CRUMPLE .ONE SHEIIT OF BOUNTY PAPER TOWEL INTO ONE 
CUP, AND ONE OF EACH OF THE OTHEIR'3 KINDS INTO TflE OTHER 
"3 CUPS. INTO EACH CUP ' POUR h TABLE'sPOONS OF WATER. MEASURE 
EXACTLY I ' LIGHTLX PRESS. THE PAPER TOWELS INTO THE WATER. 
THEN remove' THE PAPE^ TOWELS. LET THEM DRIP OVER THE CUP A 
LITTLE bit;,. BUT DO. NOT WRiffG THEM OUT.' ^ NOTE : REMEMBER . . 
WHICH. PAPER "towel WAS IN WHICH^.CUPi MEASURE THE "AMOUNT OF 
WATER LEFT IN EACH CUP AND SUBTRACT IT B^i^OM k TO. FIND OUT 
HOW MUCH WATER JEACH PAPER TOWEL ABSORBED J YOU MAY REPEAT - 
T^ EXPERIMENT TO BE aUBE OF YOUR RESULTS. CLEAN UP ANY 
MESS AM) THEN ANSWER THE QIJESTIOlNS ON THE-.-NEXT PAGE. 
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B. 



1. 



3. 

if." 

5. 



HOW WH WAO^ DID EACH PAPER TOWEL 'ABSORB? 
BODNTY HYVBE . GALA" : -GENERATION (OR 3. THE 
T T * T I lEACHER 



2. - WHICH ONE WAS THE- M^ST ^SORBENT? a- 



PROVIDED) 



WAS^THE INPORMATIOJf ON OiBE PACKAIJE " TRUE^r' . 

_ ^YES , ' . NO CAij'T TELL ' , ■ 

^ ™ INFORMATION YdU WOULD WANT rffoptt* 
YOU DECIDED WHICH PAPER TOWEL ^O Bm^^ ■ 

^ M JSAN'-T TELL 

W "OTHER FACTS YOU : 



YES 



IF XOU MARKED "NO", LI§T A 
WOULD. LIKE TO KNOwL' 




B-c, 



6; 



TfflAT OTHER-KFPEBENCES DID YOU HDTICE ABOUT iw 
DIFFERENT TiPES OF .PAPER' TOWELS? DESCMBEtS 
DIFFERENCES BRIEFLY. ' "^^^^fA-^i^ li^ 



I 



7. 



HOW IS YOUR MATH? I CAN YOU FIGURE OUT HOW MUCH 
EACH PAPER -TOWEL COST? USE THE 'FOLLOWING lioRMA- 
TION: (INFORMAIPION MAY VARY DEFENDS ON LOCALITY) 
• \ 100 BOUilTY PAPER jQPLS/f.$ .63 

^laO HYpf .PAPER^K)WELS/$.5;5 ' • ' - 
' .■*9^ GALA PAPER T0WELS/$;63 , ' ' 

" 150 GENERATION PAPER T0WELS/$.63 ' ' 

. -0 • - • ■ • ■ A. • 
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\ 
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: h ' ■ ■ .■- ' ' ' B' 

AGTIVITy#5(0PTIDllAL) t. LOOK THROUGH SCm MGAZINES AND^ 
NEWSPAP5BS, AND ^IND AN EXAMPLE OP UNBIASED Ind BIASED ' 
CONSUMER INPOEMATro;i,, , '(CHE'CK WITH' YOUR mCHER IP THERE 
ABE , HO MAGAZINES , OR NEWSPAPER^ IN YOUR LEARNING ^BN^IR. ) 
YDU MAY- ALSQ. -LOOK AT H0ME'$HIS EVEKENG.PjQR LABELS,. HANG- 
TAGS, NOT: IP YOU CAN'T PIW)( EXAMPLES OP 01® )R 
THE OTm, -MAKE UP 6nE AND SKETCH OR WRITE IT ON A SHEET 
.OF PAPER. V . ^ . . 



^PARE A SfiALL , POSTER . USING THESE Z ITE1©-AN£), THE PIECE 
OF POSTER BOARD ORl A SHEET OP PAPER J ''m©ERilNE' WI TH MAGIC 
MARKER'THE \PART THAT IS* BIASED j OR EXPLAIN IN YOUR OWN 
WORDS mi ONE EXAMPLE I^ BIASED. .EXPLAIN W.THE .pTHER. 
• ITEM is UNBIASED. * ' ' 

— . ^ * . - • • . ' ■ ' ■ • 

K ' • ■'• ' ■ ■ /i ' '\ Bi 

ACTIVITY #6 (OPTIONAL) : . -T- , 



gOOS^A^ERODUCjT OR ITEM. THAT, YOU OR- YOuk PRJBNDS 

^* THE RESOURCES IN THE ^^EARiIiNg' CENTER 

. iJJ^^^iF^J NEWSPAKIRSO FIND SOME INFORliATION =a60UT 

SKLIS^" ^^^^ ^ lEACHES IPl IBERE ARE No''^^^ 

MAGAZINES, NEWS?APErS^Y^. LEARlttNG C^ENM ^ 

3. LIST THE KINDS 0>-pP0RMATI0N YQIJ^FOUliD"] < 'J- ' ' 

^. WHAT ELSE . WOULD Yb(^lJldl TO KNO^ ABOUT* ^HE PROD^JT? ' ' 
^' COULD^YDU FIND TlJiS INPORMTION?- KLABEL^, PACKAGE, - 

ITyTH^mr^°^^^5^°^^^^^ TOMOBROW^'AND BRING 

Th| FOLLOWINGgiAGE Tp -RECORD .THE INfORMATION 
f -ACTl^TY. 1 EXTRA POiKa^IN YQUR LEARNING SeR 

LABELED ACTIVITY Mt INPQEIMATION &ET. . 

irou M4Y DQ' THIS- ACTIVITY -INDITOimALLY OR AS A'GROUP. . ^ 



■ , ■ ■ - 12 



INFORMATION SHEET ■ * 
ACTiyiTX . ' . . /. . 

1. ITEM'OR FRdbuCT: , ^ " . ' ' '.■ ; • • 

2. SOURCE OF INFORMATION: ' . < 

3. KINDS OF INFORMATION: 

o ' * » 

' * ' ' ' * 

tf. - OTHER INFORMATION WE WOULD J.IKE: 

^. . WHERE COULD YOU FIND MORE INFORMATION?: ' 'i' 

# ^ * 

6. - CAN YOU- USUALLY FIND ALL OF THE'lI^ORMATION YOU WOULD* - 
LIKE IN ONE PLACE? 1 . , f 

' ^2ES N O _^ DON »T KNOW' . ' 

^ - • ^3 

1 / ' ' ' " • , . B " 

ACTIVITY #7 (OPTIONAL) : AS A GROUP, LOOK AT THE ILLUSTRA- 
TION AND SCRIPT OF A BIASED TV ADVERTI SMBNT . 
1. "WHY IS THE AD BIASED? EXPLAIN BRIEFLY. 



2. -WRITE THE TELEVISION AD AGAIN SO IT CONTAINS TRUE, 
* FACTUAL 'INFORMATION INSTEAD OF BIASED INFORMATION. 

PLAN A SKIT WI.TH YOUR GROUP IffiMBERS ACTING THE 'PARTS 
OF THE TV ACTORS. DECIDE ON ANY "PROPS" YOU MIGHT 
NEED TO BRING FROM HOME. \ 
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ACTIVITY #9: AS A GROUP, 'SPEND THE LAST IcTMIKUTES OP THE 
PERIOD SUMMARISING WHAT YOU. HAVE lEARNED ABOUT CONSUMER \ ' 
'INFORMATION, INCLUDING TSE FOLLOWING: BIASED JaND UNBIASED 
INFORMATION, RELIABLE INFORMATION, TRUE' ADVERTISING, AMOUN!^. 
OF -CONSUMER INFOtiMATION. A GO.OD WAY TO START WOULD .BE TOR 
EACH^GROUP MEMBER TO JELL ONE tHING HE/Sp' HASSLE ARMD. 
WRI,ra YOUR STATEMEJS^ OR STATEMENTS IN THE SPACE BELOwi 



HAND IN ALL MATERIALS TO THE TEACHER. 
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2 . • • LEARNING CENTER' 1-B 

. PLAN 2 

GROUP DIRECTIONS AND ACTIVITIES' 
MEJffiERS:_* .' 



ACTIVITY #?.: IN Voi]R LEARNING CENTER YOU WILL FIND A BOOK- 
LET .""WHAT KIND OpTjNFORMATION?" THE INF.OlBMATION IN THE 
BOOKLET WILL HELP YOU DO THE REST OF THE ACTIVITIES. YOUR' 
TEACHER HAS A TAPE WHICH SOME OP YOU MAY USE AS YOU FOLLOW 
ALONG, IN YOUR BOOKLET. WHEN Wh MEMBER OP YOUR GROUP HAS 
FINISHED. READING, YOU MAY GO ONiTO ACTIVITY jfQ.. 



2 , • " • 1-B 

ACTIVITY #2: . 

A. AS A GROUP, LOOK AT THE COLLECTION OF CONSUMER INPOR- " 
MATION IN ENVELOPE- A. DISCUSS EACH ITEM WITH YOUR 
GROUP AND DECIDE WHICH ONES C&NTAIN BIASED INFORMATION 
AND WHICH ONES COl^AIN UNBIASED INFORMATION. WRIO^l 

• THEIR NUMBERS IN THE CORRECT COLUMN. 

BIASED •' . UNBIASED ■ 

*^ 

, 1 

B. IN THE ElfoELOPE YOU FOUND- A SMALLER ENVELOPE MASKED 
"DO NOT OPEN W». .YO.UR GROUP MAY OPEK IT NOW AND " ■. 
CHECK YOUR ANSWERS. IF -YOU DISAGEEE WITH THE ANSWER 
KEY,-^ REVIEW TIE 3;NP0EMATI0N IN THE. BOOKLET. IF YOU 
•STILL DISAGREE, CHECK WITH YOUR TEACHER. „ 



, 9.9 



2 
C. 
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BELOW ARE 2 LISTS OP POSSIBLE FLAOES, OH SOURCES, WHERE 
CONSUMERS GET IMPORMATION - ONE IS MARKED BIASED AND 
ONE IS MARKED UNBIASED- * USE THE ^AME ITEMS IN ENyELOPE 
A. IN THE BIASED COLUMN PUT AN X BY THE, SOPRCES IN 
YOUR ENVELOPE WHICH CONTAINED SOME BIASEi) INFORMATION. 
IN THE UHBIASED COLUMN PUT AN 0 BY THE SOURCE WHICH • 
CONTAINED UNBIASED INFORMATION. 'NOTE ; SOME SOURCES * 
MAY BE MARKED IN MORE THAN ONE COLUMN. • ' 



BIASED 
.LABELS. 

_advertisin6 ^ 

■PACKAofNG OR BOXES 



UNBIA^D ' 
LABELS 



.ADVERTISING 
PACKAGING OR BOXES 



_PAMPHLEg;S__DR BOOKLETS 
HANGTAGS 



PAMPHLETS OR BOOKLETS 



.HANGTAGS 



Z 



1-B 



ACTIVITY #3: AS A GROUP, MAKE A SUMMARY STATEMENT OR 
STATEMEl^TS ABOUT THE SOURCE ^R SOURCES WHICH ARE MOST 
LIKELY TO CONTAIN BIASED ip-ORMATION. WRITE .IT BELOW. ' 
ONE WAY TO START WOULD BE FOR EACH GROUP MEMBER TO TELL 
ONE' THING HE/SHE LEARNED FROM ACTIVITY #2." ^ ' . 



4 



loo ■ 



'. 2 / . • - . - 1,B 

ACTIVITY LOOK THROUGH §OME MAGAZINES AM) .NEWSPAP^IRS , 

. . AM)] FIND is EXAMPLE OF UNBIASED AND BIASED CONSUMER INFOR- 
MATION. (CHECK WITH YOUR TEACHER IF TfeE ABE NO MAGAZINES 
OR NEWSPAPERS IN YOUR LEARNING CENTER. ) .pU MAY ALSO ^OOK 
\ AT HOME THIS EVENING FOR LABELS, HANGTAGS, ETC. - NOTE ; IP 
I YOU CAN'T FIND EXAMPLES OF ONE OR THE OTHER,. MAKE UP* ONE 
AND SKETCH OR WRITE iT ON A ^^feET OP PAPER. 
AS A GROUP PREPARE A SMALL POSTER USING THESE 2 ITEMS AND- 
THE ^lECE OF POSTER BOARD SO YDU CAN TEACH THE REST OF YOUR 
•CLASS WHAT IfOU HAVE LEARNEO) ABOUT BIASED INFORMATION. UNDER 
LINE WITH MAGIC MARKER THE. PART THAT IS BIASED, OR EXPLAIN. 
IN YOUR OWN WORDS WHt ONE EXAMPLE IS BIASED. .EXPLAIN WHY 
THE OTHER ITEM IS UNBIASED. YOU WILL HAVE ABOUT 7-10 MIN- 
UTES TO MAKE YOUR PRESENTATION TQ YOUR CLASS. 

HAND IN ALL MATESCALS TO THE TEACHER. * ■ * . 5" 



. LEARNING CENTER ^-B 
PLAN^ 

■OaOUP DIRECTIONS' AND^CTIVITIES" 

MEMBERS; 



ACTIVITY #li IN 'your LINING CENTER YOU WILL FIND A BOOK- 
LET "WHAT KIND OP INFORMATION?" THE INFORMATION IN THE ■ 
BOOKLET -WILL HELP YOU DO THE REST OF THE ACTIVITIES. :^UR 
TEACHER HAS A TAPE piCH SOME' OF YOU MAY USE AS YOU PO:^W 
ALONG IN YOUR,BOOKLEar. WHEN EACH MEMBER OF. YOUR GROUP HAS 
FINISHED READING, Yo4|aY GO ON °T0 ACTIVITY #2. 



ACTIVITY .#2j 

A. AS A GROUP, STUDY "tee POSTER CONTAINING LABELS, HA^IG- 
TAGS, ^VERTISING AND/OR PACKAGING* IN YOUR LEARNING 

■ . CENTER. NOTICE THAT SOME ITEMS GiyE YOU. MUCH INFORMA- 
TION AND SOME GIVE YOU VERY LITTLE INFORMATION.. SOME 
INFORMATION IS HELPFUL TO THE CONSUME;gJlND SOME IS 

no!e. ■ . 

. i: WHICH^ITEM COIWAINS THE MOST INFORMATION^ 

/ ' - " : _: A ' C 

■ 2. VIHIKp ITEM CONTAINS THE LEASITINFORMATION? 

\ A B C 

3. WHICH ITEM .ATTRACTED YOUB ATTENTION FIRST? 



A B 



2 

2-B 



2 . 



B. AS A GROUP, LOOK AT' THE ITEMS IN ENVELOPE B. SORT 
THEM ACCORDING TO HOW MUCH USEFUL INFORMATION T^EY 
GIVE A CONSUMER— MUC», SOME, VERY LITTLE^. PUT THE.* 
ITEMS IN THET CORRECT POCKETS AT THE' BOTTOM OF, THE 
DISPLAY.; . ' , ■ - ' ' I ' 

. 1. ' WHAT. SOURCES CONTAINED MUCH OR SOME INFORMATION? 
' ■ ■'. CHECK (X) THE IMS (IP THEY WERE IN YOUR ENVE- 
LOP!.-) « . ' 
L ABELS • - 

ADVERTISING \ . . 

' - ■ " P ACKAGING OR BOXES 



_^_PAMPHLETS, .6r -BOOKLETS* 
_JJ4NGTAGS •■ • 

:■ - ■ ' \ , • ' 3' 



WHAT SOURCES CONTAHiED VERY LITTLE IMFORMATION? 
CHECK (X) THE ITEMS (IP ■THEY WERE IN lOUR ENVE- 
LOPE. ) ■ 

- ' U CBELS ' - " ^ ~ ' 

M ^ADVERTISING .'i ^ \ ' 

_L_PACKAGIl^g OR-^BOXES ' . . ' • 

__PAMPHLETS OR BOOKLETS ' ' 
H ANGTAGS 

/ 



"2-B 



2 

ACTIVITY #3: ' • 
^* MGnf BDYr^°°^^^ ^™ ™^ .^^ ™EM)S ; 

^' ySi??^S2JP ®^ ™ RESO-tJRCES-IN THE LEARNING CENTER ^" 
(MAGAZINES, NEWSPAPERS) FIND SOME I^StION SuT 
' S^LJS^- ^^^CK WITHYOHR TEACEeTiFTHE^ NO 
MAGAZINES, NEWSPAPERS IN YOJJk LEARNING CE^.> . 

3'. LIST THE KINDS OP INFORMATION YOU FOUND. ' " 

h, ^ WHAT ELSE WOULD YOU LIKE TO KNOW ABOUT THE PRODUCT?" 

* INFORMATION? (LABe£, PACK- 

use THE FORM ON THE FOLLOWING" PAGE TO RECORD THE INFORMA-" 
TION FOR TEES ACTIVITY. 

YOU MAY DO THIS AGilVITY INDIVIDUALLY OR AS A. GROUP. « 
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1. - ITEM OR PRODUCT: 

2. SOURCE OF INFORMATION! 
3- KINDS OF INFORMATION: 



OTHER INFORMATION WE WOUID LIKE: ^ ,\ 

WHBBE COULD YOU FIND MORE INFORMATION? i ^ 

6. CAN YOU USUALLY FIND ALL OF THE INJ'ORMATION YOU WOULD 
LIKE IN ONE PLACE? 

YES ^NO DON'T KNOW. 



2-B 



ACTIVITY #f: AS A GROUP, MAKE A SUMMARY STATEMENT OR 
STATEMENTS ABOUT WHAT YOU HAVE LBAJRNBD CONCERNING THE 
AMOUNT OF USEFUL INFORMATION YOU FIND IN VARIOUS SOURCES 
OF CONSUMER INFORMATION. WRITE IT IN THE SPACE BELOW, 
ONE WAY TO START SUMMARIZING IS FOR EACH GROUP MEMBER TO 
STATE ONE' THING THEY LEARNED FROM THlS ACTIVITY. 



V 7 



1^4 



ERIC 



1 
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2 * 

ACTIVITY #5: USE THE ITEM THAT YOU CHOSE FOR ACTIVITY #3. 
IF YOU LACH CHOSE AN ITEM, DECIDE ON Om TO USE FOR TEES 
ACTIHTY. PRESENT. TO YOUR CLASS THE' EQLLOWING INFORMATION: 

1. WHERE YDU FIRST HEARD OR THE ITEM ^RIEND, TV, MAGAZINE) 

2. HOW MANY DIFFERENT SOURCES YOU FOUND WHICH CONTAINED ' 
SOME INFORMATION ABOUT THE ITEM. N^ THE .SOURCES. 

3. ' WHICH SOURCE OR SOURCES OF INFORMATION THE MOST 
- USEFUL TO YOU? 

k. DID YDU NEED ^0 CHECK MORE THAN ONE SOURCE TO FIND 
ALL OF THE INFORMATION YOU WOULD LIKE TO HAVE? 

USE ANY MATERIALS AVAILABLE (PICTURE, EXAMPLES, POSTERS) TO 

MAKE YOUR ■ HiESENTATION INTERESTINQ.- YOU WILL, HAVE ABOUT 

7-10 MINUTES FOR YOUR REPORT. 



HAND IN ALL MATERIALS TO THE TEACHER. , g 

LEARNING CENTER 3-B 
' . s . PLAN 2 - FOODS 

GROUP DIRECTIONS ANft AOTIVITIES 

MEMBERS: - . ' 



'ACTIVITY #1: IN YOUR LEARNING CENIER YOU WILL FIND A BOOK- 
LET "WHAT KIND OF INFORMATION?," THE INFORMATION IN THE 
BOOKLET WILL HELP YOU DO "THE REST OF THE ACTIVITIES. YOUR 
TEACHER HAS A TAPE WHICH SOME OF YDU MY USE. AS YOU FOLLOW 
ALONG IN YOUR. BOOKLET. WHEN EACH IfflMBER OF YOUR GROUP HAS 
FINISHED READING,, YOU MAY; GO ON TO ACTIVITY #2. 



ERIC 
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.2* . 3_B-f . 

,\ . • ■ 

ACTIVITY , ' " " ' • ' 

'A. AS A GROUP, LOOK AT THE AI>VERTI SING ON SPAGHfeTTI " ^ 
SAUCES. ADVERTISEMENTS OFTEN SAY THAT THEIR PRODUCTS 
ARE "BEST"' IN SOME WAY, AND MAY OFFER SOME ^TYPE OP 
PROOF. ADVERTISING IS REQUIRED BY LAW TO BE TRUE. IS 
HUNTS SPAGHETTI SAUCE REALLY THICKER THAN RACq SPAGHETTI 
SAUCE?. . TRY THE SAME TEST AND SEE I - DIBECTIoW ; YOUR 
TEACHER WILL HAVE THE FOLLOWING SUPPLIES REAOt FOR ' 
YOUR GROUP— ■ . ^ .1 

2' STRAINERS ' 

2 BOWLS • . ■ . ' I V 

2 RUBBER SCRAPERS 
2 JARS OP SPAGHETTI SAUCE' 



* % 
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OPEN BOTH JARS .OF SPAGHETTI SAUCE. HAVE 2 MEMBERS OF YOUR 
GROUP POUR THE SPAGHETTI SAUCE INTO THE STRAINERS. NOTICE 
WHICH SAUCE RUNS THROUGH THE STRAINER FIRST. NOTE : REMEM- 
BER WHICH BRAND OF SAUCE YOU POUR iNTO WHICH SliuiNERI . WORK 
IN THE KITCHEN IF POSSIBLE. / 
AFTER YOU HAVE NOTICED' WHICH SAUCE RUNS THROUGH THE STRAINER 
FIRST, PUT THE SPAGHETTI SAUCE BACK INTO THE PflOPSlR JARS ' 
AND PUT THEM INTO THE , REFRIGERATOR. ^ CLEAN UP !aNY MESS 
ACCORDING TO YOUR USUAL CLA^S ROUTINE. (CHECI? WITH YOUR 
TEACHER IF NECESSARY.) 
TURN THE PAGE AND GO ON, WITH PART B. 



I 
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'* .. ■ 

b. ansv. i the follovteng qisstion&: ' 

1. . Vas oue sauce thicker than the other? • • 
' ^2es no ga^j't tell 

2. - tf yodr answeit.was les , which one was thicker? 

h unts ' r agu - ^ _ /. 

■ 3*. was the information in the ad-'true? 

IfflS ' J NO - CAN'T TELL 

h.- IS THIS ALL OP THE INFORMATION YOU WOULD WANT TO 
MAICE A CHOICE OF WHICH SPAGHETTI SAUCE TO BUY? 

YES .N O ^CAN'T TELL 

. 5. IF YOU MARKED NO, LIST A FEW OTHER FACTS YOU ' ' 
WOULD LIKE. TO KNOW. , . ; 



If 

ACTIVITY #3*. AS A GROUP, LOOK AT THE AD FOR APPLE JUICE. 
THEN ANSWER THE FOLLOWING QUESTIONS: 

1. WHAT DOES THE ADVERTISER SAY WHICH MAKES YOU THINK 
^ IT IS TSE BEST APPLE JUICE TO BUY? NAME 2 THINGS.. 

2. . iq THIS. AD TRUE? Y ES ' N O- ^CAN'T TELL 

*3. how"* COULD YOU DETERMINE IF THE AD IS TRUE? SUGGEST 
SOlffi WAYS BELOW. 



2 ; . • ' - , -S-B-f- 

ACTIVITY ih\ USING SOME OF THE mGAZINES, NEWSPAPERS, LA- 

BEL5 OR HANGTAGS AVAILABLE FROM YOpR TEACHER^ EjLCH MEMBER 

OF 'YOUR GROUP CH005E 2' ITEMS OF CONSUMER INFOIIMATI ON WHICH 

STATE FACTS ABOUT THE PRODUCT. LOOK FOR pSS, FOLLOWING IN- 

F0RM4TI0N: (USE THE INDIVIDUAL. ANSWER' SHfiETS MARKED 

ACTIVITY #f) ■ 

1. ■ WHAT ARE SOME OF THE FACTS STATED IN THE ITEM OF 
.CONSUMER INFORMATION?' LIST A FEW. 



2. -CAN' YOU TELL IF THE INFORMATION IS -TRUE? 
' I fflS. ♦ N O 

3. . IS I^ERe' some way you COULD FXND OUT IF THE IN- 
FORMATION IS TRUE? ' ^YES NO . 

' • HOW? , , . , 



'2 ' • 3-B-f- 

ACTIVITY #5: AS A GROUP, SUMMARIZE WHAT YOU HAVE LEARNED 
ABOUT TRUfe INFORMATION IN. k)VERTISING. USE THE QUESTIONS. 
YOU ANSWERED CONCERNING THE 2 ADS TO HELP YOUR ^THINKING. • 
WRIIE .YOUR SUMMARY STATEMENTS BELOW. QM WAY TO' SUMMARIZE 
, MIGHT BE FOR EACH GROUP MEMBER TO' S'TATE ONE TffiCNG THEY 
LEARNED FROM THE ACTIVITY. ' ■ . , ' 

ACTIVITY #6s IN YOUR GROUP, PLAN A WAY .TO TEACH REST 
OF THE CLASS WHAT YOU HAVE LEAPED ABOUT TRUE , ADVERTISING. 
YOU MAY USE ANY OF* THE MATERIALS IN THE LEARNING' CENTER TO 
MAKE. YOUR PRESENTATION INTERESTING. "YOU WILL HAVE' 7-10 
MINUTES TO PRESENT YOUR INFORMATION TO THE GLASS; . ^ 

HAND ^IN ALL MATERIALS. 
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2; ■ ' • ' - ' 'LEARNINtTc 

; . • •• . PLAN 2 - 

• V • * ^ • - 

- - . GROUP DIRECTIONS iCND ACTIVITIES- 



LEARNINtTCENTER 3-^ 
PLAN 2 - CLOTHING ' - 



PMBERS: 




V7 



•ACTiVLty #1: IN YOUR LEARNING CENTER YOU WILL, FIND % BOOK- 
LET "WHAT KIND OF INFORMATION?'/ ' feffi INFORMATION IN THE 
BOOKLET WILL HELP YOU DO THE REST- OF THE A-CTIVITIES. YOUR 
TEACHER HA^ A TAPE WHICH SOME OF, YOU MAY USE AS YOU FOLLOW 
ALONG IN 'YOUR BOOKLEtT. WHEN EACH MEMBER^F ,YOUR GROUP HAS, 
FINISHED^READING, YOU MAY GO ON T0-ACTI™Y #2. 



0 



ACTIVITY' #2: • ' ■ ' . . . 

A. .AS A GROUP, LOOK AT THE COPY OF THE BOUNTY PAPER TOWEL 
. ^ PACKA'&E* THlS^'lS A TYPE OF APVERTISING--NOT IN A MAG- 
*AZINE, OR OI^TV, button a LABEL OR PACKAGE.' NEW BOUNTY 
CLAIMS TO BE ""EXTRA ABSORBENT" . NEW BOUNTY IS 30jg MORE 
ABSORBENT, (MORE ABSORBENT THAN WHAT? jDLD BOUNTY, Or' 
"other paper towels?) TIIE manufacturer WOULD LIKE US 
. ;T0 ,THINK THAT NEV? BOUNTY. IS THE, BEST ' PAPER TOWEL^ TO -BUY. 
LET'S SEE IF I J IS MORE ABSORiBENT THAN OTHER PAPER 
"tOVEES. WORK-IN THE HtCHEN IF POSSIBLE. 
DIRECTIONS t' IN YOUR" PACKET YOU WILL FI39D h SAMPLE^ OF 
PAPER^OWELS: BOUNTY, (HYVEE,. GALA',. AND GENERATION) - . 
.(OR 3 THE TEAQHER PROVIDES) (2 SHEETS OF EACH ONE). * 
YOUR TEACHER WILL/hAVE READY FOR YOU: •. 
' ^. COFFEE cups • a? SET MEASURING SPOONS . 2 ' 
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•ONE SHEET OF BOUNTY PAEER TOWEL INTO - ONE . 
CUP, AJ§ ONE OP EACH OP THE OTHER 3 KINDS INTO THE, OTHER 
3. CUPS, into' EACH CUP POUR- TABLESPOpNS bp" WATER. 
MEASURE EXACTLY I .LIGHTLY PRESS lEHE" PAPER TOWELS INTO THE 
WATER. ^ THEN REMOVE THE- PAPER TOWELS. LET THEM DRIP OVER 
THE CUPS A LITTLE BIT, BUT DO"NOT WRING THEM OUT. NOTE ; 
REMEMBER WHICH PAPER Tofe^jVAS IN -W^ICH CUPI. MEASURE THE 
AMOUNT OF WATER 'left IN JIACH. CUP AND SUBTRACT IJJfc^OM 
TO FIND. OUT HOW MUCH WATER; EACH PAPER" TOWEL ABSORBED. YOU 
MAY'RE'PEAT THE EXPERIMENT TO BE SUBfe OF YOUR RESULTS. ' 
CLEAN UP ANt'MESS AND THEN ANSWER THE QUESTIONS ON THE 
NEXT PAGE. * ' • ' . 



3 
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. B. 



1. HQW HffCH WATER DID EACH PAPER TOWEL .ABSORB? 

BOUNTY ■ (HYVEE ' GALA GENERATION) (OR 3 THE 

' m T • * T TEACHER 

• --^ ^ . PROVIDED) 

2. WHrCI|[ ONE WAS THE MQST ABSORBENT? 

3. WAS THE INFORMATION ON, THE PACKAGE TRUE? 

• ' • Y ES. ^NO ^CAN«T TELL 

h, IS THIS JILL' OF THE INFORMATION YOU WOULD" WANT 
BEFORE- YOU DECIDED WHICH PAPER TOWEL TO BUY? 

. Y ES ^NO ■ CAN'T TELL 

5. IF YOU MARKED NO , LIST A PEW OTHER FACTS YOU 
WOULD LIKE TO KNOW. 



ft 
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6. WHAT -OTHER DIPPERENCE DID YOTT N0TIci--ABODT THE. 
. ?2PE6 OF PAPER TOWELS?- DESCRIBE THE DIFFERENCES- * 
JRIEFLY. ■ - " . 



7. HOW IS YDVk MATH?.t CAJJJ TOTJ PIGT& OUT HOW iID6H 



EACH SHEET 'OF PAPER TOWEL COST? . TTSE THE FOLLOWING 
INFORMATION: (INFORMATIOJtl MAY VARY DEPENDING ON 
"LOCALITY) . * 

100 BOUNTY PAt-ER tOWELS/$.63 ' * 
120 HYVEE PAPER T0WELSA{.55 

9^ GALA PAP^R T0WELS/$.63 • V . . 
150 GENERATION PAPER T0WELS/$.63 ' 

EA-CH SHEET COSTS: . ' • ■ 



BOUNTY 



'HYVEE 



GALA ^ 



GENERATION 



2 * ■ 3-B-C 

ACTIVITY #3: USING SOME OF THE MAG;AZINES, NEWSPAPERS^* 
tiABELS OR HANGTAGS AVAILABLE FROVl YOUR TEACHER. EACH ' 
M^^-OF YOUR GROUP CHOOSE 2 ITEMS OF. CONSUMER INFORMA- 
TION .WHICH STATE FACTS ABOUT THE PRODUCT. LOOK FOR .THE 
FOLLOWING INFORMATION: (USE THE' INDIVIDUAL ANSWER SHEETS 
MARKED ACTiyiTY #3.) „• 

1. WHAT ARE SOME OF THE .FACTS STATED IN TfiE ITEM OF 
CONSUMER INFORMATION? LIST A FEW, ' . ' 

2'. " CAN YOU, TELL IF^THE INFORMATION IS TRUEV 

3. - IS THERE SOME WAY YOU COULD FIND OUT IF THE 

■ - . INFORMATION IS TRUE? ^ ^YES NO 

HOW? . • 



11. 



ACirVlTY #F:' AS A GROUP, SUMMARiZE-WHAT, YOU HAVE LEAEUd) 
ABOUT T51UE INFORMATION IN ADVERTISING., ONE WAY TO SUM- 
MARIZE, kcGHT BE POR JACH GROUP MEMBER TO STATE ONE THING 
THEY HAVE iEARNED FROM THE ACTlVlTi.. WRITE YOUR SUMMARY 
STATEMENTS BELOW. • ■ ' " . ' 

ACTIVITY I-N YOUR GROUP, 'plan A^'Wh? TO TEACS THE REST. 

OF THE CLASS WHiV yBuT HA^ LBARmDi ABOUT TRUE ADVERTISING. 
YOU MAY USE ANY OF THE MATERIALS IN THE LEARNING CENTER TO 
MAKIi YOUR* PRESENTATION- INTERESTING^ YOU WILL HAVE 7-5.0 . 

MINUTES TO Present your information- to -tee class. ' ' ^ 

HAND^ IN ALL^TERIALS.' ' ^ ' ' / 

2 ' : LEARNIN(J CENTER if-B 

. - ' , , PLAN 2 



{lEMBERSt 



GROUP. DIRECTIONS ^AND "ACTIVITIES 

^ 



ACTIVITY #1; IN YOUR LEARNING CENTER YOU WILL FIND* A BOOK- 
LET "WHAT KIND OF INFORMATION?" THE INFORMATION IN THE 
BOOKLET WILXi.HELP YOU DO !pE.REST OF THE ACTIVITIES. YOUR 
TEACHER HAS A^APE WHICH" SOME. OF YOU mAy USE A§ YOK FOLLOW 
ALONG .IN YOpR BOOKLET. WHEN EACH MEMBER OF YOUR GROU^ HAS 
FINIS A READING,*YOU MAYGO ON TO "ACTIVITY #1. 
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ACTIYlft ii^s AS A C3R0UP, - LOOK At'tBE^ ILLUSTRATION Al© 
SCRIPT 'Of*.. BIASED TV" AD7ERTI SING. . ' . " 

1. WHY^ Iff THE , AD. BpSED? ' EXPLAIN BRIEFLY. 

... • «, ' •' 

' ■ ... . ' . • 

. < . . • . , ' " ■* 

2. WRITE THE [TELEVISION AD AGAIN* SO 10^ CONTAINS TRIE, 
^ FAQTUAL, INFORMATION .INSTEAD OF. BIASED INFORMATION. 

PLAN- A SKIT WITH YOUR GROUP 'MEMBERS ACTING THE . 
PARTS OF. THE TV ACTORS. DECIDE ON ANY "PROPS" YOU 
MIGHT NEED TO JBpNG FROM HOME. 

* - I . ■' ' 



2 . ■ ' ^ . , • ifrB ' 

* ^ 

ACTIVITY #3: AS A GROUP j SUMMARIZE WHAT YOU HAVE LEARNEd' 
ABOUT BIASED ADVERTISING. [ A GOOD WAY. TO , START IS FOR EACH * 
"jteMBER to', STATE' ONE THING EUCH HAS L'EARNED, WRITE' YOUR - 
SUMMARY STATEMENT OR STATEMENTS BELOW. 

ACTIVITY PRESENT- THE BIASED skiT FIRST." .ASK THE- 

REST OF^THE CLASS IF THEY CAN TELL- WHY TtiE' AD WAS BIASED. 
TSEN PRESENT. THE SKIT THE' WAY idm GROUP WROTE IT, SO IT 
IS UNBIASED, AND PRESENTS TRT3E, FACTUAL INFORMATION. 

♦ 

HAND Ijr Ap. MATERIALS. ■ • ' . ' . 

3 



. , ' information sheet. - .clothing ' 

activity' #3/ / . . • 

1. what are some '6|' the pacts stated in the item ob' 

C0NSI3MER INFORMATION? LIST A FEW. 



2. 
3. 



CAN YOU TELL IP THE INFORMATION IS TRUE? YES .N O - 

IS THERE SOME . WAY YDU COULD FIND OUT IP- THE INFORMATION 

IS TRTIE? . YES • NO^ V ' 

HOW? . . ■ • 



B-3 



INFORMATION 'SHEET - FOOD 



ACTIVITY #f: 



L 



1. 'WHAT ARE SOME OF THE FACTS STATED IN THE ITEM OP 
, COlfSDMER INFORMATION^ LIST 'A PEW. ■ ' •■ 



2. CAN YDU TELL IP THE' INFGIiMATION IS TRUE? 



YES 



NO 



3. -IS -THERE SOME WAY YDU COUID.FIND OUT IP THE INFORMATION 

IS TRUE? • YES ' ' • NO ' ' ^ 

HdW? . - . — • — 
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•How do you 'spend your monejr? What 
kinds of things do you buy? Jeans? 
Shirts? Pizza? Snacks? There "are 
lots of places we can get informa- 
' tion tQ h^lp us make cjhoices vdadn we 
^■fejUjr thiiks. , Soffletimes the inform^- * 
tion is Wlpfuls ' ' ■ 





hut sometimes <£t 
d^oesn't.help us ' 
at all I 

Let^s find out how we choose , 
'i3[iforination that is helpful to us. 



lie 



ADVERTISING 

Manufacturers (people or oompanl&s 
who make products such ^s clotiiiiig, 
furniture, or canned goods) want us 
to know ahoutHtKeir products* Thejr 
provide us' with information in. ad- 
vertising in n^gazines, newspapers, 
TV and radio 



Tt^e information we get from adver- 
tising iS'Tetyiired by law to be ac- 
curate , or true * However, manU- 
facturerst often tell us only the 
good points about their products.- 
They^don»'t tell us everytiiing. we 
would like to*knotr about the .product. 
This kind of infonfiatjLon is slanted, 
or biased , information because it 
makes us think their product nnist 
^be*the b^st. 

THE BEST WA/ Suy. 



r 



HAliGTAGS 



le information ' on hangtags isrh" 
illy true, factual infonnation. ' 



Unbiased information provides us 
with true, reliable .facts which - 
help us 'in makir^g choices; - 



wever, some hangtags contain very 
ttle information. ' / 
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CONSUMER MAGAZINES 

Consumer's Union is a, nonprofit group 
which tests and compares the perform- 
ance and quality of products, aiiey 
report the results pf their tests in 
a ; magazine called Consumer Reports ^ 
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When we talk about biased inf orma- 
tion we mean information vhich is 
slanted in one direction.* We get 
biased eonsumer *inf ormati on' in the 
form of extreme s'tatements (best, 
most, least)', usiially without any 
proof.; , . * 





if' 
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* / t 

/ 

LABELS & PACKAGING 

labels and packaging usually con- 
tain true, factual information. 
Once in a while,- labels or packages * 
also, cq^tain some biased information. 
Some labels arid packagings provide 
the consumer with more information 
' than others. 
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A Reproduction 







The best fcetirg apple jvjice con 
\?,dso.ihe»ino3teconQm( 




Tree Xop Frozen Concei)trated Apple 'Juice i^ne of the 
best purje fruit juice^Values around.^ One iroin^e * ' 
frozen can* makes 48 ounces of pure, refrelsKing apple 
juice. And it costs a lot less per ourfce^han bottled 
or canned, apple juice. , 



an illustration of an 
&d that makes a claim' 
that can^^^jje^ tested 




tJBW QOUNTy IS £XTJ?A ABSORBENT 

too C/»*l ^£5 fiftO FEEL 
THE OlFPERewcE.. . 




Extra Absorbent bounty is made' a new way. Every Sheet 
absorbs 30^. more to give you more wiping and drying power. 

New Bounty is also thicker-wit^tnore thirsty fibers in 
every sheet-so we've reduced the number of sheets on a ' 
roll from 75 \o 60 to stil.T fit easily on built-fn dis- - 
pensers. Roll-for-foll , ,new Bourity absorbs more than ever 
before. • •, 

^ut NEW Extra Absorbent Bounty to work on the biggest and) 
Xouqhest spills in vour kitchen. ; 



* 

5epl1ca-of BoiShty. Paper TowH Package 
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TV ADVERTiSDOlIT 




Teen #1: "This^sure is a ii§at party!" 

Teen #2: "It sure is I ^ best part is the Frosty Fruit DrinkI" 

Teen #3: ^'It's the best fruit drink therfe is!" 

Te^n^^Ai ^kt my^next party going to serve Frosty Fruit DrinkI*' 



122' 

W 'ADVERflSEMEMT ' 



\ 




Teen #ls "Hey Dave, vhere did you get that Jieat back 
pack?" * V . 

Teen #2: "I got it at the Teen Shop. \t's the kind 
CDave or everyone else is hujring." 
Sally) . • 

Teen #3: "It must be theHest kind." ' • 

Teen j^2s "Of course it's the best, all the kids are ' 
buying them." 

Teen #1: "If we want to be *part -of the group maybe 
that's the kind we should get." 

'Teen #3$ "Yes. Let's go get our back pack -at the 
Teen Shop." • ' 



3:2-3 



IP iron HAVE TIMEt. 



CONSTMER CROSSWORD PUZZLE 



DOWN. 



^* ?y 3 J a mam^PaQturer lets you Imow about 

, nls product. 



2. 



tion. 



information is slanted in one direc- 



■3' ■ ■ \ 1 s-r— a product provides the consumer 

witn infQrmatlon. n ■ 

ACROSS 

h» Information you can Relieve is ; 

I , 4 

is someone ^o uses products. 
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OBJECTIVE C 



V 



C - CLOTHING 
F - 



i'OODS 
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' ^ , ^ , GROUP DIRECTIONS AOT) ACTIVITIES 
MEMBEES: • ' ' = . 



ACTIVITY #ls^ EACH MEMBER OF lODR GROUP READ ONE OP THE TWO 
REFERENCE BOOKLETS OH FABRIC LABELING' LAWS IN YOUR LEARNING 
CENTER AND/OR LISTEN TO THE CASSETTE TAPE. 

^ ACTIVITY #2: WTTH YOJIR GROUP EXAMINE THE FABRIC BOLT ENDS, 
, PROVIDED IN YOUR'' LEARNING CENTER. LIST ON THE NEXT PAGE ■ - 
ALL THE TYPES OF INFORl-IATION THAT ' YOU FIND ON THEl-l. ' 
PUT i^I X IN FRONT OF E^CH THING ON YOUR LIST THAT IS IN- ' 
FORI'dATION REQUIRED BY LAW. YOU MY HAVE iO CHECK BACK TO 
YOUR BOOKLETS TO DO THIS. - • , - 

1 . ■ C-c 

INFORMATION FOUND ON FABRIC BOLT ENDSi 

DID YOU FIND AN¥ BOLT THAT DID NOT GIVE THE REQUIRED INFOR- 
I-iATION? YES OR ■ NO CCIRCLE YOUR ANSWER) 

FIND THE SAMPLE FABRIC BOLT END THAT IS'l-iARKED WITH A RED 
X.- IMAGIl^E THAT YOU HAVE DECIDED TO BUY A FABRIC FROM THIS 
BOLt. , SELECT THE CARE LABEL FROM ENVELOi^ A THAT SHOULD BE 
GIVEN TO YOU WHEN YOU PURCAHSE piS FABRIC. 'ATTACH THE 
CORRECT CARE LABEL HERB. \ 
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LEARNING CENTER 
(CLOTHING) ■ 
i=LAN 1 
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ACflVjTY #3': EXAMINE SAMPLE FABRIC CARE LABELS ^ON THE 
Ci^S IN YOUgf' CENTER TO ANSWE^ THESE QUESTIONS WITH YOUR ^ 
GROUP;- . . • , . ^ LABEL ITOMBER 

1. WHICH LABELS WAilN THAT A HOT IRON SHOnLD NOT BE 
USED ON THE FABRIC? ' , * J 

2. WHICH LABELS TELL YOU TO DRY CLEAN -INSTEAD OF ^' 

WASHING? . , . 

3. WHICH LABEL WARNS" THAT THIS FABRIC ^SHOULD NOT 

BE DRY CLEANED? - 

h. WHICH LABEL WARNS THAT Tiffi FABRIC SHOULD BE 7~ 

WASHED 'ALONE AND NOT WITH OTHER GAiUffiNTS? ' , ^ 

5. toCH LABEL TELLS YOU THE FAB'RIC Cm BE WASHED T 

IN THE- MACHINE' IF THE MACHI^^E IS SET FOR ^'DELI- 
CATE" OR GENTLE "? ■ • - _ 

6. WHICH LABEL SRECOMMENP^ HAND WASHING OF THIS FABRIC? 

7. WHICH LABfIL SAYS THIS" FABRIC SHOULD BE DRIED BY 

HANGING IT CLOTHESLINE? 

8. WHICH LABELS RECOMMEND THAT THE F^RIC BE ^ 

TUl-IBLED DRY IN A CLOTHES DRYER? ' ' ■ - ' 
HOW MM OF THESE LABELS SAY MACHINE WASH WARM? 



9. 
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.ACTIVITY #f: USE THE SAME CARDS OF LABELS TO DISCUSS AND 
•ANSWER QUESTIONS WITH YQUR GROUP: - • " \ 



WRITE BEST 
ANSWER BELOW 



1. WHICH FABRIC WOULD COST MOST TO TAKE 
CARE OF? • • ^ 

2. WHICH WASHABLE FABRIC WOULD TAKE T^E 
• LEAST AMOUNT OF TIME AND EFFORT fO 

TAjCE CARE OF?, . ' ' 

3- WHICH FABRIC WOULD REQUIRE* THE MOST 
EXPENSIVE AI-IOUNT HOl-E LAUNDRY ' ' 

^Eqm.Ptmm \ ' I 

EXPLAIN vary BELOW. ^ • ^' 



If 
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ACTIVITY #5: EACH-C^ROUP MEIMBER CHOOSE 2 "OR 3 ARTICLEIS OF 
CLOTHING FROM THE SAMPLE GARlffiNTS IN YOUR LEARNING CENTER 
AND EACH WORK ALONE IN COMPLETING SHEET B**-_ CAIffi* ISABELS IN 
GARMENTS , FOLLOWING THE DIRECTIONS AT THE TOP OF THE SBEET.- 

ACTIVITY #6: VffiEN ALL GRQHP MEMBERS "hAVE FINISHED CHECK- 
INS THE GARMENTS FOR ACTIVITY #5— USE THE GROUP TALLY ' 
SHEET ".C" TO. TALLY THE TOTAL CHECKS MADE ON THE INDIVIDUAL. 
SHEETS »B'' BY ALL OF YOUR TJROUP MEMBEflS. CHOOSE ONE PER- 
SON' TO MARK YOUR GROUP' SHEET. FOLLOW THE DIRECTIONS WHIOIJ 
ARE ATTACHED TO THE GROUP TALLY, SHEET C. * 



1 . C-C 

ACTIVITY #7: USING THE RANKINGS FROM GROUP ACTIVITY SHEET 
"C", DISCUSS WITH YOUR GROUP WHICH KINDS OF CARE INSTRUC- 
TIONS ARE MOST COMl-iONLY FOUND ON THE GARMENTS IN YOUR 
CENTER. WERE SOlffi INSTRUCTION ITEMS NOT FOUND ON ANY OF 
CHE GARl-lENTS EXAMINED? LIST THESE BELOW. 



ACTIVITY #8{ (OPTIONAL) PLAY THE FIBER RUI#IY CARD* GAME 
WITH THE OTHER MElfflERS OF YOUR GROUP. REAi) THE DIRECTION 
SHEET BEFORE BEGINNING TO PUY. ' . ' ° 



HAND IN ALL MATERIALS. ^ 

6 



MEMBERS':' 



ACTIVITY #1.:' ■ EACH MEMBER 'OF YOUR GROUP MAD 'ONE OF THE TWO 
..RiEFERENCE BOOKi;£TS ON FABRIC LABELING .LAWS IN YOUR LEARl5lNG ^ 
CENTER AND/OR LISTEN TO THE TAPE. — . • . 

ACTIVITY #2: WITH YOUR GROU^^, EXAMNE THE FABRIC BOLT ENBS 
. PROVIDED IN 'YOUR LEARNING CENTER. LIST ON THE NEXT PAGE 

ALL THE TYPES OF INFORMATION THAT YOU FIND* ON -THEM. 
'PUT AN X IN FRONT 0^ EACH THlllG ON YQUR LIST THAT IS IN- ' - 
^ FORMATION REQUIRED BY LAW. YOU MAY HAVE 'TO CHECK BACK TO 

YOUR BOOKLETS TO DO THIS. 

* ' > 



2 ■ , ("' 1-C-c 

■ ( 

INFORMATION FOUND ON FABRip/>fe5iT ENDS: 

1. DiD YOU FIND ANY BOLT THAT DID NOT GIVE THE REQUIRED 
INFORMATION? YES OR NO, (CIRCLE YOUR ANSWER) 

2. FIND THET sample FABRIC BOLT END THAT IS MARKED WITH A 
RED X.' IMAGINE THAT YDU HAVE DECIDED TO BUY. A FABRIC 
FROM THIS BOLT. SELECT THE CARE LABEL FROM ENVELOPE 

. A -THAT SHOULD BE GIVEN TO YOU WHEN YOU PURCAHSE THIS , 
FABRIC*. . ATTACH THE CORRECT 'CARE LABEL HERE. 
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ACTIVITY #3: MAKE A POSTER (OR OVERHEAD PROJECTOR TRANS- 
PARENCY) TO SHOW YOUR CUSSMATES WHAT KINDS OF INFORMATION* 
AR&-.GIVEN ON THE END OF FABRIC BOLTS AND vd!cH INFORMATION 
IS REQUIRED BY LAW. YDU^WILL HAVE 5-8 MINUTES FOR THE 
MEMBERS OF YOUR GROUP TO PRESENT THIS INFORMATION TO YOUR 
CLASS. TLAN FOR EACH OF YOUR GROUP MEMBERS TO PARTICIPATE. 



HAND IN ALL MATERIALS. 



LEARNING CENTER 2-C 

(CLOTHING). 

PLAN 2 



GROUP DIRECTIONS AND ACTIVITIES 
MEMBERS: • ' 



ACTIVITY #L: EACH GROtIP MEMBER READ ONE OF THE TWO REFERENCE 
BOOKLETS PROVIDED IN YOUR LEARNING CENTER.AND/OR LISTEN TO 
THE TAPE . , 

ACTIVITY #2.- EACH GROUP MEMBER CHOOSE 2 OR 3 ARTICLES OF - 
CLOTHING FROM THE SAMPLE GARMENTS. IN YOUR LEARNING jCENTER 
AND EACH WORK ALONE IN COMPLETING SHEET B— CARE* LABELS IN 
GARI.EKTS5 FOLLOWING THE INSTRUCTIONS AT THE TOP OF THE 
SHEET. VfflEN ALL MEMBERS HAVE FINI'SHED, GO TO ACTIVITY #3. \ 



- . • 2-C-Q. 

ACTIVITY #3: USE THE GROUP TAIl,! SHEET C' TO TALLY THE 
TOTAL CHECKS MADE m THE INDIVIDUAL SHEETS ♦B BY ALL OF 
YOUR GROUP ^MEMBERS . CHOOSE ONE PERSON TO MARK YOUR GROUP 
SHEET7- FOLLOW THE DIREpTI-QNS WHICH 'ARE ATTACHED TO' GROUP 
TALLY SHEET C . ■ . * 

ACTIVI-TY USING THE RANKINGS FROM GROUP TALLY SHEET C, 

DISCUSS "with your GROUP WHICH KINDS OF CARE INSTRUCTIO'NS 
ARE MOST COMMONLY 'pound 01^ THE GARMENTS IN YOUR CENTER.'- - 
WERE SOME INSTRUCTION ITEMS NOT FOUND Olf ANY 'GARMENTS ' 
EXAMINED?* LIST Tlffi^ BELOW. 

ACTIVITY #5^ ON YOUR INDIVIDUAL ACTIVITY SHEET J^, PUT AN 
X IN- FRONT OF THE INSTRUCTION ITEMS YOU WOULD -MOST WANT TO 
FIND ON- A SHIRT OR BLOUSE YOU WANTED TO BUY. 

? • • - ' 2-C-c 

ACTIVITY #6: YOUR GROUP. WILL HAVE ?-8 MINUTES 'IN WHICH TO ' 
HELP YOUR CLASSMATES BECOME FAMLIAR WITH CARE LABELS 
PERMANENTLY ATTACHBIijrO CLOTHING. 

VfflEN YOUR TEACHER TELLS YOU IT IS YDUR GROUP'S TURN, SHOW 
YOmi. CLASSMATES THE DIFFERENT PLACES WHERE THE CARE LABELS 
ARE F0U1€) ON SEVERAL DIFFERENT 'ITEMS OF CLOTHING., USE THE 
. SAMPLE GARMENTS YOU USED ?0R YOUR 'LEARNING CENTER ACTIVITY; 
CHOOSB^ARMENTS THAT HAVE VERY DIFFERENT KINDS OF CARE " 
RECOMMENDED AND READ TO THE CLASS THE RECOMMENDED CARE ON 

♦ 

. E\tlCH. LABEL. PLAN YOUR REPORT SO EVEJTY GROUP MEMBER KNOWS 
WHAT TO DOi. " . ' . ^ 

HAtJD^IN ALL.MlATERIALS. ' ■ . 




MEMBERS: 



* . LEARNING CENTER 3-C 

' " (CLOTHINCV) ^ 

PLAN 2 

GROU? DIREGTiONS AND ACTIVITIEIS* 



, ACTIVITY #ls EACH GROUP -MEMBER REAd' ONE OF THE TWO REf- 
■j^ERENCE BOOKLETS PROVIDED IN YOUR LEARNING CENTER AND/OR 
• LISTEN TO JHE TApl. 

ACTIVITY #2: WITH. THE. QTHJIR MEMBERS OF YOUR GROUP, PLAy' 
THE CARD GAME , FIBER RUMMY , AFTER READING TEBE RULE SHEET . 
THIS GAME HAS BEEN DESIGNED TO. HELP YOU TO BECOME FAMILIAR 
WITH COMMON COMBINATIONS AND PERCENTAGES OF FIBERS IN 
FABRICS AND ON LABELS. ** ^ \ 



ACTIVITY #3; YOt]R GROUP WILL HAVE 5.-8 MINUTES TO TEACH 
^ YOUR CUSSMATES WHAT THE LAW SAYS^ ABOUT INFORMATION THAT 
MUST BE PROVIDED FIBER. CONTEN^ OF , FABRIC AND .CLOTHING. • 
, ' ■ MAKE SOME ENLARGED LABELS TO SiOW YOUR CLASSMATES T_HAT 

PERCENTAGES OF ALL FIBERS USED I N.A^ FABRIC MUST BE LISTED 
, IN ORDER OF PREDOMINANCE. USE THE SttEETS AND MARKERS 
PROVIDED. IN YOUR CENTER. IN MAKING YDUR LABELS TRY TO USE 
FIBER PERCENjS^Ss,' COMMONLY FOUND IN FABRICS (LIKE THOSE,' 
-. ON THE RUMMY CARD) . YOU MAY WANT, TO MAKE A BULLETIN BOARD 
^ TO DISPLAY YOUR LABELS' to' YOUR; "CLASS FOR YOUR GROUP ' 
' ■ PRESENTATION., * I ' ^ / ' • ' 

MW) ALL MATERIALS. , - ' ' • . 
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GROUP DIRECIIONS AM T ACTI Vl'i'iJ jtj 



'i^ARNING CENTER If-C 
' (CLOTHING) 



MEMBERS; 



ACTIVITY #1: EACH GROUP MEMBER READ ONE 
EREN^ BOOKLETS PROVIDED IN YOUR LEARNING 
LISTEN TO^APE. ' . - . 




TWO REjy- 

Am/o/ 



ACTIVITY #2: EXAMINE SAMPLE FABRIC CARE ' LABELS ON THE ' 
CARDS IN YOUR CENTER TO ANSWER, THE QUESTIONS ON THE FOL- p 
LOWING PAGE. CHOOSE ONE MEMBER OF" YOUR GROUP TO MARK ^THE 
ANSWERS. * 



1. 



3. 



6.. 



7. 
8. 
•9. 



LABEL 

WHICH LABELS- WARN THAT A HOT" IRON SHOULD .NOT 
BE. USED ON THE FABRIC? 

WHICH LABELS TELL Y£n? TO DRY CLEAN INSTEAD 
OF WASHING? • 

WHICH LABEL WARNS THAT^^IS FABRIC SHOULD NOT 

BE DRY CLEAN|^? 

WHICH LABEL ^RNS THAT THE MRIC SHOULD BE 
WASHED ALONE AND NOT WITH OTHER GARMENTS? 
WHICH LABEL TELLS YOU THE FABRIC CAN BE WASHED 
IN THE. MACHINE IF THE MACHINE IS SET FOR 
"DELIC-ATE" OR "GENTLE"? . - 

WHICH LABEL RECOMMENDS HAND WASHING OF THIS " 
'FABRIC? 

WHICH LABEL SAYS THIS FABRIC 'SHOULD BE DRIED 

BY HANGING IT ON THE CLOTHESLINE? 

WHrCH LABELS RECOMMEND THAT THE FABRIC BE 

TUlffiLED DRY IN A CLOTHES DRYER? 

HOW MANY OF THESE LABELS SAY MACHIl^ WASH 

WARM? . '■ ■ 



if-C-c 
NUMBER 



13^ 



ACTIV I TY #3 ; USE THE SAME. CARDS OF UBELS TO DISCUSS 



AND A2ISWER QUESTIONS WITH lOUR GRdUP: 



1. WHICH. FABRIC WOUID COST MOST TO TAKE 
CARE OF? . • - 

2. WHICH WASHABLE FABRIC WOULD TAKE THE 
LEAST AMOUIJT OF TIME AND EFFORT TO 
TAKE CARE OF? ■ • - . 

3. WHICH FABRIC WOULD REQUIRE THE^MOST 
EXPENSIVE AMOUNT OF HOME "LAUNDRY 
EQUIPMENT? - . 

EXPLAIN WHY BELOW. 



WRITE BEST 
ANSWER-BELOW 



" 3 



2 ' ^ IfiC-c 

ACTIVITY #f : YOUR GROUP WILL HAVE 10 MINUTES. TO LEAD A 
GAME' WHICH WILL HELP YOUR CLASSMATES TO BECOME FAMILIAR 
WITH FABRIC PARE LABELS. .'PLAN NOW. TO GET READY FOR THE 
GAME. ' " . 

WHEN YOUR TEACHER TELLS YOU IT IS TIME TO STABT THE GAME: 
1. 



GIVE A SAMPLE FABRIC CARE LABEL FROM ENVELOPE A TO 
EACH MEMBER OF YOUR CLASS. . • ' , 



2. 

3^ 
k. 



DIVIDE THE CLASS QOWN 
EQUAL SIZE. 



CENTER INTO 2 TEAMS OF 



APPOINT ONE MEMBER' OF YOUR GROUP "TO KEEP^SCORE Olf • 
TIffi BLACKBOARD. 

YOjM OTHER GROUP MEMBERS WILL TAKE -TURNS CALLING OUT 
SHORT ITEMS OF CARE INFORMATION. (SUCH WIS: "DRY' CLEAN 
ONLr'.OR "Lliffi DRY"; ETC.) FROM THE- CARD 0^ CARE 
LABELS YOU USED FOR YOUR- GROUP ACTIVITIES. SKIP 

ARomm rawjomly from one label to'jino'ther in choosing 

•NHLOi ITEMS TO CALL OUT SO THAT EVERYONE WILL HAVE . A 
fair CHANC". . . (cont. next page) ' h 
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. ACTIVITY #f (eoNT.y- * • ' 

' ■ • * • 

' — SCOmC A POIHT FOR A TEAM WIIElffilVER A MEMDEIl OF TIIAT 
TEAM IS THE FIRST IN THE CLA^ TO FIND ON HER CARE 
LABEL THE PARTICULAR^ ITEM THAT HAS BEEN CALLED OUT. 

6. . TOTAL THE POINTS SQ'ORfiD TO PJCK -THE WINNING . TEAM. 

7. GATHER UP THE\,LABELS AND RETUR1%THEM TO ENVELOPE A 
AT THE .END OF-JtHE CLASS PERIOD. 



HAND IN ALL MATERIALS.' 



■I 
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LEARMING CENTER Cj 
(FOODS) ' ? 



r^ - GiROUP DIREC Jil Ul^ S AJUJ ACTIVITIES 



!4E3fflERS: 



ACTIVITY #1: WITH YOTSR GRpUP, STUDY TEE POSTER IN YOW. 
CENTER THAT TELLS You WHAT INFORMATION THE LAW REQUIRES 
at FOOD LABELS. • . 

f 

/^CTIVITY #2: EACH GROUP^ MEMBER DRAW ONE LABEL OUT OF EACH 
--ENVELOPE #1 AND SACK #2. USING THE POSTER AS YOUR GUIDE, 
FIND ON YOUR TWO LABELS EACH OF THE FOUR THINGS THE LAW 
SAYS MUST BE ON THEM. < * . »* 



C-f 



ACTIVITY #3: WHEN ALL GROUP MEMBERS HAVE FOUND THE RE- 
QUIRED INFORMATION ON T^lk^ELS, HAVE ONE GROUP MEMBER 
READ ALOUD EACH POINT FROM THE POSTER. AS EACH POINT IS 
READ, GO AROUND YOUR GROUP AND HAVE EACH PERSON SHOW WHERE 
.THAT PARTICULAR INFORMATION IS FOUND ON HIS OR HER TWO 
iSiBELS. . * ♦ 

— ^ ' 

ACTIVITY #f: WITH YOUR GROUP, LIST BELOW ANY OTHER INFOR- 
MATION YOU FIND ON to OF YOUR LABELS THAT IS NOT REQUIRED 
BY-LAW. f/ . 

OTHER INFORMATION: . ' . ' 
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ACTLVI!I?Y #5? READl THE BOOKLET "MEAT INSPECTION LAW". 
YOCr MAY WANT TO XISTEN TO. THE CASSETTE TAPE AS YDU READ. 

ACTIVITY #6s USE THE LABELS MARKED #7 AND #8 IN YDUR' 
LEARNING CENTER TO ANSWER THESE QUESTIONS AS A GROUP— : 
ONE MEMBER WRITE DOWN YOUR ANSWERS. 

1. WHAT CONSUMER PROTECTION INFORMATION IS REQUIRED BY 
LAW TO BE GIVEN ON LABEL #7 THAT - IS NOT GIVEN ON 
' LABEL #8? 



2. EXPLAIN WHY THIS INFORMATION IS NOT REQUIRED ON BOTH 
OF THESE LABELS. ^ . 



1 __. 

1 ■ ' ' . C-f 

ACTIVITY #7: £00K AT LABEL #9, WHICH IS A HANGTAG YOU 
MIGHT FIND ATTACHED TO THE WING OF CHICKEN OR OTHER 
POULTRY. USE LABEL #9 TO ANSWER JTHESE QUESTIONS^WITH * 
YOUR GROUP. . ' * ' 

1. WHICH GOVERNMENT MARK 'OR SYMBOL ON THIS LABEL IS 
REQUIRED BY LAW? (UNDERLINE CORRECT ANSWER.)- ' ' 

CIRCLE OR ■ SHIELD 

2; EXPUlN WHAT THE CIRCLE MARK TELLS YOU? 



3. EXPLAIN WHAT THE ^SHIELD MARK TELLS YDU? ■ 

h. WHAT OTHER KIND OF FOODS CAN YDU THINK IDF THAT MIGHT 
HAVE A SIMILAR SHIELD. MARK? ' ' ^ 



lf2 
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ACTIVITY #8: EACH GROUP MESfflER 'RKAD ONE OP THE TWO BOpK- ' 
LETS ON NUTRITION LABELS. YOU'HAY WAKT TO PLAY THE CAS- 
SETTE TJtSE^AS YDU READ. - . \ * 

ACTIVITJ #9: USE BOXES "1" AND ^2«? TO ANSWER THESE QUES- 
TIONS AS A GROUP. . \ 

JOHN WA3NTS fo CHOOSE THE MORE NUTRITIOUS OF THESE TWO DESv 
SERTS TO FIX FOR HIS FAMILY. HE NEEDS ANSWERS TO THESE 
QUESTIONS. ) 

1. .WHAT IS THE SIZE OE/ ONE SERVING OF #1^ , CUP(S) 

. WHAT I^ THE SIZE OF 'ONE SERVING OP #2? ' CUP(S) 

FIND A METAL MEASURING CU? THE SAME SIZE AS ONE 
SERVING OF 1 AND2. TURN IT UPSIDE DOWN ON A 
PLATE TO GET THE IDEA OP HOW BIG ONE STANDARD 
SIZE SERVING READLY IB. 

2. WHICH DESSERT WOULD ikvE MORE PROTEIN IN ^^^^^^^ AllS^/ER) 
' ONE SERVING? • 1 ' or 2 

3. WHICH DESSERT WOULD HAVE MORE VITAMN C IN 
. ONE SERVING? * 1 or 2 

|f. JiHICH_WOULD_HAVE MORE_CALORIES IN_1_SERVING? 1 _ or_ 2^ 

C-f 



ACTIVITY #10: USE TP INFORMATION FROM LABELS' 3 AND If PRO- 
VIDED IN YOUR LEARNING CENTER TO COMPLETE THIS ACTIVITY '^^ 
WITH YOUR GROUP.' • ^ 

JANE IS CHOOSING BETWEEN THESE TWO POODS (3&^) TO PREPARE 
*FOR LU^TCH. JIELP HER TO COMPARE THE NUTRITION INF0R14ATI0N 
ON THE -LABELS BY ANSWERING THE 'QUESTIONS BELOW: 

1. 'HOW MANY SER^/INGS ARE THERE IN pOX "3"? 

'2. HOW MUCH FOOD FROM BOX "3". IS- IN ONE SERVING AFTER IT 
IS PREPARED? ^CUP(S). 

"■3. HOW MANY.SER>/INGS A!^ THERE IN CAN "lf4? ' ' ' ^ 

\, HOW MUCH FOOD' FROlC CAN .MAKES ,ONE SERVING 
^CUP(S) 

5. i-iEASURE OUT _HE ABOVE AMOUNTS OF DRY MACARONI ON A 
?L..?E SO -:A1: you CAN VISUALIZE HOW MUCH IS IN A 
ST^JiDARD SEE^TING. . ' • ' 

(continue quer^r.^ons on following page) • 1 6 
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ACTIVITY #10: (CONTIITOED) - ' . ' 

6. 'WHICH CONTAINER GIVES NUTRITION INFORMATION FOR 

A BIGGER SERVING SIZE? 3 , or 

7 . . ONE SERVIJiG QF "3" HAS CALORIE Si O^IE SERV -. 

• ING OFJ'^dLHAS ^CALORIES. THEr WHICH FOOD 

HAS MORE CALORIES IF ONE SERVING? ' 3 or h 

8. ONE SERSCNG OF "3'' HAS GRAMS OF PROTEIN J 

\ ^ ONE SERVING OF "V' HAS GRAMS OF PROTEIN. 

THEN WHICH FOOD HAS MORE PROTEIN? ' I ' 3 or if 

9. Olffil SERVING OF "3" HAS HOW MUCH OF ONE DAY'S-REC- 
OMffiNDED AMOUNT ,0F VITAMIN A? ^ .j ONE SERVING 
OF "3". HAS HOW MUCH OF ONE DAY^-S RECOM-IENDED \ 

AldOUNT OF VITAMIN* A? % THEN WHICH FOOD IS A 

BETTER SOURCE OF VITAMN A? . -3> or" h 

10. ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY''S REC- 
OMMENDED Al-IOUNT OF CALblUM? j g; ONE SERVING OF 
"k" HAS HOW MUCH OF ONE DAY'S RECOMMENDED Al-SOUHT 
OF CALCIUM? ■ % . THEN WHICH FOOD IS A BETTER * 
SOURCE OF CALCIUM? - 3 or ^ 

11. WHICH FOOD HAS MORE OF THE THREJJ VITAMINS, v 
THIAMINE, MACIN, AND RIBOFLAVIN? 3 ,\ or h 

12. AFTER LOOKING AT ALL OF THE ABOVE IHFORl-IATION, V 

' WHICH QF THESE TWO MAIN DISH FOODS WOULD YOU ; 
_ RECOMMEND T0_JANE AS_^THE__M0RE NUTRITIOUS? 3_' 02i_ h 

^ ■ ■ ' LEARNING CENTER 1-C-f 

(FOODS) 
PLAN 2 

GROUP DIRECTIONS AND ACTIVITIES* 
MEMBERS: " ^ 



ACTIVITY #lt * WITH YOUR GROUP, STUDY THE POSTER IN YOUR 
CENTER THAT SELLS YOU WHAT INFORMATION THE LAW REQUIRES '. ' 
ON FOOD LABELS. ' * 

ACTIVITY #2: EACH GROUP 14EMBER DRAW ONE LABEL OUT OF EACH 
—ENVELOPE §L AND SACK #2, PROVIDED IN YOUR LEARNING CENTER. 
USING THE JESTER AS YOUR GUIDE FIND ON YOUR TWO LABELS 
EACH OF;;^ four THINGS THE LAW SAYS MUST BE^N THEM. 

ACTlVfTY #3: WHEN ALL feoUP MEMBERS HAVE FcSta ■jPHE REQUIRED 
Il^FORMATION ON THEIR LABELS, HAVE ONE GROUP MEHB^K READ 
ALOUD EACH POINT FROM THE POSTER. AS EACH POIN* IS READ, 
GO AROUND YOUR GROUP AND HAVE EACH PERSON SHOW WHERE THAT 
PARTICULAR INFORMATJON IS FCUND ON HIS OR HER TWO LABELS. 



li4 



1 



2 . ' ' - . 1-C-f' 

ACTIVITY #f t WITH YOUR GROTJP LIST BELOW ANY OTHEE IHFOR- 
HATI O H .Y O U fim OH AI^ -QF YDDR LABELS THAT IS NOT BEQUIBED 
BY LAW. ' . 

- . > ■ \ 



ACTIVITY #5j with YDDR GROUP PLAN A SKIT TO MEOEM TO- 
MORROW TO SHOW YOm CLASSMATES WHAT THE LAW REQUIRES TO 
BE GIVEN ON FOOD LABELS. PLAN TO TAKE NO LONGER THAN ^7 
MllTOTES TO 'PRESENT YOUR SKIT. SEE SKIT DIRECTTONS, .NEXT" 
PAGE. 



2 1-C^f 

SKIT DIRECTIONS 

YOU MAY BEGIN YOUR SKIT BY ACTING OUT THE FOLLOWING 
SITUATION: .• ) 

BOB AND RON MEET BETTY AND MOLLY SHOPPING AT THE GROCERY 
STORE AND WAIK ALONG WITH THE GIRLS AS THEY FINISH THEIR 
SHOPPING. RATHER IMPATIENTLY THE BOYS ASK THE GIRLS WHY 
THEY TAKE SO LONG TO LOCK AT THE CANS AND BOXES OF FOODS - 
BEFORE l^fiKING THEIR CHOICES. BOB SAYS, "WHEN MY MOM SENDS 
Iffi TO THE STORE, I JUST GRAB THE CAN -THAT HAS 'THE BEST 
LOOKING PICTURE . I . CAN REALLY GET . SHOPPING DONE FAST " ' 
vCONTIKUE WITH THIS CONVERSATION IN PLANNING WHAT EACH 
GROUP IffiMBER WILL -SAY IN YOUR SKIT. HAVE THE GIRLS 'EX- 
PLAIN WHAT INFORMATION THEY GET FROM EXAICNING THE LABELS 
AND WHAT- USE THAT INFORMATION MGHT. BE TO THEM. YOU ICCGHT 
WANT ^0 BRING A FfiW FOOD CONTAINERS OR LABELS TO CLASS 
TOMORROW TO USE IN YOUR SKIT. CHECK THE POSTER YOU STUDIED 
IN "iDUR CEITTER ACTIVITIES TO BE SURE YOU HAVE PLANNED TO 
INCLUDE ALL FOUR POINTS OF INFOM^ATION IN SOME WAY. 

HAHD'IN ALL miERIALS. 



tID'IN ALJi 1^ 
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' mRNING CENTER 2-C-F 
(FOODS) 



GROUP piREGTIONS AND APTIVITIES 



■Iffil-ffiERS: 



ACTIVITY #1: EACH GROUP MElffiER READ OME OF THE TWO PA14- " 
PHLETS Olf NUTRITION LABELS PROVIDED IN YOUR LEARNING CENTER. 
THERE IS A TAPE TO GO WITH ONE OF TEE PAl-IPHLETS WHICH YOU 
MY WAliT TO PLAY. 0^1 A CASSETTE RECORDER AS' YOU READ. 

ACTIVITY #2: AS A GROUP, USING BOXES "1" AND "2", -^ANSWER , 
THE QUESTIONS ON THE NilXT PAGE. CHOOSE ONE PERSON IN YODR 
GROUP TO ?4ARK THE ANSWERS.'* WHEN YOU HAVE FIMSHED HAVE 
YOUR TEACHER CHECK YODR ANSWERS. 



2 « 2-C-f . 

JOHN WANTS -TO CHOOSE TIS) MORE NUTRITIOUS OF THESE TWO 
DESSERTS TO FIX FOR HIS FAl-QLY. HE NEEDS ANSWERS TO THESE • 
QUESTIONS.-' ] 

l: WHAT IS THE SIZE 0? ONE SERVING OF '#1^ ^CUP(S) 

WHAT IS THE SIZE OF ONE SERVING OF #2? » ^CUP(S) 

FIND A IffiTAL MEASURING CUP THE SA2-1E SIZE 

AS Om SERVING OF 1 AND 2. TURN IT UPSIDE 

DOWil ON A PLATE TO GET THE IDEA OF HQW BIG 

ONE -STANDARD SIZE SERVING REALLY I^. (CIRCLE ■ 

2\ WHICH DESSERT WOULD HA*VE, MORE ' PROTEIN IN ANSWERS) 
ONE SERVING? • ■ ■ 1 or 2 

3. WHICH DESSERT WOULD HAVE MORE "VITAl^IN C IN 

ONE SERVING? ^ 1 or 2 

k, WHICH DESSERT WOULD HAVE MORE CALORlfeS IN 

ONE SERVING? ' • , , 1 or 2 

I ' 2 



lie 



1^2 

• " . ' ' '2-C-f 

ACTIVITY #3: AS A' GROUP USING THE IlfFORMATION FROM' 
LABELS "3" •AH|> "if" PROVIDED IN YOUR LEARNING CENTER- COM- 
PLETE THE ACrnSTY-^LOW* , ^ ' 

JANE IS CHOOSING BETWEEN THESE iwO POODS (3&lf) TO PREPARE 
FOR LUNCH. ' HELP^ HER TO COMPARE THE NUTRITION INFORMATION 
ON THE LABELS BY ANSWEJIING THE QUESTIONS BELOW: ■ 

1. HOW MANY SERVINGg^ARE THERE IN BOX "3"? 



2. HOW MUCH FOOD /ROM Bdx's"3" IS IN ONE SERVING AFTER IT 
IS PREPARED? /_ :.CUP(S) 

3. HOW MANY SERVINGS ARE THERJl' IN CAN '%"? 



^ h. HOW MUCH FOOD FROM CAN "V' IMKES ONE SERVING? 
^CUPCS) 

/ 5. MEASURE OUT THE ABOVE AMOUNTS OF DRY MACARONI ON A 

PLATE SO THAT YOU CAN VISUALIZE HOW MUCH IS IN A 
STANDARD SERVING. , (CIRCLE 

6. WHI'CH CONTAINER GIVES NUTRITION INFORMTlON '^ANSWERS) 

FOR* A BIGGER SERHNG SIZE? ^ , 

3 or H- 

. ' 

.'2 2-C-f 

7. ONE SERVING OF "3" HAS CALORIES: ONE , ^ 

SERVING OF "V HAS , CALORIES. THEN WHICH 

FOOD HAS MORE CALORIES IN ONE SERVE NG? 3 or ^ 

8. ONE SERVING OF "3" HAS GRAINS- OF PROTEIN: 

ONE SERVING OF "H-" HAS GRAMS OF PROTEIN i 

THEN WHICH FOOD HAS MORE PROTEIN? -^^ 3 or h 

9. ONE SERVING OF "3" -HAS HOW .MUCH OP ONE DAY'S 
RECOMMENDED AMOUNT OF VLTAMIN A? % ONE 
SERVING OF ""3" HAS HOW MUCH OF ONE DAY'S REC- 
OMMENDED AMOUNT OF VITAMIN A? % THEN 

VffllCH FOOD IS A BETTER SOURCE OF VETAMIN A? 3 or ^ 
10.- ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY'S 
'RECOMlffiNDED AMOUNT OF CALCIUM? % t ONE" 
SSRVINCr OF "if" HAS HOW MUCH OF ONE DAY'S REC- 
01#IE1©ED AMOUNT OF CALCIUI'I? j THEN WHICH 
FOOD IS A BETTER SOURCE OF CALCIUM? - 3 or if 

. . 11. WHICH FOOD HAS MORE OF THE THREE B VITAMINS, 

• THIAl-IINEL NIACIN, AND RIBOFLA^/IN? 3 or 'if' 

12. AFTER LOOKING AT ALL OP THE ABOVE" INFORMATION, 
, ■ , . WnlCH OF rHESE TWO MAIN DISH FOODS WOULD YOU 

RECOM-IEND TO JANE AS THE MORE -NUTRITIOUS? ' 3 or if 

• . ^ if 
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ACTIVITY #f; IDU WILL HAVE 8 MINUTES IN WHICH TO TEACH 
YOUR CLASSMATES WHAT YDU HAVE LEARNED ABOUT REQUIEED 
NUTRITION LABELING" ON FOODS. USE THE TWO .PAMPHLETS IN ' 
YOUR LEARNING CENTER TO DECIDE EXACTLY WHAT INFORMATION 
YOU WILL INCLUDE IN REPORTING TO YOUR CLASS. PLAN ON 
PAPER WHICH PART OF THIS INFORMATION EACH OF YOU WILL 
TELL YOUR CLASSMATES. SHOW YOUR PLAN TO YOUR TEACHER. 



HAND IN ALL MATERIALS. 



,. • • . • LEARNING- CENTER 3-C-f 

■ ^ (FOODS) 

PLAN 2 

• GROUP DIRECTIONS AND ACTIVITIES. 
MEMBERS: " - ■. 



ACTIVITY #1: EACH GROUP MEMBER READ ONE OF THE TWO PAM- 
PHLETS ON NUTRITION LABELS PROVIDED IN YOUR LEARNING CENTER, 
THERE IS A TAPE TO GO WITH ONE OF THE PAMPHLETS WHICH YOU 
MAY WANT TO PLAY ON A CASSETTE JECiDRDER AS YOU READ. 

ACTIVITY #2: CaS A GROUP, USING BOXES "1^' AND "2'S ANSWER 
THE QUESTION^ON THE NEXT PAGE. CHOOSE ONE PERSON IN YOUR 
GROUP TO MARK THE ANSWERS. WHEN YOU HAVE FINISHED HAVE . 
YOUR TEACHER CHECK YOUR ANSWERS. 



Us 



JOHN WANTS TO CHOOSE THE MORE NUTRITIOUS OF THESE 
SERTS TO FIX FOR HIS FAMILY. HE NEEDS .ANSWERS 'TO 



^QUESTIONS: 

1. WHAT IS THE SIZE OF ONE SERVING OF #1? _ 

¥HAT IS THE SIZE OF ONE SERVING OF #2? _ 

FIND A METAL MEASURING CUP THE SAME SIZE 
AS ONE SERVING OF 1 AND 2. ' TURN IT UPSIDE 
DOWN ON A PLATE TO GET THE IDEA OF HOW BIG 
ONE STANDARD. SIZE SERVING^ REALLY IS. 

mi(m DESSERT WOULD HAVE MORE. PROTEIN IN 



3-C-f 

TWO DES- 
THESB 



_CUP( S) 
CUP(5) 



2. 
3. 



( CIRCLE 
ANSWERS) 



ONE SERVING? 




1 


or 


2' 


WHICH DESSERT WOULD HAVE MORE 


VITAMIN C 








IN ONE SERVING? 




l' 


or 


2 


WHICH DESSERT WOULD HAVE MORE 


CALORIES 


— ^ 






IN ONE SERVING? 




1 


or 


2 
2- 



2 . • /. 

ACTIVITY #3: AS A GROUP, .USING THE' INFORMATION FROM LABELS 
"3" AND "If" PROVIDED IN YOUR LEARNING CENTER COMPLETE THE . 
ACTIVITY BELOW WITH YOUR GROUP. 

JANE' IS CHOOSING BETWEEN THESE TWO FOODS (l&k) TO PREPARE 
FOR LUNCH. HELP HER TO COMPARE THE NUTRITION INFORMATION. 
ON THE LABELS BY ANSWERING THE. QUESTIONS BELOW. 

1. , HOW MANY SERVINGS ARE' THERE IN BOX "3"? - 

2. -HOW -MUCH FOOD FROM BOX "3" 'IS IN ONE SERVING AFTER IT 

IS PREPARED? :CUP(S) 

3. HOW MY SERVINGS ARE THERE IN CAN "M'? ; 

H-i HOW MUQH FOOD FROM CAN "^" MAKES ONE SERVING? 

^CUP(S) 

5. MEASURE O^THE ABOVE AMOUNTS OF DRY MACARONI ON A 
PLATE SO TIMS>20U CAN VISUALIZE HOW MUCH IS IN A 
STANDARjrSERVI 

6. WHICE/CONTAINflR GIVES NUTRITION INFORMATION 
FOR A BIGGER SERVING SIZE? 



on next page) 



(CIRCLE 
ANSWER) 
3 or % 

k 



lid 



2 - • . ■ / . 3-c-f 

7. ONE SERVING OF "3" HAS CALORIES J ONE ^ (Circle) 

SERVING OF "If" HAS CALORIES. THEN 

WHICH FOOD HAS MORE CALORIES IN ONE SERVJING? 3 or ^' 

8. ONE SERVING OF "3" HAS 'G RAaj S OF -PR OTEIN : 

ONE SERVING OF HAS ^GRAMS OF PROTEIN. 

THEN WHICH FOOD HAS MORE PROTEIN? 3 or h 

9. ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY'S . , 
RECOMMENDED AMOUNT OF VITAMIN A? - ^ ONE" - 1 
SERVING OF "M' HAS HOVTMUCH OF ONE DAY'S REC- \ ^ ^ 
. OMMENDEb AMOmiT OF VITAMIN A? % THEN 

WHICH FOOD IS A BETTJIR SOURCE OF VITAMIN A? ' 3" 5r . ^ 

10. - OltE SERVING' OF "3" HAS HOW MUCH OF ONE DAY'S * \ 

RECOMMENDED AMOUNT OF CALCIUM?A ONE. 'V 

^SERVIJNG OF "If" HAS HOW MUCH OF^ONE\DAY'S REC- 
OMMENDED AMOUNT OF CALCIUM? $ THEN WHICH 

FOOD IS A BETTER. SOURCE OF CALCIUM? 3 or V 

11. WHICH FOOD HAS MORE OF THE THREE B VITAMINS, 

• THIAMINE, 'NIACIN, .AND RIBOFLAVIN?. 3 or ^ 

* 12. AFTER LOOKING AT ALL. OF THE ABOVE INFORMATION, 
WHICH OF THESE TWO MAIN DISH FOODS WOULD YOU 
RECOMMEND TO JANE AS THE MORE NUTRITIOUS?. 3 Qr' h 

2 . . ^ 3-c-r 

ACTIVITY #f : YOU WILL HAVE 8 MINUTES IN VffllCH TO HELP o5e 
REST OF YOUR CLASS BECOME FAMILIAR WITH THE NUTRITION IN- 
FORMATION GIVEN ON FOOD'LABEL^B. PASS OUT TO YOUR CLASS - 
MTES THE LABELS YOU USED IN YOUR GROUP ''ACTIVITIES. (twO 
OR THREE STUDENTS MAY SHARE A EABELT) EACfiTMEMBER OF YOUR 
Gr(OUP THEN TAKES TURNS ASKING YOOR .CLASSMATES TO. LOOK FOR 
SOMETHING YOU HAVE LEARNED MUST BE ON A NUTRITION LABEL. 
PLAN NOW (ON PAPER) JUST WHAT FACTS EACH OF YOU WILL ASK 
YOJJ^CLASSMATES TO^LOOK FOR. ^ ' - 



HAND IN ALL MATERIALS. 



X50 



"0 
ERIC 



. GROIJP DIEklioifs Am ACTIVITIES 



LEARNING CENTER'^-C-f 
' (FOODS) 
.-sKLAN 2 



MEMBERS: 



Activity #i: read ^ the fooKLET, 'Imeat inspection law, that 

IS IN YODR La«^^ CENTER,, /yOU^to WANT JO LISM TO tCHE' 



TAPE AS YOU 




.ACTIVITY #2: WITH YOUR GRQIfP, COMPLilTf ..ACTIVITY SHEETS C 
AND D ON ^ 'NEXT TWO PAGES; CHOOSE'''qN£,;.GROUp' MEMBER TO/ 
WRITE YOUR ANSWERS ON EACH SHEET; "WHEN YOU 'ARE FINI.SHED 
HAVE YOUR TEACHER CHECK^ YOUR -ANSWERS/ 



'i ' ' 

^ ACTIVITY SHEET C 

USE THE TWO LABELS, #7 AND j^^,, IN YOUR LEARNING CENTER TO 
4NSWER THESE QUESTIONS AS A GROUP i ^ . / 

1. WHAT CONSUMER PROTECTION INFORMATION IS REQUIRED BY 
LAW TO BE GIVEN ON LABEL #7 THAT IS NOT GIVEN" ON LABEL 
' #8? " ' ^ 



? 



2. ^EXPLAIN WHY Ws %IPORMATION IS NOT REQUIRED ON BOTH 
" OF THESE LABELSX^ " ' " • ' 



■ » -J 

ACTIVITY SlffiET D ' 

- . Z .< 1. 

L^OK- AT LABEL ,'#9, WHICH IS A HANGT-AG YOU MIGHT FIND AT- 

;CACHBD TO THE WING OF CHICKEN OR OKIER POULTRY. USE LABEL 

#9 TO ANSWER, THESE ^QUESTIONS WITH YODR GROUP. - 

1* WHICH GOVERNMENT MARK' OR SYMBOL ON THIS iABEL IS 
REQUIRED BY LAW7 (UNDERLINE -CORRECT ANSWER) 

CIRCLfi-. OR • SHIELD . ' ' \ 

2. . EXPLAIN. WHAT TH^^ CIRCLE MARK TELLS YOU? 

3. EXPMIN WHAT Tlfe 'SHIELD MARK TELLS YOU?\* ^ 

. y 

h. WHAT OTHE^l KIND OF F®ODS CAN '-YOU THINK 'OF THAT MIGHT 
HAVE A SIMILAR SHIELD MARK? 

^ . jrr: . . . : V . _ : . ^ .\ 

* _______ • ■ ' ( ' 

ACTIVITYlB^ TOTT^WILL HAVE $^8 MINUTES IN VffllCH TP . TEACH 
YOj^ t^CASSMATES ABOUT MEAT 'A^. POULTRY INsipECTION^. 



DRAW OR TRACE BO.TH THE CIRCLE INSPECTION MARK AND THE- SHIeG) 
MARK FROM Y^ BOOKLET ON POSTER PAPER TO 'sHOW YOUR CLASS- 
MATES WHAT THESE -MARKS LOOK LIKE. EXPLAIN 't6 THEM WHAT 
each' SYMBOL MEANS, WHICH QNE IS 'REQUIRED BY LAW; AND^WHY 
THEY MJGHT NOT B#FOUND ON ALL SMALL 'CUTS OF MEAT XN THE . 
GROCERY 'STORE. DECIDE '\^ICH PART OF , THE 'INFORMATION EACH. 
GRO'UP^ "MEMBER Witir PRESENT TO YOUR CLASS., 



EA^ IN ALL MATERIALS..; 



laws 



' You have, learned that law 
requires fffier content and care 
instruction information to Ije 
given with fabrics and garments. 

A third thing the law/ requires 
• on clothing labels is the name of ^ 

the Gompany that made.the fab'ric 
. or garment. Consumers often 

need this information. 



Fabrics are made of ya rns woven 
(or knit) together. 




8 



%J 



, TIfese yarn^ were made from 
^smaller fibers twisted or spun ' 
together.. 




Fabrics made of different 
, f ibefs need different care and,^ 
' ' ^lauadering. To ii^eip you krfow 

1h'e best wa/to take care ctf each 

fabric, the law says: 

laundry or c^re Iristructibns 
-must be on labels s^ewn into . 
• clothing. ' . 

care instruction labels iike , 
these-must be given to you .when 
■ you buy fabrics for shewing: 
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To Kelp you judge how. a 
fabric will behave (or what . 
''qualities" it will havfe) the 
. law says each fiber used in a 
fabric must be listed on the' 
•label or tol^beginning with} 
fibers used in largest^mounts. 





f 

Fabrics can be made of marvy 
different l(inds of fibers. These 
different f iters will behave 
differently. . 

Sbmg examples of what'to 
expect of fibers: 

1. • Nylon is very strong.'* 

2. Rayon and acetate are weak 
t)ut cheap to buy. 

3. Wool is very ^rm. . 

4. Cotton is cool to wear. 

5. Polyester does not wrinkle. 
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^ , SometifTTfrs^a-Mric is made cf 
^' just one kind of fiber like: 




100% COTTON 



Often fabrics are mixtures or 
"blends" of two or more different 
fibers like; ^ 



10% WOOL 
20X NYLON 
t6% SILK 



/ 



ERJC 



- Blended fabrics will behave 
like Mil fibers used in them.. 
Tor example, "polyester" may be 
blended with cottorf for a summer 
shirt. 

^ Cotton alone would wrinkle. . 
' polyester alone would be too hot. 



■ I5{ 



0 
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#C - CLOTHING 



NAME 



B - CASE LABELS IN GAEMENTS 

CHOOSE a OR 3 GABMENTS FROM THOSE IN YOTB LEARNING CENTER. 
WRITE THE .LETTER FROM THE GARMENTS YOU CHOSE ON THE TOP 
■LINE OF THE CHECK SHEET. FIND THE PERMAMENTLY. ATTACHED 
CARE LABEL ON iSACH GARMENT. CH^CK (X) BELOW ALL THE TYPES 
OF jCARE INSTRUCTIONS THAT ARE FOUND ON EACH OF YOUR GARMENT 
LABELS UNDER THE RIGHT LETTER. 



CAREf INSTRUCTIG5fS 
4^ 



•^GARMENT ^ 
IDENTIFICATION' LETTER 



DO NOT DRY CLEAN 

DO .NOT USE CHLORINE BLEACH 

WASH SEPARATELY' • 

WASH BY HAND 

WASH' IN COLD WATER 

WASH IN WARM WATER ^' ' 

IRON WITH- COOL IRON ' ' 



WASH IN WASHING MACHINE ON GENTpl OR 
DELICATE CYCLE ^* ' ^ 

NEEDS NO IRONING 

NEEDS LITTLE IRONING 

LAY FLAT TO DRY ' " , 

HANgI^TO DRIP DRt 

TUMBLE -DRY (IN DRYfS)- 

•REMOVE PROMPTLY {FROU DRYER) 

CLEAN BY FURRIER l^STHODS ONLY 

WIPE CLEAN WITH A DAMP CLOTH 

DRY CLEAN ONLY * ^ / 

OTHER INSTRUCTIONS (LIST BELOW) 
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GROUP TALLY. SHEET "C" 



MEMBERS: 



G,0; ACROSS- ONE L. ON ALL SHEETS AND ADD UP THE TOTAL NUMBER 
OF CHECKS BY EATE CARE INSTRUCTION ITEM. WRITE THIS TOTAL 
NUMBER INrfOLUMIT I "TOTAL", ON THE APPROPRIATE ITEM "LINE. 
FOR EXAMPLE:. IF A TOTAL COUNT OF 3 CHECKS WERE MADE ON ALL 
YOm GROUP MEJfflSR'S INDIVIDUAL SHEETS B-ON TB^ LINE FOLLOW- 
ING THE INSTRU 'ION "WASH BY HAND", WRITE THE NDMBER "3" ON 
.YOUR GROUP TAL. SHEET C IN COLUMN I; 

WHEN YOU HAVE f NISHED ADDING UP "ALL OF THE CHEiSKS, IN COL- 
UMN II , RANK E^. IH CARE INSTRUCTION ITEM IN ORDER OP TOTAL 
NUMBER OF^SECK., BACH RECEIVED, AS 1ST, ' 2ND, 3RD, ETC. 
THUS, rUMBER "1" SHOULD BE WRITTEN IN COLUMN II AFTER THE 
INS!i;RUpTION MOST OFTEH FOUND ON THE GARMENTS YOmi GROUP 
EXAMINED,, NUMBER, "2" „Y THE INSTRUCTION CHECKED NEXT MOST -* 
OFTEN, ETC. UNTIL ALL CARE IllSTRUCTI ON' ITEMS RECEIVING ANY 
CHECKS HAVE BEEN RANKED. 

CARE INSTRUCTIONS • ^ ^ ^TO^ ^ ' ' 



■ DO m DRY CLEAN ^ 
DO NOT USE CHLORINE -BLEACH 
WASH SEPARATELY ' - ' 
WASH- BY HAND- ' *. 
WASH IN COLD WATER 
WASH IN WiCEm WATER 
IRON WITH C^OL IRON 

WASH IN WA^NG MACHINE ON GENTLE OR 
DELICAT E Cicm ; - 

NEEDS NO IROMNG 

NEEDS LITTLE IRONING 

LAY PLAT TO DRY 

HANG TO DRIP DRY 

TUMBLE DRY* (IN DRYER) 

REMOVE PROMPTLY (FROM DRYER) • 

CLEAN BY FURRIER METHODS ONLY 

WIPE CLEAll :WITH A DAMP CLOTH : 

DRY CLEAN ONLY ■ . ' 

OTHER INSTRUCTIONS- (LIST "BELOW) 



\ "FIBER RDMMT* DIRECTIONS 

Shuffle cards .and deal 6 to, each 
player (face dowi). Place reni^in-' 
inn cards /face down in center of 
^;fe^Ble to be 'the drawing pile. Turn 
top card from' pile face up beside 
the ^ile to start tHe ^"discard pile". 

Each j^layer tries to get rid of his 
cards By forming identical sets of 
3 or ^ cards. 

Player at dealer ^s left. begins game 
^y drawing the top carji from either 
.the drawing pile or tha discard 
pile* If possible he then lays down 
one -or more "sets" of cards face up 
in front of him. Next he discards 
one card on the discard pile^ A ^ 
player may *Hraw ahS' discard only one 
card at each turn, t)ut he may la^ 
.down any number of "sets" or "hits" 
that he has • ' , * . , 

A "hit" is the kth card^ of a set 
when only 3 cards in a set have been 
played • * Any prlayer/ after, drawing 
a Qard to b6gin his turn, may play 
a "hit" card on anx se*^ displayed 
on the table vAiich Ms played by 
any of. the players, ^f a pll^ajrer 
makes an^errbr in playing either a , 
set or a hit in \^ich the cards^ are 
not identical in information given, 
any other player may call "error". 
The first player calling "error" on 
the set or hit played may then choose 




one card in his hand to give to the 
player \rho committed the error. * AFTER 
the erring player has finished .hTi ' 
turn. - • ' . ' 

The player who 'is first to use all 
tile cards is the winner ."^ If all the 
cards in the discard oiLJiraw piles are 
used before any playeif^.uses all the 
qards in "his hand , then the game ends 
and the player wiih the -f^ewjest cards in 
his hand is the winner. 

To Make A "Fiber Rummy" Deck: 

1. Cut kk pieces of heavy paper or, 
cardboard 2"^ x 3".; , 

2. Reproduce ,the page^*- Figures for 
**Fiber Rummy" 4- times. 

3» Cut these pages apart oh the . 
solid lines, and mount each oblong 
on one of the cardbpard pieces. 

*You now have a "Fiber Rummy" deck • 
containing Mf**cards. » ' 

rb. I>i:Q)licate a direction sheet for 
^^ach deck. 
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FIGURES FOR "FIBER RUMMY" 



85? WOOL 

-15% mm 




90% WOOL 
10% SILK 



100% WOOL 




100% SILK 




80% LINEN 
20% RAYON 




88% NYLON 
12% SPANDEX 



100% COTTON 



• 70% COTON 

30% DACRON 
POLYESTER 






80%. ACRYLIC 
20% ACETATE 





100% AJNEl 
-TRIACETATE 



100% NYtor 



■•'•FIBER RUMMY"' 





ERIC . ^ 



SO 
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FABRIC- CARIJ^ LABELS 



A 

UACHHEmSHYmm 



MACHINHVWSHWM?M 



MACHM^Mf^SH 
UNEDRY 



MACH»4£mSH 
UNEDRY 



A . MACHWE WASH WARW 
^Tumble Dry . Remove Promptly 

\ 

A MACHINE WASH WARM 
z3iiTumfale Dry • Remove Promptly 



W«»toaJCATECVa£. 
TlMlfORYtOW. 
USECXXXnON. 

A 

MACHINE mSH WkRM 
DO NOT DRY CLEAN 



A 

USEC60Ln0N 



. A 

DRYCLEANONLY 



TUMBtfDRYUWV, 



A 



MACHINE VMSHVyARM 
DONarDRYa.£AN 



A 



HAND WMSH SEPAAATHY 
USECOOtmON 



A 

DRYCLEANONLY 



A 

^RY CLEAN PILE 
FASRIC METHOD ONLY 



-WIPE-WtTH a 
CLOTO ONLY 

A 

MACHINE WlkSHW\BM 
SEPARATELY 
TUMBLE DRY 



A 



DRY CLEAN PILE 
FABRJC METHOD ONLY 



WIPE WITH DAI^ 
CLOTH ONLY 



MACHINE WASH Vlf^RM 
/SEPARATH.Y 
7UMBL£0RY - 



lex 
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ROSTER - "INFORMATION REQUIRED ON FOOD LABELS" 

FEDERAL LAW REQUIRES 

that food labels give these four things ^ 



Common name of 
the food Imcluding 
type or varietyl 




List of all ingredients 
in order of 



■ y^ predominance 
(for most foodsF 

* 1 ^^^^*^^^^mi 



^ Comppny name 
and address 



net weight 
o^:Contenfe 



NUTRITION LABELIt^G 

•LAW NOW REQUIRES THAT NUTRI- 
TION FACTS BE ON LABELS^ FOR: 

. A - ALL FOODS THAT HAVE 
' VITAMINS OR ttlNERALS 
ADDED . 

B - ALL FOODS THAT CLAIM 
TO BE ESPECIALLY ' 
* NUTRITIOUS . o 

801^, COMPANIES PRINT NUTRI- 
TION: AMOUNTS ON ALL. FOOD 
LA'BELS, EVEN IF THEY ARE 
NOT REQUIRED. , 



- IF THE LABEL SAYS: • 

•;p.R0TEIN-2n" Y ' " ■ 

IT MEANS THAT ONE SERVICE OF 
'.THIS FOOD GIVES YOU ABOUT 20% - 
OF THE PROTEIN YOUR BODY NEEDS 
EACH DAY. THE TOTAL DAILY 
WEED FOR ^Mf, NUTRIENT FOR A 
' DAY WOULD .jfe 10'0%. 

LARGER NUMBERS MEAN MORjE^OF A 
NUTRIENT. F(5R EXAMPLE, CANNED 
CARROTS WITH "VITAMIN A-60" ON 
THE 'LABEL HAVE ^^UCH MORE VITA- 
MIN A THAN GREEN BEANS WITII 
"VITAMINE A-IO^' ON THE LABEL. 




NUTRITION LABEaiMG 
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Oh poultry you mighf find a 
hang-tag like this which gi\^ both 
government marks. '• 



•frying 

CHICKEN 




INSPECTION MARK 



GRADE MARK 



The la/ge sections of the butchered 
animal are 5taTTj|p with this mark to 
show they camlff.om a clean inspected, 
plant. 



DEPARTHDrr 
ACRICULTUftE 

P-42 



OF.i 



Not every smaJI piece of m'eat you 
buy will have this n^rk on it, as the 
larger section of animal was stamped 
before it was cut ir^o smaller steaks 
and roasts. ' , - 



I- 
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A f)y canned or processed food 
that contains even a little meat or 
poultry must show .the inspection "* 
mark op the label. . 




CpN0eN5EO 

Beef Broth 

(BOUILLON) 




NET WT. 1 0 OZ. ( 298 <3R AMS ) 
9y« FLUID 0UN6ES 



HfGREOiEHTS' tUf SROTH. YEASU 
EXTRACT ANO HYDROlYZEO V£Cr 
TABLE PRO7&N,SAlT,M0HOS00lUM 
GlUTAMATE,SUGAft CARAMEL COLQfi. 
FLAVORING ANO CITRIC ACID 



CAMPBELL SOUP COMPANY 
CAMDEN. N J. USA 08101 

•A* ^i/* ^iL* ^iL* 

Jp. JT% -n\ JTX -JT^ JT\ -»n^ 



3. 
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*• 
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r 
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* * 








* • ft • 




' c 

■iieot 


: . -"^ I 

^^--rr-V-h-r ^ 2— r ^ 




law 



DO nbfcorifus^'the circle inspection 
mark with ttiis 'marl< 
'whichcmight also be 
)un<^0FMaeat4t»^* - 
poultry or on'otl^er ""® 
kinds of foods. * 



Til is shield mark tells you the 
grade or qliality of the food^.. If ' 
gi.ves heJpfui i-nformation but is ' 
not required by law. 




Ope way our government protects 
consumers is by checking t'he 
cleannness of th-e factories wheje^ ' 
1 meat and poultry is packed. 



J '■* 



i 
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. lEARNIliG CENm D 
.. .. . . ' PLAN 1 , ^' • 

GROUP DIRECTIONS AND ACTIVITIES 
MISMBERSj , ' ' - -f 



TABLE^^^ ^ CARDS 'standing IN THE CSNTSR OF HQVR- 

tSTJB?/ ^ GROtjP LOOK AT THE ADS MARKED #1 It N Vnrm 

mRNING CENTER, AND' SEE HOW MANY DIF^K^S OF F^^ 
S^^TT^Jf ^S. EACH MEffiinS^FAyif 

^MnS^aS^-^ ^'^"^ THE .ANSWERS BELOW. FOR e|i' 

2- :_ ^ ■ , . ^ . 

8.' - ■ ■ • 

■?• • . ■■ 10.' • ,/^[ 

1 ' » : - - - - 

* ■ -/ p 

P^^^ A beside; THE FIVE STATEMENTS 

IMPORTANT ^N A-FlcTmX DO 

_^ THE BRAND. NAME IS PICTURED ' ' ' . " 

A . COUPON IS G iVEN-^ - ^-^ ' 



_ THE COST IS GIVEN 
- S2 ^ CONSUMER BUYS ^IS PRODUCT HE Gte SOME pF IT 

_ A RECIPE IS GIVEN • ' ' 

_ THE SIZE 'OR WEIGHr OF THE PRODUCT IS GIVEN ' 

^, COLORS .AVAILABLE (IF .CLOTHING) ' • • - 

_ YOU JiBE TOLD WHERE YOTT CAN BUY €HE PR^TDFCT 

_/TI^E'NAME OF THE PRODUCT IS GIVEN 

_ im Bjnm can compa^ prices with "other s:^res" 

' OTHERS! ' 



AS. a 'GROUP DISCUSS 'AND.' ANSWER ON THE BACK OF THl'S- SHEET— 
WHY DID YOU CHOOSE THESE FJVE STATEMENTS? ' - 



■ ACTIVITY STUDY THE SBEET MAEKED fl, kQ k GEOUP DIS- 

CUSS THE DRAtoNGS, AMD DECIDE VJHICH WORD AT THE .BOTTOM OP 
the" fAGE BEST DESCRIBES EACH. WRITE THE WORD UNDER THE ', 

, PICTIJRE. ... 



1 <i 



ACTIVITY #5: ■ AS A GROUP LOOK^T !nHE ADS MARKED #3. ' ANSWER 
THE FOLLOWING: - ' ' " 



A.^aJHICH ADS MAECE AK EMOTIONAL APPEAL?, .. A 



•B. .CHOOSE AN AD THAT JMAKES' Al^ EMOTIONAL- APPEAL. ^ 
WJIITE THE LETTER HER&.\ _1 

LOOKING AT THIS- AD 'DISCUSS AS A GROUP .AND BRIEFLY 
ANSWER. THE FOLLOWING QUESTIONS: .(ONE MEMB^ OF THE 
GROUP RECORD YODR ANSVffiR) ■ * 

1. WHAT EMOTIONAL APPEAL IS USED? (MAY REFER »T0 
■ . SHEET #2 AND STANDING CARD) ' v 

2. * HOW IS THE APPEAL MADE?' 
PI-CTDRE .WORDS 



B- 



BOTH__ 

3.. -'.BRIEFLY EXPLAIN! HOW THIS WAS .DONE.' 



ACTlVir #6:. IMS » TWO SHEETS MARKED .AUD. 0 . ' USING 
T3B PRODOCTS PIC.TUI?]^ MAKE EACH SHEET INTO A^ AD—OKE ^ 
USING ^ "EMOTIONAL APPEAL, , THE OTHER WITH^ A FACTUAL AD;. - 
(IF THERE IS NO BRAND NAME SHOWN, PIR'ST. DECIDE ON THE' 
PRODUCT XDU mU. ADVERTISE. ' ^^DU MAY wklTE YOUR AD ON m 
PICTURE SJIEE^?)'^^ • , ' ■ ■ ^ , V ' 




I 



ACTiTOY #7.J TAKE THE ADVERTISEMENTS MARKED #7 ,AND TURN- 
FACE DOWNjOJ^ TABLE. HAVE ONE MEMBER OP THE GROUP READ 

ALOUD THE LIST- OF WORDS. i)N THE ACTm3?Y-J^E ET - #1 ON T HE ^ 

FOLLOWING , PAGE. 1 .'/EURN OVER ONE ADVERTISBMENT AT- A TIME. 
GOING .QUICto AROUND THE TABLE EACH MEMBER. TELL THE GROUP 
'THE- FIRST THING YOU NOTICED ON THE AD.' RECORD iALL ANSWERS 
ON ACTIVITY^^EETj#l. J CONTINUE ^5NK:L^ALL-ADS-ARE TURNED. , 

ovER.^ ' , 







e 
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ft 
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1 
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ACTIVITY SHEET #1 




• 




PLACE M X BY EACH WORD AS IT IS. NAMED: 


AD.VERTISEMENTJ 

1-^2, 3 






- V 


. COLOR ' 

brInd name . • ■ 


— ^ — 








PEOPLE % • ' . ■ ■ . 










- PICTURfi OF FOOD , 






• 




NAME'GF PRODUCT 










'WHERE 30LD , . ' ■ ^ 


• 




S 




V CLOTHES WORN . ' . 
BACKGRQUND 


> 








OTHER (LI-ST BELOW)''*^ 

- 






• 


1 


r ' . 

. , 4 


' " : 

7 

■ D . 






ACTIVITY #8i USING ACTIVITY SHiSET #1,- AS 


* 

A GROUP DISCUSS " 






5HE FOLLOWING QUESTIONS. HAVE ONE' MEMBER VjRITE YOM AN- 




• 


SWERS UNDER THE QUESTION^ ' ^ ' *■ 








aV 


.WHAT ITEM WAS NOTICED 'FIRST IN THE' ADS BY MQST GROUP » 
'.MEMBERS? ■ ' ; * 




■ i * 




" J. / » 






r - 


B. 


WHAT WAS SECOND? 






■ / 




• MY DID' THESE ,TWO^ ITEMS CATCB YOUR ATTENTION? • 




( 




♦ 

* * 


■* ■ . 




\ 


D. 


WHY DO ADVERTISERS- USE COLORFUL, ATTRACTIVE PICTURES^ 
IN ADS? • . , . ' ^' ifc - • 


* 


• 1 * 


<.« 


* 


* 

8 * 


• 

* 










r 




i 


/ ... \ • - • - 


* 

* 
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AGTITETY it^t TAKE THE ADS MARKED #9. HAVE OHE OF YOUR 

GROUP ^^ 1BERS REjm ' ALOUD THE FOLLOWING IHFORMATION: 

^^ANY PRODUCTS OFFER A "CENTS-OFP" COUPON, HOIKING 
•THE CONSUMER WILL TRY THE PRODUCT. YOU TOLL FIND . 
COUPONS ON ADVERTISING OF "NEW" PRODUCTS JUST PUT 
OUT BY A COMPANY. THE COUPON ISA FACT— ANY GROCER *' 
' • WILL TAP .THE. AMOUNT WRITTEN ON THE COUPON OFF OF 
THE PRICE OF THE PRODUCT WHEN YOU BUY IT., 

LOOK AT THE ADS AND DISCUSS AS A GROUF THE*FOLLOtaG QtlES- 

TIONS. HAVE ONE MEMBER RECORD YOUR ANSWERS. 

A. DO YOU O^.YOUR MOTHER EVER USE COUPONS? ' 

NO - YES WHY? ■ 

b/^-'>?PULD you try a Wi PRODUCT YOU HAD NOT USED BEFQIffi IF 
YOU WERE GIVEN A "CENTS-OFF" COUPON? WH? OR WHY NOT? 



C. DO THE COUPONS. HAVE AN EXPIRATION DATE^P . NO^ YES_ 



WHAT DOES THIS . DAffi _MEAN? ' 



ACTIVITY #10 1 INCLUDED IN, YOUR LEARNING CENTEE IS A SHEET 
FOR EACH OF YOU. "LET'S ASK OTHERS". BEFORE CLASS TOMORROW^. 
EACffl3FY0U ASK 3 PE0HiE~Cr^EAT!HSR7^ PARENT , A FpJlND^ THE 
QUESTIONS ON THE SHEET ANp RECORD THEIR ANSWERS. READ THESE 
NOW SO YOU WILL URDI^TAND THE QUESTIONS. YOUi>MAy WISH TO- 
ADD ANOTHER. IF YOU DQ.ISK YOUR TEACHER TO oIk. THE ITEM' 
BEFORE YOU ADD IT. 

f ACTIVITY #11 s SUMMARISE ALL THE REPLIES TO ."LET'S- ASK 
OYHRRS'^ on the SUMMARY. SHEET (NEXT' PAGE). , 



10 



1^. 

\ ■ . 
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^ LET'S ASK OTHERS - SOMMABY*"' * 

NDMBHl, OF. PEOPLE WH0':USE COUPONS 
'ifDMBER OF PEOPLE , WHO ftO'NOT USE COUPONS 
NUMBER MQ USE MJ. ^COUPONS ' . 

NUMBER WHO USE SOME C9UPONS , . j^'' 
NUMBER WILLING TO TRY NEW PRODUCT ' ^ 

OTHER • 



ANSWER AS A GROUP: ARE "CENTS-05T" COUPONS USEFUL TO* ' 
ADVERTISERS? ' ■ , • - 

HAHD IN ALL MTERIALS* . . , *' ^ ^ 



1? 



LEARNING CENTER 1-D 



\ GROUP DIRECTIONS 'AND ACTIVITIBS 
MEMBERS: - * . ^ 



.M.V 



ACTIVITY #L-: HEAD THE DEFINITION CARDS IF THE CENTER OF THE^ 
TABLE. THEY WILL HELP YOU UNDERSTAND Tm WORDS ATTRACTIVE . 
EMOTIONAL . AND FACTUAL ' WHEN USED IN ADVE?ITISING 
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ACTIVITY #21 . AS A -GROUl> LOQK AT Tffil SET OF ADS MASKED #2. 
ON THE : OTTOM OF.EACH" Ad'is-A NUMBER. " ' AS^A GROUP LOOK 'AT 
EACH' AD AND DECIDE IF IT IS MOSTLY FACTUAL, EMOTIONAL, OR 
ATTRACTIVE. CIRCLE THE .WORD OR WORDS BELOW THAT BEST 
DESCRIBES, EACH M),,' MORE THAN Op WORD mY BE CIRCLED 
' ' EMOTIONAL _ FACTUAL ' ATTRACTIVE ' - > • 

> \ 2. EMOTIONAL ' FACTUAL ' ATTRACTIVE 
, • . EMOTIONAL FACTUAL ATTRACTIVE 

EMOTIONAL. FACTUAL, ATTRACTIVE • ■ 
5..^ EMOTIONAL * FACTUAL. ' . ATTRACTIVE 

HAVE YOUR TEACHER check: Y0T3R ANSVEHSi 



•ACTIVITY #3: TAKE THELADS MARKED #9^ HAVE ONE'oJ YOUR 

GROUP MEMBERS READ ^ ALODD THE FOLLOWING INFORMATION": ' 

MANY^ PRODUCTS OFFER A "CE"HTS-,OFF" 'COUPON, HOPING 
THE CONSUMER WILL TRt THE PRODUCT. 'YOU WILL FIND " , 

OOUPONS ON ADVERTISING OF "NEW" ^ ODUC TS JUST > PUT ' ' 

OUJ BY A COMPANY. THE COUPON IS A FACT— ANY GROCER 
WILL TAKE THE AMOUNT WRITTEN ON- .Tffll COUPON OFF OP 
■THE PRICE OF THE PRODUCT WHEN Y0U3UY. IT. ' • 

^OOK AT 'THE ADS AND DISCUSS. AS" A. GROUP THE , FOLLOWING QUES- - 

"TIONS. HAVE ONE MEMBER RECORD XPTH" AlfSWER§. ■ . ' 

. A. DO^YpU.OR YOUR MOTHER EVER USE COUPONS? . 

' • no] ' YES ■ WHY? . . . " * . 



B. WOIffD YOU TRY 'A NEW PRODUCT YOU HAD NOT USED BEFORE 
.IF YOU WERE. GIVEN- A "CENJS-OPF" "COUPON? WHY OR WHY 
NOT? . , * 



o : 
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^C. 'DO THE COUPONS HATE AN EXPI5ATI0N DATE? NO 2ES_ 

WB^T DOES JHIS DATE MEAN? 



ACTIVITY INCLUDED IN YOUR LEAENING CENTER IS A SHEET 

FOR EACH OF YOU, "LET'S A^ CpHERS". BEFORE CLASS T"5ioi(ROW 
EACH OF "YOU ASK THREE PEOPLE (A TEACHER, A P^NT, A FRIEND) 
THE ^"STIONS ON THE SHEET AND RECORD THEIR ANSWERS. READ ' 
THESE 'NOW SO^U WILL UNDERSTAND Tp QUESTIONS. YOU MAY 
WISH TO ADD ANOfHEH. IF YOU- DO, ASK YOUR. lEACHER TO O.K.' 
THE ITEM BEFORE YOU- ADD IT. 



2 > ■ 1-D 

ACTIVITY #5:, SELECT ONE MEMBER OF YOUR GROUP TO PHOlffi THE 
MANAGER-OF A SUPERMARKET IN YDUR TOWF. YOUR TEACHER 1$ 
PREPARED TO HELP YOU MAKE THE CALL* , 



TELL HIM: YOUR NAME . 

YOtJR- SCHOOL AND CLASS . ^ , ■ 
WHY -YOU WANT TO ASK THE QUESTIONS J ' 
ASK HIMs 1. about' HOW MANY "CENTS-OFF" COUPONS DO 

^ "customers USE IN YQDR>TORE IN-A WEEK OR 
<* • ' ■ , MONTH? " . 

2.. WHAT DO YOU DO WITH THEM? ' , • * 

■ ^3. OTHER? . WOULD YOUR. GROUP LIKE TO ADD ANOTHER * 
QUESTION? 



ACTIVITY #6r IN CLASS T0MOEROW YdTJ WII^'SavE 10 MINUTES TO ' 

;ST]MMARI^E ALL' (F THE REPLIES TO "LET'S' ASK OTHERS" ON THE 

SI]MMAIiY'saEET,, AND" PREPARE A REPORT P'QR THE.R^ST OP YOIJR • 
CLASS « ' V , , , . 1 

BE SURE TO fNCLUDE THE RESULTS' -OP YOUR 'pOLL, THE QUESTIONS 
YOU DISCUSSED 11?. yoUR Gr6up'an:d THE REPORT FROM THE GROCERY' 
' SiORE. ' . * - ' . ' 

HAllD IN DIRECTION SHEETS TO THE TEACHER. 



' 6 



2 ' ; • - ^ , ^ - ■ 1-D 

LET'^S ASK OT&RS*- SUMMARY ' 

NUMBER OP PEO^- WHO USE COUPONS " ' ~ 

NUMBER OJ' PEOPLE WHO 'DO NOT USE CtiUPONS ' • " 

•NbMBER WHO -USE ALL:COUPONS^^ " " \ ' ,^ 

NUMBER WHO USE SOME COUPONS , ' . - ^ . 

NUMBER WHI.INd-,TO TRY NEW PRODUCE " ' , 

05 




Vim AS A GROUP: ARE "CENTS-OFP-^^POUPONS USEFUL TO 

ADVERTI^IRS? . - - ^* . — r ^ 

WHY?" - - ' • ' . , 

1. • ^ ■■ . ■ ^ ^ 



LEARNING CENTER, 2-D 
PLAN 2 - 

GROUP DIRECTIONS AND ACTIVITIES 



MEMBERS: 



S 



ACTIVITY #lt READ THE CARDS STANDING IN THE CENTER OF YOUR' 
■ TABLE, ^ , - 

ACTIVITY #2: AS A GROUP LOOK AT THE ADS MARKED #1 IN YOUR 
LEARNING CENTER, AND SEE HOW MANY DIFFERENT KINDS OF FACTS. 
YOU CAN FIND IN THESE ADS. EACH MEMBER NAME. ONE FACT IN 
TURN. HAVE ONE MEMBER RECORD THE ANSWERS BELOW. > FOR ' 
EXAMPLE: BRAND NAME. 

* .1. ■ - 6. ■ 

2. ♦ • ^ • .7. 

S. - 8. 

h, ' . ■ 9. .. ,. 

5. . ' 10. : 



2 \ ' ' . . 2-D 

ACTIVITY #3: PLACE -A CHECK (X) BESIDE THE FIVE STATEMENTS 

. BELOW- THAT YOU CONSIDER MOST IMPORTANT IN A FACTUAL Ad/ DO 

THIS AS A GROUPl 

- the' BRAND NAME IS: PICTURED - ; - - 

A COUPON IS GIVEN . . 

THE CQST IS GIVEN ' * ' ' 

WHEN A CONSUMER BUYS THIS PRODUCT HE GETS SOME OF IT 
FREE ( 

A RE6IPE-IS GIVEN4 ' •• ' ' ' 

THE SIZE OR WEIGHT -OF THE PRODUCT IS GIVEN 

,_ COLORS -AVAILABLE (IF CLOTHING)' 

YOU ARE TOLD WHERE YOU CAW BUY THE PRODUCT 

. NAME OF THE PRODUCT IS GIVEN 

- 1_ T HE $ UYER. CAN COMPARE PRECES WITH OTHER STORES 

OTHERS: ' - ' " . J 



AS A GROUP DISCUSS^AND ANSWER ON THE BACK' OF THIS SHEET: 
WHY DID YOIJ CHOOSE THfiSE ^IVE STATEMENTS? 



2 
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2 ■ ' . - ■ 

. » • 2-D 

ACTIVITY #f: SOUR- TEAC5HER HAS AVAILABLE SO^ffi MAGAZINES i AND 
NEWSPAras. AS A GROro SEE IP yoU CAN IDENTIFY TWO FACTUAL 
ADS. ■ CUT THEM OUT, .MARK A AND B. JUST BELOW TELL WHY iOU 
BELIEVE THEY ARE 'FACTUAL ADS. 
A. - ' 

^: > ■ I ' •; ' " 

(HAND IN WITH YOUR ACTIVITY SHEET TOMORRO*.) 

ACTIVITY #5i • YOUR SCHOOL CLUB HAS DECIDED TO HAVE, A BAKE 
SAIdE TO RAISE SOME MONEY ^-OR" A TRIP. ^MAKE A FACTUAL POSTER 
TO ADVERTISE THIS. SALE,- USING THE MA.TERIALS PROVIDED IN ' 
YOUR LEARNING CENTER. - BE SURE TO INCLUDE ALL OF Tffil FACTUAL 
INFORMA:TION "NEEDED TO TELL OTHERS ABOUT THE SALE: WHO— 
TffiAT— WHEN—liHERE— WHY. • - ' 



3 
2-D 



'ACTIVITY #6: 'NOW imu ARE READY TO PLAN A REPORT FOR YOUR • 
GROUP TO, GIVE !dO THE TOTAL CLASS. USING YOUR POSTER (A2© ' 
THE OTHER ADS IF YOU WISH) EXPLAIN: 



A. THE KINDS OF INFORMATION -YOU MAY FIND IN FACTUAL 

. ADVERTISING, - • 

B. WHY A CONSUMER MAY REAd" THESE ADS AND BUY THE .FRODUCT, 

C. SHOW YOUR POSTER _ TO EXPLAIN. 

YOU. WILL HAVE 5-7 MINUTES iO PRESENT YOUR REPORT. ' " 
TURN IN THIS DIRECTION SHEET TO THE TEA^iER, " WI!EH TH& ADS ' 
, YOU FOUND IN THE: NEWSPAPER AND YOUR POSTER. ^ - 

. HAND IN ALL MATERIALS. \ ^ - " , 



LEARNING CENTER 3-D 
GROUP DIlffiCTIONS, AND ACTIVITIES 



MEMBERS: 



ACTmTY #1: REAI^ THE CARDS STANDING IN iODR LEARNING CENTER. 

ACTIVITY #2: TAKE THE ADVERTISEMENTS^ MARKED #1.* TTJRN PACE 
DOWN ON TABLE-; HAVE ONE MEMBER OP THE GROUP READ ALQinf THE 
LIST OP WO^S ON THE ACTIVITY SHEET #X .ON THE' POLLOTOG 
PAGE. TURN OVER ONE ADVERTISEMENT AT A TIME.'. GOip QUICKLY' 
AROUND THEj TABI^ EACH MEMBER T5LL GROUP THE PIRST THINg' ' ' 
YOU NOTICEId ON^THE ad', -have one MEMBER RECORD' ALL ANSWERS... 
ON ACTIVIO^ SHEET #1, CONO^INT^ UNTIL ALL ADS ARE TURNED 
OVER. : ' 



2 



PLACE AN'X 



COLOR 



ACTIVITY SHEET' #1 
EACH WORD as' IT IS MMEDs 



3-D ' 



ADVERTISEMENT: 
1 2 ' 3 



BRAND NAME — ' — 

•PEOPLE _ ■ ^ , 
PICTURE OF FOOD. 
NAME OF FRODUCa>' ' 
WHERE SOLD 
CLOTHES WOpN' 
BACKGROUND. 
OTHER (LIST^^LQW) 
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: . AQT; VIT^ #3 : USING. AC(CI VlTY SpEr #1 , AS A GEODP -mSOTSS ' " • 
IHB-.F01f.OWjUG.QUESTiONS, ' ^HAVfe^OKE,. MEMBER WRITE yX)13R AN-'. - \. 
SWERS IJNDER m QUESTION..* ' .V; V ' : " \ 

i&RSr '^^^ N^5?rCED PIRSr^IN"!!^ AlJS Bt.MOST GROtJp" . 



.B. ■ ySAT WAS SECOND? 



'^V^t^ PY-D^D ™SE TWO €Ta4S -CATCH ^tSnTION? 

^' SP,52„-^™TISa?S^U?E COLOEPm, ATTRACn^ 
IN ADS? , » ■ „ ■ • 



2% 



3-D. 

^CTiyirr^f* >oV:as a g^oup'LQok at the two ^Hds 'marked a 

Apis.. piSaTJJS .AND ANTHER: ' * • \ • * " J , - 

AV- WHICH' mWOUI/p XbU WANT TO' READ J'lRST?' 'v 

' ' . • ■ ...... 



:-C. ^WHY'^O ATTRACTIT^.ADS'SEJiL PRODUCTS? • . ' 

, , <w ^ « • 
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ACTIVITY #5V TOMbRROW AS A GRQOT.'yoii^ WILL HAVE « MTNUinEg ; 
TO TELL YOUR WHOLE CLASS .'aBOUT A^TRAm^ ADVERTISING'. WSy* 
NOT ^REPEAT THE FIRST PART OF ACliviTr^ HAOTG ALL^ME^ffi'E^ 
OF THE CLASS RESPOND, MARKING ALf .OF THE pSPONSES'ON THE " 
BLACKBOto. ' FROM. THE MAGAZINES PROVIDED IN <KOI]R ,^pOM FIND 
TWO ATTRACTIVE ADVERJISEMEfTOS YOU WO'uiI) LIKE TO USE.. TOMORROW. 
WHEN YOU HAVE SELECTED THESE, PLAN HOW YOUR CfROUP WIISL , 
PRESENT .THIS ACTIVITY ^UO THE WHOLE CLASS . ALSO |feciDE -WHAT ' 
©THER INFOimATION YOU DISCUSSED TODAY YOU BELIEVE ^YDU SHOULD,. 
WITH Y^UR CLASS* ABOUT ATTRACTIVE -AD^RTISI'NG. 



^'^eHARE 



AT THE END OF 




REPORT, HAND IN ALL MATERIALS,. 



I: 



LEARNING CENTER '^-D 
PLAN 2 . ■ * 



•C:^^UP DIRECTIONS AND ACTIVITIES 



IffiMBE]^: 




ACTIVITY: #1: READ THE CAips STANDING IN THE CENTER OFJTOUR 
LEARNING CENTER:. ■ ' ' • ," ' ■ 

, ACTIVITY TAKE OUT THE SHEET ^lAJKED. #2. AS A GROUP^ \^ *. ' 

DISCUSS the" drawings', and DECIDfi WHICfe- WORD AT THE BOTTOM 
OF THE ,PAGE BESt. DE^RIBES WRITE" THE WORD, UNDER THE 



P1G.TIJRE. 




V. ^ ^ 



■J so 



• •• 

ERxc: 



•2. . - 



4 

9 . 



THE FOLiOWING:" ' . ■ ' • ' ■ 

* • » ' « ' " » 

A. WHICH ADS tlAKB -AU EMOTIOK^L APPEAL? ■ B 'c ' " 

^* S5°SE AH\AD. !EHAT MAKES ANiEMOTIOKAI. APPEAT'~ ~ - 
WRJTE^THE LETTER HEBE. - APPEAL. 

LOOKING AT Tps AD, DIS5Sss"AS A»Gh6ttp Aim T^nrpT?Tv ' ■ 

2. HOW IS THE APPEAL MADE-?- ■' ■ ■ ^ . , ' ' 

PICTDH E ' WORDS BOT H ' • ' " 

_ ^-...BRIEFLY. EXP-LAir-aOW- TKS-^- DOifB.-^ — ~ * 



■ ' . ■ ■( »■ 



>gTIVI^Y jjflf? • ^TAKE fm two' sheets marked o; USING 

THE PRODUCTS' PICTUm EACH "SHEET INTO AN AD-Olffi UsilfG 

*AN EMOTJPNAL APPEAL, JtEDE OTHER WITH A FACTUAL AD.' ' ClF- • / 
_^T5P%«'N0 BRAl© NAME SHOWN,, FIRST bECiDfi' ON TgE PRODUCT' 

; ■ mijmil advertisi)/\iou ma;y wri^e. yoir ad- on the%picture- 



. \ 
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• 1 . 

'ACTIVITY #5.: FROM THE. MAGAZINES PROYiPED^By YOl]R JTEAGHEIi j 
SSE IF YOij, Aq^A G^UP\ CAN Fl"in> AN fiXAMM^OF ApVERTISE- 
MENTS-IEO.SHO^'EACH^YPE <3P EMOirONAL APPfiAli. pSE THE ' 
SKETCHES ON THE 'EMOTIOto^jpiTBREISING SBEET- #2 XOU ,tOOKED 
AT EARLIER AS: A. GUIDE. '. LABEL JIACH EXAMPLE THAT W FIND.' 



1 



1 »* 





. ACTIVITY #5; JCJSIHG 'Tpl ADS 'YOU HAVE CREATED, ''i!HE ADS YOU 

POUND j" AND, ANY OF, iHE' OTHER. P.TERIALS IN YODR LEARNING- 

J BeNTJK, plan A\REPORT^O\T^LL T^ REST ^ of YOUR CLASS ABOUC 

...EMO'TIONAL, APPEALS ik ADVERTISING^ INCLUDE s/. 

INFORMATION ON THE CARD 'on YQUR 'TABLE ^ 

SHEET MARKED AND', EXAMPLES , . ^ - '* ' ' » 

THE ADS YOU CREATED ANY OP THi OTHER -MATERIALS 
IN TEOS CENTER. ■ . ; • ' ' ; . " . ' ' ■ 

U VttLL HAVE^ 5*-7 .MINUTES FOR ' YOUR REPORT. 




HAND IN AM. MATERIALS". ' ' ' 



^ / - — t 


■ , - ■ ■ •■- : — ■ ^ 






0 

• 


180 . > ' 
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J ' ■ - ' • 

IT? SI II IV 3001 01 IHTSjaid ■ ' 




' ■ ^ i 

SI a? .Nv mm 'waii am; 




• mo. OS, 3Ml^ .BOX s.tBS, HmoNa 

- * ^ 

aoiM HO ijHaHa ssdoi ivkitmo 




• . aAIIOVHIIV 




.'H ** : ^ 

esi 

^ ^ ATTRACTIVE ■ - 




•» . - . ' . , 
AN AD THAI JS ATTRACTIVE IS 




~ t)KE THAT, Locks -PRETT? OR NICE . 
^INOUGH THAT YOU WANT TO BTJY ' - 




THE ITEM. WHEN AN AD IS s ■ . 




PLEASANT TO LOOK AT TT T.q AW ' 


, - t ; - ^ 


' ATTRACTIVE AD. * . ' V 


_^ r, * ' * ■ * 




% . ^ ' . - 





l8l 



V 




4^ . 



FACTUAI . 

- ' ' f 

AX FACTTTAL ADvIS dHETHAT JEliS 

V " . • . •* 

YOISr MOSTLY TOPE ^ICEHTQ's ABOUT 

A'paofibgiT. , IT also" TELES im 

ENOtfeH TRUE THINGS m&T XOTJ ' 



ABE THEN ABLE"^ DECIDE IP 



■ ^ ^ 



THE PRODUCT ONE WHICH YOU 



MIGHT BUY. 
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HO soaoft .50; asn ani hqqo^ 
• * aovK as TOdd? sihi 



tSKOraOWa HQQX 01 (SWUS^dV 

. " svH cnr aHi "mdssaDQas ho 

SCma'^ HQQX TIV ^1 HO H9^. 

-fldod HO jiiana ho isli^w. ho 
sddVH aa Tij}\ noz loaaoHd am ' 



■asn am. ai iptL laaa nox- aum 

- DI IHI ZYW iLiiaHaSIIM^lIV 



MOTIONAL > ' 

AK-ADVtelSEMENT HA.Y TRY TO ' 
MAK3 YOU FEEL TI^t ' IF YOU USE - 
•tS' product you "WILL BE HAPPY 
OR'HEALTHY OR ER^TY .OR POPU- 
LAR OR LIKE .ALL. YOUR FRIENDS • ■ 
■ OR Sp5cESSFULl* - THE AD HAS • 
, APPEALED' TO- YODR EMOTIONS . . 
THIS APPML MAY -m MADE • ^ 
THR(|^baH THE USE OF WORDS OR' 
PICTURES' iN THB AdL . ■ 

• . • p. ■ 

4 . 
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lET'S 'ask OTHERS 



QtJESTIONS: 



1. DO Sou CUT '.•CENTS-OFF" COUPONS 

OUT OP ma:gazikesI:aijp newspapers? 

2. IF 2DU '.ANSWERED 2BS HO NO. 1, 

- 'DO "rou ifSErAU. COUPONS? \ 
■ OR' .- ^ . • . 
. DO irou USE COUPONS ONLY FOR 
—^•^RODUCTS-YOU KNOW? - - — — - 

3. / ARE YDU 4<eBE -toUNG TO TRY.A NEW 
PRODUCT IF YOU HAVE^A COUPON? ^ 



' D 



YES . YES ^ffiS 

NO . NO NO 

USE- USE USB' 

ALL ALL ALL " 



' USE ' USE US£ 
— S^ffi~S(Mffi-SOME- 

YES YES yes' 

NO ' NO NO 



iSk ' 



■EMOTIONAL. ^5EET1SING" 



^ VBtTE tJNDER,EACH DRAWMG THE W0BD FROM « LIST AT *THE * 
BO!l?!rOM OF. -THE PAGE THAT BE^ESCRlBES THE FEELING IN 
THE HCTtmE. ' ' 




HAPPY • ' 
SUCCESSFUL 
PRET.Tr ' ' 



' POPULAR > ■ t- 

^ HEALTHY .* v". . ^, — — 
• . BEING LIKE" YOM -FRIENDS 



4 



•"-ii - . . 




TEACHING 'MODULE - PART h 



■Materials f6r the Teacher 



... (Plan 1,2) 
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; , Student Introduction to Learning Centers: * 

Suggested. Information 
< ' * • • - . 

Your class is teing divide^ intq small groups of four 
or five, stiiients ^d.each- group vriLll be^assigned to one _ \ 
learning 'center. Jn tlie learning centers th^re are instruc 
ticjnfe \for ^planned Activities 't^at will hel^ you learn mote, 
aboufc different kin^is of consumer information^ Some activ- 
ijbies ,will'be completed^ by your grbup' working tog^ether 'and 
some vH.ll be done by each sttldent working alone within the 
group. There are ^ direction sheets .or .dards in each center 
whi^h telX you how to do each axstivity- and the. order-^td 
follow. TtWhen your groups eiiter the center to begin the 
activ:^ties, you should 'fir'st locate; the Group Directions 
papket;^ You may^ask, the teacher fdr assista^jtce. if • you 
have^ a question about what you are tp do\ .Each center con- 
tai^nsr all of the materials necessary to complete l^he activ- 
ities. ' ^ , ' * . " 

If you finish an individual task earlier than other ' 
members' of your group 5 perhaps you can offer to assist 
someone else. . . ^ / 



■/CONSUMER 



SUGGESTED DESCRIPTIONS - TEACHEll CONCEPTS 



CONSUMER INFO^flON 



CURRENT CONSUMER-' 
INFORMATION 

SOURCES OF CONSTMBR 
INFORldATION 



'USER PMAPHLETS 



RELIABLE ' 
ThUE-UNBIASED 
BIASED. ' ■ 
LABELS 



POULTRY 
' FORTIFIED FOODS 
SPECIAL NUTRITIONAL 

-cuiMs • r 



. anyone ^who uses goods "and services/ 
thus everyone is a consumer. 

any ^Jiforination that 'helps one to 
more efT^ctively fulfill a consumer 
role. i - ' ■ , ^ ■ ' 

the mpst recent information one may 
find to use in the*role of a consumer 
example , , newsi)aper ads. 

lahe^^^-^I^^tagSj user' pamjjhlets, • 
packagiiigs, newspapers, magazines, 
publications of- government businesses 
and fcrsting organisations are all 
places where one may obtain consumer 
information. ^ 

' a booklet or hkngtag found with a 
product or provided by, a product man- 

Vjjfacturer i^ich informs the 'consumer 
of the proper ^d most beneficial 

' way to ube the product. '~ 

■ ^Qmething you can count on to be true 
.fa&^ual, and unbiased.-. 

in/rormation based "on facts which can 
be- proven. ' ' ". . . 

an opinion that is stated as though 
it. is absolutely true and factual.' ^ 

for purposes of establishing 'legisla- 
tion 'on labeling, labels are inter-. ^ 
preted to mean any printed -inf orma=^ 
'. tlon gi-\pen with products on labels, 
hangtags, packages, containers, 
wrappings, ^fabric bolts, p-rinted or 
pasted on the product , or woven into 
the fabric. ■ ; 

any4Dirds used for food (chicken, 
'turkey, geese, ducks, etc.). 

those • enriched with vitamins,' min- 
erals, or proteins. • 

-e-iaims (usually' in 'prja^'t advertis- 
ing) that a.pro,dlict is more nutritious 
than a/similar product- or is an ' 

, especially healthy food. 
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INGBEDIENTS 



MEAT AND POULTRY- 
PRODUCTS. 



FEDERAL LAWS 



PERCENTAGE 



/ • 
'EMOTIOKAL APPEALS 



Pli^TURINGi 
ATTRACTIVELY 



EXPIRATION DAICE 



the foods in ^ recipe or. anything 
'(food, spices, chemicalsO that enters 
into a processed food product . 

foods whicli contain even very small, 
amounts of m6at or poultry, or are 
, made from meat or poultry, (i.e./ 
soups with medtof poultry in the ' 
name on the label, canned or frozen 
pasta main d.ishe§^ ^frozen pizza, etc.) 

laws .passed by the fed^'al government 
which regulate the labeling ^of con- 
sumer products. 

clothing: based upon 100 parts, the 
amcjunt of a specific fiber con- 
tained in a fabric (ez. : Q0% cot.- 
ton/2p^ dacron or 80 parts cotton/ 

' 20 parts dacroh). 

food: the, amount \pf specific nu-. 
trients contained in a food product 
\ in relation to tSlje recommended 

3aily^allowatnce established by the 
* feder^ government. 

one method ^tn advertisement may use 
; to convinpe a j)erson to buy- a product; 
tj^ough the use of words aid pictures 
.'^he ad may suggest the consumer would 
feel prettierv healthier, happier, 
more popular or successful, or liKe 
all^of his friends if the product is - 
used. , ' 

- an ad. \^ich Is pleasant and' appealing 
to look at (use of c.olor and pictures) 
and the attractiveness is used to per- 
suade a* consumer to stop and read the 
advertisement. 

Sprinted on the label of food products 
the date indicates the manufactttrers' 
'suggested time" limit for the sale of 
'the product; it does not mean', the 
product necessarily befcomes worthless 
after . this date. On a t^ents-off" 
coupon it indicates the final date 
the cdupon may 'be, used. 



CONSOMER Il^ORMATION QUIZ 

READ EACH OF THE FOLLOWING QUESTIMS. CIRQLE THE LETTER OF 
THE BEST ANSWER FOR EACH QUESTION. 



1. If a coat label lists these fibers 



-7 



— Rfluion 



2. 



>diich fiber is found-in- the 
largest amoiint in the fabric? 

A. Polyester . ^ * 

B. Cotton / ' . 
Rayon 

Which^of the fallowing items is the most rdllable 
source of consumer information? ^ 




fif ahif 




3«f When buying a* fabric for fiome ^sewing , the jLaw say^ you 
must be able to ge'^&^nfarmati'on on:^^ { > 

«A.. How to wash or t^e aare\of 'the fabric. ^ - 

' .B*.^ Amount of shrinkage ^to be ^expected. / - 

Facts about the quality of .the fibers used' in 'thiis 
[fabric-* , . / - ^ * * 
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(3) 

'Ipiat information, reqtiired by law Is missing from the 
in formation on this fabric bolt? 



A. Si^ecial fabric finishes ' 

B. Fabric width * ' * 

C. Percent of each 'fiber ' ' • ■ . 

IN COLUMN I IS A LIST OF THE KINDS OF. CONSIJMER INFORMATION 
YOU MIGHT MED TO FIND. IN COLtJMN II IS A LIST- OF SOIiRCES 
OR PLACES MffiRE YOU MIGHT GET 'CONSTJMER INFORMATION. 

,0N THE LINE IN FRONT OF EACH NUMBER IN COLUMN I, WRITE THE • 
LETTER PROM COLUMN II OF THE BEST PLACE TO GB!P EACH KIND OF 
IHFORMATIDN. . ^ ^ n jx±aL> ur 



1. 



COLUMN' I 

Fibers in a T-shirt fabric 



_2. Styles of clothing avail- 
able in the stords in 
your town 

3* How to remake out -bf -style 
clothing 

4. Comparison of the quality 
• and performance of two 
irons, . Brand X and Y. 



COLUMN II 

A. Consumer groups that 
test products 

B. Eixrtension publications 

C. Newspaper ads 

D. Product labels 

E. ' User p'amphlets 



THE STATEMENTS BELOW ARE FROM MAGAZINES ADS. READ EACH 
ONE, AND MARK THE BIASED ADS "B" AND THE UNBIASED ADS "U". 

1. /Velcro~"the world's easiest, most versatile*' 

fastener". . - 

^2. "Yellow Canvas Wrapcoat is treated to be water re- 

'sistant by -Jane Charney for Drizzle, ^-16, ^95." 

' 3. Connie— The "I h^ve to have it 'cause -it goes witM^ 
everything, shoe'". ' 
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(3) 

•piat inforination. reqtiired by law is 'missing from the 
in formation on this fabric bolt? 



1 ^ ■ 



A. Si)ecial fabric finishes 

B. Fabric width ' ' ' 

C. Percent of each 'fiber ' ' ,- 

IN COLUMN I IS A LIST OP TPE KINDS OP. CONSDMER INFORMATION 
YOU MIGHT IffiED TO FIND. IN COLUMN II IS A LIST OF SOURCES 
OR PLACES "MRE YOU MIGHT GET ^CONSUMER INFORMATION. 

,0N THE LINE IN FRONT OF EACH NUMBER IK COLUMN I, WRITE THE • 
LETTER FROM COLUMN II OP THE BEST PLACE TO GET EACH KIND OF 
INFORMATUDN. , ^ xi x^J-ixi^ 



COLUMN' I 

_1. Fibers in a T-shirt fabric 

_2. Styles of clothing avail- 
able in the stores in 
your town 

3* How to remake out -of -style 
clothing 

hr. Comparison of the quality 
' and performsince of two 
irons. . Brand X and Y. 



COLUMN II . . 

A. Consumer groups that 
test products 

B. Eijctension publications 

C. Newspaper ads 

D. Product labels 

E. ' tJser p'amphlets 



THE STATEMENTS BELOW ARE FROM MAGAZINES ADS. READ EACH 
ONE, AND MARK THE BIASED ADS "B" AND THE UNBIASED ADS "U". 

1. /Velcro— "the world's easiest, most versatile^ 

fastener". . - 

^2. "Yellow Canvas Wrapcoat is treated to be water re- 

'sistant by -Jane Charney for Drizzle, 1^-16, $95." 

' Connie— The "I hUve to have it 'cause it goes witM^ 
everything, shoe'". • \ ' 

. \' ■ ■ • . 
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READ THE FI-VE ADS AT THE FRONT OP THE RdOM. DECIDE^ IP THE 
AD IS TRYING TO SELL THE PRODUCT BY' USING: 

A* Attractiveness appeal 
* ' B. Emotional appeal ' : ' ^ 

C. Factual appeal 

CIRCLE THE LETTER ,0F THE APPEAL USED. , 

AD 1 \ 

' AD 3 
AD if 
AD 5 



A 


B 


C 


A 


B 


C 


A 


B 


*C 


A 


B 


.C' 


A 


B 


C 



NOTE: 'For this test item the teacher mounts five advertise- 
ments and places them on a convenient "blackboard or "bulletin 
board at the front of the room. The ads should illustrate 
the three types of appeals listed at the top of this page. 



V 
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CONSIMIR' INFORMATION QUIZ 



BEAD EACH OF THE FOLLOWING QUESTIONS. CIRCLE THE LETTER 
OF THE BEST ANSWER FOR EACH QUESTION. ' 



1. 



2* 



If the label , lists the ingredients* in a can of "beef ' 
stew as "water^beef , potatpes, carrots, and caramel 
coloring", ;^ich ingredient is contained tn- the ' 
largest amount? , , 

A. - Beef ' • ' 

B. Water 

C. Caranttel coloring . 

Which of the following items is the most reliable 
source of consumer information? 



A- 



B 




1 >• 




use J^enKH 
ftHwut Oit. 




/ 



3. When buying cereal advertised as " fortified" *lDr 
"especially nutritious" , the law says you must be 
provided with information' om f ^ 

A. The amount of protein and calori-es in the food 

B. Direction^ for preparing. or serving 'the food 
- C. , The quality grade of the 'food 



19^ 



(2) 



PtOTEW. 45 

VIT/WINA,. 35 

VITAMIN C 

(ASCORBIC AdD)..10 
THIAMIN. ' 

(VITAMiNli).„...15 



RiBOFavm 

JilActN.... 
CAtCIUM...- 

IRON„ 

• VITAMIN 86- 



h, ^ .The nutrition information 
ft^om this food label tells 
you that one serving of 
this food: 

A; Has all the calcium 
normally, needed in 
one day 

B. Is a better source of ' «. * ' 
protein than Vitamin A ' 

C. Is a better source of 

Vitamin A than Vitamin C , • 

5"., V/hich Item has the most informatipn vfliich is useful to 
the consumer? • > . 



...15 

„J5' 

.....* 
M 



B 



\ 



peaches^ 




Calif o>fk%^ 

u//fh h0kt4 
ham #1- J'w^^ 



60 Which information heiow does the law say imi§t be^ on the 
latiel of a frozen food that contains meat? 

A* Tfie date after which the food should no longer he 
used 

B. U.S. shield or mark giving the quality grade 

C. U^S.. inspection mark. symbol or circle 



IS7 



7. What information. required by law is mining -from this 
v.. . label? ' . ^ 





Bm««) tJcKy> 
Ti*U«)ir-Va«H Sal** 



A'. Nutrition information - " , . 

B. Preparation directions C 

C. Weight of the food • 

IN COLUMK I IS A LIST OP 'THE KINDS OF CONSDMER INFORMATION 
YOU MIGHT NEED TO FIND. IN COLUMN II IS A LIST. OF -SOURCES 
OR PLACES WHERE lOU MIGHT GET CONSUMER INFORMATION. 

ON THE LINE IN FRONT OP EACH NUMBER IN COLUMN I , .WRITE THE . 
LETTER FROM COLUMN II OP THE BEST PLACE TO GET EACH KIND OF 
INFORMATION. ' 
'COLUMN I 



_^1. Ingr edicts in a frozen 
pizza . •■ , 

_2. Which fresh vegetables are' 
available in ^he grocery 
stores in your town 

» * • * 

3* Hov'to use leftover foods 



If; 



Compari'Son^ of the "nutri- 
tional vglue of bread. 
Brand and "r* 



COLUMN II 

A. Consumer groups that 
test products 

B» Extension Publica- 
tions * 

C. ykewspaper ads 

D»/ Product labels 

User pamphlets 



THE STATEMENTS BELOW ARE FROM iSkQAZim AD*S. BEAD EACH ONE. 
AND MAEK THE BIASED ADS "B» AND THE tlMBIASED ADS "U". 

Macaroni^ and Cheddar--** the^ tastiest cheddar ^auce 

that ever came out. of a package". \ 

2 . "Pirie^apple packed in its own juice* No sugar added^ 
, At Dble^' sweetness corner naturally." 

3» "Make .any meatloaf taste even better" with A-1 • 

* , si:eak sauce. ' . . * . ' 



198 



, t 

r 
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BEAD.IliE FIVE ADS AT THE FRONT Op'tHE ROOM. DECIDE- IF- THE 
AD IS TRYENG TO 6ELL THE PRODUCT BY USING.: , % 

A. Attractiveness appeal 

B. Emotional appeal 

C. J'actual appeal 

CIRCLE THE LETTER OF THE APPEAL USED. * ' ' 



AD d 
AD 2 
AD 3 
AD \ 
AD ^ 



A 
A 
A 
A 
A 



B C 

B C 

B C 

B' C 

B ' C 



NOTE: For this test item the teacher mounts five advertise- 
ments and places them on a convenient blackboard or bulletin 
board at the front of the room. The ads should illustrate 
the three types of appeals listed at the top of this page. 



1* <■ ■ 
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■ " ANSWEH KEY FOR TESTS- 
Either formi 







B 




2. 


"c 




3. 


' A 




^. 


C 






A 




' . ^* 


C 




. ' * 7, 


C 



1. /D ■ ' 

2. C - ' 

\. 3.. B-E (foods) B (clothing) 





A 


1.-.- 


B 


2>. 


U ' 


3. 


B • 







Teacher key^o\m choice 
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